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Lorraine  Branham: 
A  new  posting 

‘Boston  Globe’: . 

A  new  look 


A  Dramatic  Expansion  To  Sen/e 


At  Gannett,  we  are  bullish  on  newspapers. 

Our  recent  acquisitions  clearly  underscore  that. 

In  a  period  of  12  days,  we  added  25  newspapers 
to  the  family  -  giving  us  99  dailies  in  the  USA  / 

and  Guam.  / 

We  have  added  the  largest  newspaper  in  | 

Indiana  (The  Indianapolis  Star)  and  in  J 

Arizona  (The  Arizona  Republic  in  Phoenix.)  \ 

We  have  increased  our  number  of  news-  I 

papers  substantially  in  Wisconsin,  Ohio, 

Indiana  and  Louisiana.  W 

We  have  added  newspapers  in  two  more  states  \ 
(Maryland  and  Utah),  extending  our  number  to  40.  | 

And  we  now  are  in  1 1  state  capitals. 

Why  this  expansion? 

Because  we  know  that  newspapers  are  -  and 
will  continue  to  be  -  the  best  sources  of  local  news 
and  information  in  their  communities,  and  they 
are  extending  their  reach  rapidly  with  burgeoning 
online  services. 

Yes,  we’re  bullish  on  newspapers.  We  welcome  all 
of  those  new  to  our  company.  They  enable  us  to  serve 
more  readers  in  more  ways  in  more  locations  every  day. 
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NEW  GANNEH  NEWSPAPERS 


Arizona 

rhix;nix/The  Arizona  Republic 


Indiana 

lnJianapt)lis/The  InJianafKilis  Star 
Muncie/The  Star  Press 
Noblesville/The  Daily  Ledger 
Vincennes/Vincennes  Sun-Qrmmercial 


Louisiana 

Alexandria/Alexandria  Daily  Town  Talk 
Litayette/The  Daily  Advertiser 


Maryland 

Salisbury/The  Daily  Times 


Ohio 

Bucyrus/Telegraph'Forum 
Chillicothe/Qiillicothe  Gazette 
Qishix:ton/G>shocton  Tribune 
Lincaster/Lancaster  Eagle-Gazette 
Mansfield/News  Journal 
Marion/The  Marion  Star 
Newark/The  Advocate 
Zanesville/Times  Recorder 


Utah 

St.  George/The  Spectrum 


Wisconsin 

Appleton/The  Post-Crescent 
Fon  dll  Lac/The  Reporter 
Manitowixr/Herald  Times  Reporter 
Marshfield/Marshfield  News-Herald 
0<hkosh/Q>hkosh  Northwestern 
SheKiygan/The  SheK'ygan  Press 
Stevens  Point/Stevens  Point  JiKimal 
Wisconsin  Rapids/Daily  Tribune 


■  New  Gannett  newspapers 

■  Gannett’s  U.S.  newspapers  before  acquisitions 
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NEWSPAPERS  AT  THEIR  BEST 


Want  to  boost  circulation?  NIE  participation? 
Build  sponsorships?  And  promote  outstanding  young 
people  in  your  community? 


Join  the  PARADE  Young  Columbus  Program. 

The  Adventure  of  a  Lifetinie...a  celebration  of  learning,  achievement,  creativity, 
friendship,  respect,  growth  and  discovery. 
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San  Jose 

Mercury  News’  expansive  mode  . .  22 


namely  the  fact  that  daily  newspapers 
inevitably  tend  toward  monopoly  due  to 
the  whipsaw  relationship  between  circula¬ 
tion  and  advertising  income.  Eventually 
one  is  forced  out.  Isn’t  it  reasonable  to 
believe  that  since  such  has  happened  in 
99%  of  all  U.S.  cities  in  which  dailies  op¬ 
erate  that  this  is  evidence  enough?  There¬ 
fore,  the  only  question  is:  Should  all 
competition  between  dailies  be  wiped  out, 
or  should  something  like  a  JOA  be  inter¬ 
posed  to  save  the  few  remainders?  The 
NPA  was  (and  is)  an  attempt  to  forestall 
this  trend.  Like  the  problem  of  old  age, 
you  have  to  consider  the  alternative. 

Stephen  Barnett,  longtime  JOA  observ¬ 
er,  has  come  closest  in 
offering  a  solution  to  the 
dissolution  abuses.  Back 
in  1993,  he  proposed  two 
controls:  First,  the  Ju.stice 
Department  should  re¬ 
quire  that  the  separated 
paper  be  put  on  the  mar¬ 
ket  for  sale  (w'hich  is 
being  done),  and  second¬ 
ly,  that  the  JOA  protec¬ 
tion  should  be  included 
in  the  sale  (which  has  not 
been  done). 

Even  more  fundamental 
is  the  government’s  role 
in  all  this.  In  1991,  Barnett  wrote  that  “the 
First  Amendment  was  intended,  if  nothing 
else,  to  forbid  any  system  of  licensing  the 
press  such  as  had  existed  in  England.  Yet 
here  in  America,  after  200  years  of  the  First 
Amendment,  we  have  publishers  appljing 
to  a  high  government  official  for  what  is 
literally  a  license  to  operate  a  daily  newspa¬ 
per  monopoly...”  {contimied  on  page  19} 


Boston 


Your  feature  on  joint  operating 
agreements  (JOAs)  [“Sleight  of 
hand,”  E^P,  June  5,  p.  20]  was 
interesting,  informative  and,  unfortunately, 
suffused  with  bias.  The  accompanjing  edi¬ 
torial  [“America’s  last  JOA,”  p.  17]  was  re¬ 
plete  with  its  own  whoppers,  half-truths, 
and  flights  of  fancy.  To  take  just  one  exam¬ 
ple,  an  assertion  widely  off  the  mark  was 
the  statement  that  the  Newspaper  Preser¬ 
vation  Act  (NPA)  was  “barely  debated”  at 
all  in  Congress  before  its  1970  passage.  In 
fact,  it  was  debated  in  hearings  before  both 
houses  of  Congress  for  more  than  two  years 
(in  the  Senate  alone,  some 
40  witnesses  testified,  15 
for  and  25  against).  Your 
editorial  also  states:  “The 
plain  fact  is  that  JOAs 
don’t  preserve  newspa¬ 
pers.”  This  is  obviously  not 
true,  as  the  record  show’s: 

It  has  saved  a  number  of 
newspapers  for  a  number 
of  years  since  1970, 
although  admittedly  not 
forever  or  even  to  all 
contract  termination 
dates.  It’s  not  the  creation 
of  JOAs  that’s  at  fault  — 
it’s  the  sophistries  of  their  dissolution. 
Granted,  there  were  powerful  self-interests 
involved  in  the  NPA’s  passage,  and  there 
have  been  sly  manipulators  since,  but  the 
law  is  basically  a  noble  effort  to  solve  an 
intractable  problem. 

The  underlying  flaw  of  all  commentaiy’ 
on  JOAs  is  the  industiy’s  dogma  of  denial 
of  what  has  caused  the  necessity  for  JOAs, 
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LETTERS 

E&P  welcomes  letters.  Send 
them  via  e-mail  to  letters@ 
editorandpublisher.com,  via 
faesimile  to  (646)  654-5370, 
or  via  snail-mail  to  “Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  usual  reasons. 
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press  corps'  casualty  list  up  to 
the  grand  (and  dreadful)  total  of 
25  to  date,  an  unprecedented 
record  for  such  a  small  fighting 
front  and  for  a  conflict  of  such 
short  duration. 


discontinuance  of  the  Oakland 
Post-Enquirer. 


SEPT.  9,  19.50: 

Oakland,  Calif.,  claimed  the 
dubious  distinction  of  being  the 
largest  community  in  the  nation 
with  a  single  daily  newspaper 
in  the  aftermath  of  the  abrupt 


On  the  cover:  The  San  Jose  Mercury 
News'  Jay  T.  Harris  (left)  and 
Knight  Bidder’s  Tony  Bidder 

Cover  photo  by  Gary  Kazanjian 


Three  newspapermen  were  killed 
and  three  were  injured  this  week 
in  the  Korean  War,  shooting  the 
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Get  a  reaction* 


RealTlME  Media  I  First  in  Online  Promotions 


realtimemedia.com 

ep@realtimemedia.com 

888.224.1818 


©MICHAEL  S.  klein/sis 


Federal  officials 
late  last  week 
were  readying  their 
report  on  whether  to 
allow  a  business 
merger  of  The  Denver 
Post  and  the  Denver 
Rocky  Mountain 
News. 

The  report  from 
U.S.  Justice  Depart¬ 
ment  staff  serves  as  a 
recommendation  to 
Attorney  General 
Janet  Reno,  who  will 
decide  whether  to  ap¬ 
prove  the  proposed 
joint  operating  agree¬ 
ment. 

-  TODD  SHIELDS 


second-quarter  newspaper  ad  revenue  last  week.  Ad 
revenue  in  the  period  rose  6.1%  over  the  same  quar¬ 
ter  last  year,  to  $12.1  billion. 

NAA  President  and  CEO  John  F.  Sturm  credited 
the  strong  economy.  “We’re  encouraged  by  the 
continued  growth  in  ad  spending  across  the  board, 
particularly  the  outstanding  in- 
creases  in  national  advertising  and 
recruitment  advertising.” 

I  The  gains  in  the  quarter  were 
;  aided  by  the  date  of  Easter,  which 
^  fell  in  the  second  quarter  this  year 
i  in  the  first  quarter  last  year, 
r  'n/v  \  i  While  national  ad  revenue  post- 
f  /  i  ed  a  double-digit  gain,  jumping 

Ilj !  14.3%  to  $2  billion,  its  growth 
r  slowed  over  the  second  quarter  of 

:  1999,  when  revenue  surged  17.4%. 
H|LL0  j  Retail  and  classified  each  showed 
j  percentage  increases  that  beat  last 
year’s  gains. 

1  Classified  reached  $4.7  billion, 

;  I  up  5.5%,  while  retail  advertising 
‘  billion,  up  5.2%.  In  re- 

i  tail,  ad  revenue  rose  for  both 
I  preprints  and  run-of-paper. 

I  Driving  the  classified  revenue 

y  j  gains  was  recruitment,  up  11.6%  to 

$2.1  billion.  The  recruitment  ad 
strength  was  based  on  the  overall 
strength  of  the  economy,  said  Jim  Conaghan,  NAA’s 
vice  president  for  market  and  business  analysis.  He 
added  that  the  recruitment  advance  also  constituted 
a  “continued  demonstration  that  we  are  not  losing 
share  to  the  Internet.” 

Total  advertising  spending  for  the  first  half  of  the 
year  rose  6.3%  to  $22.9  billion. 


Analyst  lowers  ratings  for  four  leaders 
flying  in  the  face  of  glowing  reports 
on  second-quarter  ad  revenue 


BY  LUCIA  MOSES 
AND  JOE  NICHOLSON 

Newspaper  stock  prices, 
already  down  since  the  be- 
ginning  of  the  year,  took  m 

another  hit  last  week  when  an  ana- 
lyst  downgraded  the  ratings  of  four  M 

of  the  sector’s  big  players,  citing  r  JH 
fears  of  an  advertising  slowdown  j 
and  rising  expenses.  /"  -/ 

“The  combination  of  decelerating  : 
ad  revenue  growth  and  higher  pa- 
per  costs  will  translate  into  increas- 
ingly  difficult  earnings  comparisons 
for  newspaper  publishers  over  the  : 
next  several  quarters,”  Peter  Appert, 
a  Deutsche  Bank  Alex.  Brown  ana-  i  v. 

lyst,  wrote  in  a  research  note.  He  cut  I  ,  ^ 

ratings  on  Gannett  Co.  Inc.,  Knight  i  J 

Bidder,  and  the  New  York  Times  |  i 

Co.,  from  buy  to  market  perform,  as  I 
well  as  on  the  Tribune  Co.,  from  ;  i 
strong  buy  to  market  perform.  !  j  7^ 

However,  as  Appert  himself  not- 
ed,  those  fears  are  nothing  new.  Publishers  have 
been  talking  for  months  about  a  newsprint  hike  for 
September  and  the  possibility  that  ad  growth  will 
slow  if  interest  rates  go  up. 

Wall  Street,  which  looks  to  future  earnings,  views 
things  differently  than  the  Newspaper  Association 
of  America  (NAA),  which  gave  an  upbeat  report  on 


Almost  40  years 
sirKe  the  last 
U.S.  newspaper  was 
kicked  out  of  Cuba, 
the  Communist  gov¬ 
ernment  told  execu¬ 
tives  from  the  Tribune 
Co.  and  The  Dallas 
Morning  News  Thurs¬ 
day  that  their  papers 
can  open  permanent 
bureaus  on  the  island. 

“We  hope  that 
through  the  establish¬ 
ment  of  a  bureau. 
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readers  will  get  a 
good,  objective, 
sound  view  of  Cuba,” 
Cuban  Foreign  Minis¬ 
ter  Felipe  Pirez  said. 
The  only  U.S.  news 
bureaus  in  Cuba  now 
are  operated  by  CNN 
and  The  Associated 
Press. 

-  MARK  FITZGERALD 

FFDH-TAX 
FOES  TO  WAIT 

Estate-tax  oppo¬ 
nents  are  left  to 
try  again  next  year  af¬ 
ter  the  U.S.  House  of 
Representatives  failed 
to  override  President 
Clinton’s  veto  of  a  bill 
repealing  the  levy. 

The  274-157  vote 
Thursday  fell  14 
votes  short  of  the 
needed  two-thirds 
margin. 

-  TODD  SHIELDS 

APeilEWS.COM 

BACKINBI/ 

APBnews.com, 
the  crime  and 
courts  news  Web 
site  whose  future 
had  been  in  doubt 
since  it  lost  funding 
several  months  ago 
and  filed  for  Chapter 
1 1  bankruptcy  pro¬ 
tection  in  July,  was 
sold  in  a  bankruptcy 
court  auction  Thurs¬ 
day  to  Massachu¬ 
setts-based  Safety- 
Tips.com. 

“We  are  pleased 
with  the  outcome  of 
the  auction  and  look 
forward  to  reviving  an 
extraordinary  media 
and  consumer  re¬ 
source,”  stressed 
SafetyTips.com  CEO 
Yovette  Mumford. 
“The  quality  of  the 


Appert  wrote  that  ad  revenue  growth  has  slowed 
in  recent  months  and  predicted  the  trend  will  con¬ 
tinue  in  the  third  quarter  due  to  slowing  economic 
growth  and  challenges  in  the  national  and  retail  ad 
categories.  At  the  same  time,  newsprint  prices  are 
rising  and  the  Internet  is  threatening  ad  revenue 
while  causing  newspapers  to  invest  heavily  in  their 
own  online  operations,  he  wrote. 

Gannett’s  share  price  declined  3.75%  between 
Tuesday,  the  day  Appert’s  report  was  issued,  and 
Thursday  night.  Knight  Ridder  lost  4.44%,  the  New 
York  Times  Co.  was  down  3.28%,  and  the  Tribune 
Co.  was  up  1.04%. 

The  news  apparently  carried  over  to  the  rest  of  the 
newspaper  group,  with  most  of  them  seeing  price 
declines  on  Tuesday. 


Others  in  the  financial  community  shrugged  off 
Appert’s  view  as  old  news  and  maintained  that  it’s 
too  soon  to  tell  if  the  economy  will  slow  significantly. 

“We  have  seen  rising  newsprint  [costs]  since  the 
first  of  the  year,”  said  Credit  Suisse  First  Boston 
analyst  Steve  Barlow,  who  remains  bullish  on  news¬ 
papers,  “It’s  been  very  clear  from  producers  that 
they’re  going  to  raise  prices  as  long  as  demand 
is  strong.” 

John  Miller,  vice  president  of  Ariel  Capital  Man¬ 
agement,  which  holds  stakes  in  Lee  Enterprises 
Inc.,  the  McClatchy  Co.,  and  Tribune,  also  was  un¬ 
fazed.  “We’ve  seen  newspaper  stocks  fall  all  year,” 
he  said.  “We’re  long-term,  patient  investors.  If  you 
look  at  a  10-year  or  15-year  chart,  it  looks  like  a 
pretty  stable  investment.”  11 


Tallahassee  in  the  rear-view  miiror 

Branlram  heads  for  Pittsburgh 


The  many  colors 

-BLACK# 

WHITE 


Lorraine  Branham's  Tallahassee 
time  was  covered  in  £&P  Jan.  17. 


BY  JOE  NICHOLSON 

ORRAINE  BrAN- 

ham,  ousted 
last  year  as  the 
nation’s  only  Afiican- 
American  woman  editor 
of  a  daily  with  a  50,000- 
plus  circulation,  has 
landed  a  new  job. 

Branham’s  forced  res¬ 
ignation  as  executive  ed¬ 
itor  of  Knight  Kidder’s 
Tallahassee  Demoerat 
last  October  prompted 
some  to  raise  questions 
about  subtle  forms  of 
sexism  and  racism.  It 
provoked  controversy  in 
the  nation’s  newsrooms 
and  was  the  subject  of  a 
major  E^P  cover  story. 

As  of  Sept.  18,  Bran¬ 
ham  will  be  assistant  to 
the  publisher  of  the 
Pittsburgh  Post-Gazette. 
She  will  work  on  special 
projects  involving 
business,  editorial, 
and  media  operations 
at  the  Post-Gazette  and 
Toledo’s  The  Blade. 

Branham,  46,  a  highly 
regarded  former  editor 
with  The  Philadelphia 
Inquirer  and  Baltimore’s 
The  Sun,  said  she  proba¬ 


bly  will  never  know 
whether  race  and  sex 
,  were  factors  when  a 
'  new  Democrat  pub¬ 
lisher,  a  white  male, 
replaced  her  with  an¬ 
other  editor,  also  a 
white  male,  from  an¬ 
other  Knight  Ridder 
paper. 

i  The  Democrat  story 
announcing  Bran¬ 
ham’s  departure 
mentioned  a  circula¬ 
tion  decline,  but  did 
I  not  explain  that  it  was 
'  a  continuation  of  a  slide 
that  began  about  six 
years  before  Branham’s 
I  four-year  tenure.  At  the 
time  of  her  departure, 
Branham’s  Democrat 
work  was  praised  by 
!  Marty  Claus,  Knight 
Ridder  vice  president  for 
news:  “We  are  hoping 
she  stays  in  the  company 
i  ...  because  she  is  a  very 
i  good  editor.” 

Knight  Ridder  CEO 
Tony  Ridder  defended 
Branham’s  ouster  as 
i  based  on  performance, 
j  saying  it  “had  nothing  to 
I  do  with  diversity.” 


“I  was  not  going  to  be 
bitter,”  said  Branham, 
who  praised  Knight  Rid¬ 
der  for  letting  her  edit  a 
paper.  However,  she 
said,  “A  lot  of  people 
were  horrified,”  describ¬ 
ing  reactions  she  got  last 
month  at  the  National 
Association  of  Black 
Journalists  convention. 

A  top  female  or  mi¬ 
nority  editor  faces  addi¬ 
tional  hurdles,  she  said. 
‘You  are  going  to  face 
greater  scrutiny,  and  cer¬ 
tainly  there  are  always 
!  going  to  be  people  who 
‘  look  at  the  decisions  that 


you  make  in  a  racial 
context,  but  at  the 
same  time  I  tell 
young  women  cdl  the 
time  that  you  cannot 
allow  those  things  to 
keep  you  from  setting 
high  goals  for  your¬ 
self  and  trying  to 
keep  them,”  said 
Branham. 

Pamela  Newkirk, 
an  associate  journal- 
ism  professor  at  New  ! 
York  U  niversity  and 
author  of  a  new  book 
on  black  journalists,  j ; 

said  she  warns  female 
and  minority  students:  ' 

‘Your  mistakes  will 
stand  out.  Your  judg¬ 
ment  will  be  questioned. 

...  It  is  unfair.” 

Newkirk,  an  Afncan- 
American  ex-reporter  at 
three  newspapers  and 
author  of  ‘Within  the 
Veil:  Black  Journalists, 
White  Media,”  said  un¬ 
fairness  also  exists  out¬ 
side  newspapers:  “The 
toughest  job  I  have  as  a 
j  parent  is  preparing  my 
children  for  racial  barri- 
i  ers  or  attitudes  they  will 
!  confront.”  11 
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New  policies  on  press  releases 


internet  caper  a  catalyst  for  change 


BY  JOE  STRUPP 


A 


T  LEAST  TWO 

news  services 


^  JL  that  mistakenly 
reported  the  resignation 
of  the  Emulex  Corp. 
chairman,  cans-  -  „  ^ 
ing  his  compa- 
n/s  stock  to 

plummet  last  aH 
month,  plan  to 
institute  tighter  | 

controls  over  ac-  * 

curacy  to  avoid 
future  fabrica-  - 
tions.  The  new  proce¬ 
dures  come  as  federal 
authorities  prepare  to 
prosecute  the  alleged 
distributor  of  the  false 
press  release  over  the 
Internet. 

CBS.MarketWatch- 
■com  and  Bloomberg 
News,  two  of  the  news 
services  that  incorrectly 
reported  the  resignation 
of  Emulex  CEO  Paul 
Folino  on  Aug.  25,  said 
they’d  changed  policies 
to  require  more  editorial 
review  of  such  informa¬ 
tion  before  it  is  released. 
“We  will  have  more  eves 


looking  at  things,”  said 
David  Callaway, 
CBS.MarketWatch.com 
executive  editor.  From 
now  on,  he  said,  two 
editors  would  review  all 


on  a  press  release,  ac¬ 
cording  to  Editor  in 
Chief  Matthew  Winkler. 
“Many  more  caveats 
will  be  built  into  a 
story,”  he  said. 

Other  news  services 
that  carried  the  false  sto¬ 
ry,  including  the  Dow 
Jones  News  Service  and 


“[  Witli  Bloomberg  News 
requiring  more  specific 
altribiilioii,  j  mau>  more 
caveats  will  be  built  iiit(» 


a  story.’ 


market  stories  and  head¬ 
lines  instead  of  one. 
CBS.MarketWatch.com 
also  dropped  Internet 
Wire,  the  service  that 
acted  as  a  conduit  for  the 
false  press  release,  along 
with  several  other  third- 
party  new's  services  it 
determined  w'ere 
unnecessary. 

Bloomberg  News, 
meanwhile,  planned  to 
add  a  section  to  its  em¬ 
ployee  handbook  on  the 
dangers  of  fraud,  while 
also  requiring  more  spe¬ 
cific  attribution  indicat¬ 
ing  that  a  story  is  based 


MATTHEW  WINKLER 

Editor  in  Chief 


TheStreet.com,  said  no 
major  changes  w'ere 
being  made  to  their 
verification  procedures, 
but  called  the  incident  a 
“wake-up  call”  for  online 
news.  “We  need  to  real¬ 
ize  it  is  more  important 
to  be  right  than  first,” 
said  Jonathan  Krim, 
e.\ecutive  editor  of 
TheStreet.com. 

Bloomberg’s  clients 
include  300  daily  news¬ 
papers,  while  Dow  Jones 
News  Service  is  available 
to  50  dailies.  No  daily 
papers  were  reported  to 
have  published  the  false 


information  in  their 
print  editions,  most 
likely  because  the  hoax 
was  revealed  before  11 
a.m.  EST. 

Internet  Wire,  the 
6-year-old  service  that 
distributed  the  press 
release,  said  it  had 
allegedly  been  written  by 
former  em¬ 
ployee  Mark 
Jakob.  Michael 
Terpin,  Inter¬ 
net  Wire  chair¬ 
man  and  CEO, 
said  Jakob  had 
NKLER  quit  a  week  be- 
Chief  fore  the  inci¬ 
dent  occurred.  FBI 
investigators  arrested 
Jakob  on  Aug.  31,  charg¬ 
ing  him  with  securities 
fraud  and  wire  fraud. 

Terpin  said  the  hoax 
prompted  him  to  insti¬ 
tute  a  policv'  requiring  a 
second  level  of  editorial 
review  before  any  press 
release  is  distributed. 

But  he  maintained  that 
new  s  services  receiving 
releases  also  should 
confirm  information  on 
their  own.  “We  can  never 
guarantee  100%  accura¬ 
cy,”  he  said.  ‘That  is  the 
journalist’s  job.”  11 


Editor  bolts  'Staj's  and  Stripes’ 

A  casually  in  the  war 

Patriot  story  rankles  paper’s  brass  ' 

BY  TODD  SHIELDS 

WASHINGTON 

The  venerable  Stars  and  Stripes  newspa- 
per  gets  a  Pentagon  subsidy,  but  strives  for 
editorial  independence  from  the  military  it 
covers  closely.  The  resulting  tension  at  times  erupts 
into  clashes,  most  recently  in  a  dust-up  that  left  a 
story  spiked,  the  staff  roiled,  and  a  top  editor  gone 
from  his  job. 


against  censorship 

The  trouble  started  when  the  paper’s  staff  in 
Europe  got  wind  that  a  Patriot  missile  battery 
might  be  sent  from  Germany  to  Israel  to  counter 
a  possible  threat  from  Iraq. 

As  the  newspaper’s  Aug.  31  deadline  approached, 
Publisher  Thomas  E.  Kelsch  got  a  call  from  the 
American  Forces  Information  Service  (AFIS),  the 
U.S.  Defense  Department  office  that  oversees  the 
55,000-circulation  daily. 

Kelsch  went  to  the  AFIS  headquarters  in  subur¬ 
ban  Washington,  where  officials  told  him  that 
publishing  an  article  about  the  possible  Patriot 


content  will  con¬ 
tinue.” 

The  buyer,  a  safety 
and  consumer  protec¬ 
tion  site  launched  in 
June,  paid  $575,000 
for  all  of  APBNews- 
. corn’s  assets  and 
plans  to  run  the  site 
as  New  APBNews 
Inc.  -JOE  STRUPP 

MA6L0VErEM; 
MOMS  DO.  TOO 

Two  newspaper 
companies  — 
Gannett  Co.  Inc.  and 
the  New  York  Times 
Co.  —  made  Working 
Mother  magazine's 
2000  list  of  100  Best 
Companies  for  Work¬ 
ing  Mothers. 

The  list,  published 
in  the  October  issue, 
rates  U.S.  companies 
on  child  care  and  oth¬ 
er  family-friendly 
benefits,  and  on  pay 
and  advancement  of 
women. 

-  LUCIA  MOSES 


OVEOPAPEO 

A  legal  tug-of-war 
over  who  owns 
a  224-year-old 
newspaper  announc¬ 
ing  the  signing  of  the 
Declaration  of 
Independence  has 
erupted  in  South 
Carolina  between  a 
Charleston  news¬ 
paper’s  foundation 
and  a  local  library 
group,  according  to 
Court  TV.  The 
Charleston  Library 
Society  and  the  Post 
and  Courier  Founda¬ 
tion  both  claim 
rights  to  the  Aug.  2- 
14,  1776,  issue  of 
The  South  Carolina 
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and  American  Gener¬ 
al  Gazette,  which  re¬ 
ported  news  of  the 
historic  signing. 

The  Library  Soci¬ 
ety  has  filed  suit 
against  the  Founda¬ 
tion  and  Virginia 
newspaper  dealer 
Mark  Mitchell,  who 
sold  the  newspaper 
at  auction  to  the 
Foundation  in  May 
for  $140,000. 
Mitchell  has  counter- 
sued  the  society, 
seeking  $131,600. 

The  newspaper  re¬ 
mains  locked  in  a 
New  York  vault 
pending  the  outcome 
of  the  legal  battles. 

-  JOE  STRUPP 


While  a  5.2- 
magnitude 
temblor  Sept.  3 
damaged  the  news¬ 
room  of  The  Napa 
(Calif.)  Valley 
Register,  the  paper 
met  its  deadline 
while  also  putting 
out  a  special  earth¬ 
quake  edition  the 
following  day. 

About  30  ceiling 
tiles  rained  down  on 
the  18,953-circula¬ 
tion  Register’s  editori¬ 
al  department  when 
the  quake  struck  at 
1:30  a.m.,  a  fortu¬ 
itous  time  as  the  Sun¬ 
day  edition  had  been 
printed  and  nobody 
was  in  the  building 
except  mailroom  in¬ 
serters,  who  suffered 
only  frayed  nerves. 

All  editorial  staffers 
came  in  the  following 
day  to  craft  a  special 
eight-page  section  de¬ 
voted  to  the  temblor. 

-  JOEL  DAVIS 
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deployment  would  reveal  classified  information. 
Kelsch  couldn’t  get  back  to  Stars  and  Stripes 
in  downtown  Washington  before  deadline.  He 
discussed  the  story  by  telephone  with  an  editor, 
then  ordered  the  paper  to  hold  the  piece  —  even 
though  he  had  not  read  it. 

Soon,  The  Washington  Post  wire  put  out  its 
staff-written 
article  about 
the  Patriots 
containing  the 
same  news  as 
the  story  that 
was  spiked  by 
the  publisher. 

Kelsch  again 
vetoed  the  use 
of  the  Stars  and  Stripes  piece,  but  OK’d  The  Wash¬ 
ington  Post  article  for  publication.  Although  Stars 
and  Stripes  policy  prohibits  running  staff  stories 
containing  classified  military  information,  the 
newspaper  may  print  such  stories  that  have  ap¬ 
peared  elsewhere. 

The  next  day.  Executive  Editor  David  Offer, 
58,  resigned.  A  longtime  friend  of  Kelsch,  Offer 
four  months  earlier  had  stepped  down  as  editor 
of  The  Newport  (R.I.)  Daily  News  to  take  the 
Washington  job.  He  bought  a  house  the  night 
before  quitting. 

“I  resigned  because  I  was  told  to  remove  a  story 
from  the  newspaper  without  any  explanation  oth¬ 
er  than  the  assertion  of  my  publisher  [that]  it  was 
top  secret  and  lives  could  be  lost,”  Offer  said. 


Offer  said  he  knew  the  military  might  spike  [ 
a  Stars  and  Stripes  story,  but  rarely  and  “only  in  I 
circumstances  any  editor  —  civilian  or  military  — 
would  support.”  He  found  otherwise  in  the  Patriot 
flap.  “It  was  the  kind  of  censorship  no  self-respect¬ 
ing  editor  could  accept,”  Offer  said. 

In  an  interview,  Kelsch  defended  spiking  the  sto¬ 
ry  —  although 
he  said  that  se¬ 
curity  condi¬ 
tions  prevented 
him  from  pro¬ 
viding  the  de¬ 
tails  behind  his 
reasoning.  He 
said  he  hopes 
the  incident  will 
lead  to  a  loosening  of  constraints  on  Stars  and  j 
Stripes  and  its  predominantly  civilian  staff.  j  | 

Stars  and  Stripes,  which  circulates  in  the  U.S.  j  j 
military  community  abroad,  gets  about  one-third  1 1 
of  its  budget  from  the  Pentagon.  Military  officials  | 
can  order  stories  held  under  a  guiding  agreement  j 
that  also  calls  for  “a  free  flow  of  news”  without  j 
“news  management  or  censorship.”  I 

That  agreement  is  being  revised.  Kelsch  said  he  j 
hopes  that  the  new  rules  will  bar  the  military  from 
censoring  the  paper,  which  would  leave  officials  to  ; ' 
plead  their  case  with  Stars  and  Stripes,  just  as 
they  do  with  other  publications.  ! 

“There’s  always  going  to  be  tension,”  Kelsch  j| 
said.  “The  more  freedom  ...  the  better  we’ll  be  able  j  | 
to  do  our  job.”  II  | 


“I  was  told  to  remove  a  story 
...  without  any  explanation 
other  than  the  assertion  ... 
[that  J  it  was  top  secret  and 
lives  could  he  lost.”  -  david  offer 

Former  Executive  Editor 


fiuiltj  of  ‘Fljfing  While  Black'? 


Illinois  newspaperman  says  he  was 
harassed  by  U.S.  Customs  agents 

BY  MARK  FITZGERALD 


CHICAGO 

ORENZO 
Martin,  the 
editor  and  pub¬ 
lisher  of  the  black- 
oriented  Standard 
Newspapers  in  Chicago 
and  Chicago  Heights, 
got  a  first-hand  look  at 
communist  Cuba  on  a 
tour  with  the  Con¬ 
gressional  Black  Cau¬ 
cus  this  summer.  But 
he  says  he  didn’t 
experience  official 
harassment  until  he 


came  back  through 
U.S.  Customs  at 
Dallas-Fort  Worth 
Airport. 

“I  call  it  ‘flying  while 
black,’”  Martin  said. 

He  said  customs  offi¬ 
cials  treated  him  and 
his  companions,  in¬ 
cluding  Paul  Shepard, 
who  is  an  Associated 
Press  reporter  covering 
Washington,  rudely 
and  “belligerently”  — 
yelling,  ordering  them 


around,  and  detaining 
them  even  after  they 
were  cleared.  Martin, 
who  was  represent¬ 
ing  the  Na¬ 
tional  News¬ 
paper  Pub¬ 
lishers  Asso¬ 
ciation  Black 
Press  of 
America  on 
the  trip,  said 
congressional 
aides  repeat¬ 
edly  told 
Customs  in¬ 
spectors  that  the  jour¬ 
nalists  had  been 
traveling  with  a  con¬ 
gressional  delegation 
and  had  the  required 


I  U.S.  Department  of 
i  Treasury  license  for  a 
I  legal  Cuba  visit. 

'  Since  his  return, 

Martin  said 
he’s  gotten  a 
bureaucratic 
runaround 
as  he  has 
pursued  his 
complaint 
through  both 
Illinois  U.S. 
senators  as 
well  as  the 
Customs 
Service  itself. 

“They  think  people 
will  just  give  up,”  Mar¬ 
tin  said.  “Well,  I’m  not 
I  giving  up.”  11 


Lorenzo  Martin 


Standajid 

Newspapers 
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EINKIOftST 
IN  PHOENIX 

The  Arizona  Re¬ 
public  is  the  first 
newspaper  to  use  the 
electronic  ink  tech¬ 
nology  that  came  out 
of  the  MIT  Media  Lab 
several  years  ago. 

E  Ink  Corp.,  based 
in  Cambridge,  Mass., 
has  created  Immedia 
displays  that  use 
electronic  ink  tech¬ 
nology  for  transmis¬ 
sion  of  information  in 
retail  settings. 

The  Republic  will 
test  the  Immedia  dis¬ 
plays  for  three 
months  throughout 
the  Phoenix  area.  The 
newspaper  will  use 
the  displays  to  pro¬ 
vide  daily  news  up¬ 
dates,  among  other 
things. 

-  KARIM  MOSTAFA 

POST' SLASHES 
PRICE  OY  HALF 

The  New  York 
Post’s  news¬ 
stand  price  reduction, 
from  50  cents  to 
25  cents,  will  last  for 
at  least  a  year, 
according  to  Publish¬ 
er  Ken  Chandler, 
who  hopes  the  rate 
decrease  will  boost 
circulation  by  at  least 
10%  to  12%. 

“We  will  see  how 
it  goes  [before 
extending  it  beyond 
2001],”  Chandler 
said.  The  price  drop 
took  effect  Sept.  5, 
just  a  week  before 
the  launch  of  the  rival 
New  York  Daily  News’ 
free  afternoon  Ex¬ 
press  targeted  at 
commuters. 

-  JOE  STRUPP 
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CALENDAR^ 


SEPTEMBER 

OC  on  How  to  Buy  & 
LULD  Sell  Web  Ads, 
Adweek  Conferences 
and  Laredo  Group, 
Westin  Seattle  Hotel, 
Seattle 


0  n  0  fl  ING  Annual 
LU  LU  Conference, 
International  News¬ 
paper  Group,  Marriott 
Hotel,  Dayton,  Ohio 


on  _Qn  SPJ  National 
LU  LU  Convention, 
Society  of  Professional 
Journalists,  Adam’s 
Mark  Columbus, 
Columbus,  Ohio 

07  NFC  Annual 
LI  Meeting,  News¬ 
paper  Features  Council, 
Plaza  Hotel,  New  York 


27-30 


AASFE 
Annual  Con¬ 


vention,  American 
Association  of  Simday 
and  Feature  Editors, 
Plaza  Hotel,  New  York 

OCTOBER 

HFlexo  Conference 
2000,  Newspaper 
and  Publication  Flexo 
Users  Group,  Holiday 
Inn  Nelson  Dock, 
London 

HNNA  115th  An¬ 
nual  Convention 
and  Trade  Show, 
National  Newspaper 
Association,  Galt 
House,  Louisville,  Ky. 

M  “Beyond  the 
Printed 

Word”:  IFRA/WAN 
World  Electronic 
Publishing 
Conference,  IFRA 
and  the  World 
Association  of 


Newspapers,  RAI, 
Amsterdam 

M  Institute  of 
New'spaper 
Technology,  Univer¬ 
sity  of  Tennessee 
School  of  Journalism, 
Knoxville,  Tenn. 

MIAPA56th 
General 
Assembly,  Inter 
American  Press 
Association,  Sheraton 
&  San  Cristobal  Tower 
Hotel,  Santiago,  Chile 


ference.  Society  of 
Environmental  Jour¬ 
nalists,  Kellogg  Hotel 
and  Conference  Center, 
East  Lansing,  Mich. 


00  01 SABEW 
LL  l4  Personal 
Finance  Conference, 
Society  of  American 
Business  Editors  and 
Writers,  Wyndham 
Harbour  Island  Hotel, 
Tampa,  Fla. 

NOVEMBER 

n  llAAINDFall 
U  1 1  Conference, 
American  Association 
of  Independent  News 
Distributors,  Grand 
Summit  Resort,  Park 
City,  Utah 

NOTE:  To  list  events, 
please  fax  to  Calendar 
Editor  at  (646)  654- 
5370. 


Mapme 

National 
Conference, 
Associated  Press 
Managing  Editors, 
Marriott  Rivercenter 
Hotel,  San  Antonio 


13-22 


SEJlOth 
Annual  Con- 


ADDITIONAL  INFORMATION  ABOUT  THESE  AND  FUTURE  EVENTS  CAN  BE  FOUND  AT 
HTTP;//WWW.  ED  ITORANDPUBLISHER.COM/EPHOME/EVENTS/EVENTSHTM/CALEN  0AR2K.HTM 


Proposal  a  nonstarter  for  ex-strikers 


Detroit  JOA  seeks  circ,  pav  link 


Union  leader  calls  it  ‘illusory  promise’ 


BY  MARK  FITZGERALD 


U bounce  back 
from  the  big 
circulation  hit  they 
have  suffered  during 
their  five-year  labor 
dispute,  Detroit’s  two 
dailies  are  offering  the 
unions  a  new  deal: 
Help  add  200,000  to 
the  combined  circula- 


The  combined  daily 
circulation  of  Gannett 
Co.  Inc.’s  Detroit  News 
and  Knight  Ridder’s 
Detroit  Free  Press  fell 
from  about  886,000 
just  before  the  July 
1995  strike  to  603,000 
in  the  latest  reporting 
period. 

The  Metropolitan 


tion  by  next  September  !  Council  of  Newspaper 


and  get  a  wage  increase 
of  more  than  16%  over 
the  next  three  years. 


Unions  —  which  has 
!  continued  a  circulation 
i  boycott  campaign  even 


after  agreeing  to  end 
the  strike  in  1996  — 
said  the  offer  was  an 
“illusory”  promise  that 
will  not  end  the  long 
labor  dispute.  “We  don’t 
think  adding  200,000 
in  a  year  is  realistic. ... 

I  think  it  was  more ... 
posturing,”  said  Lou 
Mleczko,  president  of 
Newspaper  Guild 
Local  22. 

But  Tim  Kelleher, 
senior  vice  president  of 
labor  relations  for  the 
joint  agency  that  oper¬ 
ates  both  papers,  said 
that’s  not  what  the 
unions  have  been  say¬ 


ing  at  the  bargaining 
table.  “They’ve  been 
claiming  right  along 
that  they  have  thou¬ 
sands  of  [boycott 
signs]  on  lawns, 
and  hundreds  of 
thousands  of  support¬ 
ers  ready  to  sign  up 
when  [the  unions] 
get  a  contract,  so 
here’s  a  chance  to 
do  it,”  he  said. 

Without  the 
circulation  bonus, 
the  newspapers  are 
proposing  to  increase 
wages  2%  annually 
during  a  three-year 
contract.  11 
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Real  time 


back  in  time 


ahead  of  time 


All  in  no  time. 


Now's  the  time  for 
WWW. prnmedia.com 


When  you  want  to  spend  more  time  writing  your 
story  and  less  time  looking  for  information,  log  on 
to  PR  Newswire’s  media-only  Web  site.  It’s  where 
all  the  news  releases,  expert  sources,  story  ideas, 
archives  and  beat  information  come  together  in 
quick  time  to  give  you  more  time  to  tell  the 
complete  story. 


Register  for  free  membership  today  at 
www.prnmedia.com 


Or,  for  more  information,  call 

800-387-8448. 


Dirks,  Van  Essen  &  Murray 


CALIFORNIA 
Leroy  I  Barnes,  vice  president  and  treasurer 
of  the  Gap  Inc.,  named  to  the  Sacramento- 
based  McClatchy  Co.  board  of  directors. 


Steven  Barth  to  general  manager  for  the 
Tribune  Co.’s  local  interactive  operations 
in  Los  Angeles  from  director  of  online 
classified  sales  for  latimes.com. 


CONNECTICUT 
Denise  L.  Holman  to  vice  president  of 
advertising  at  the  New  Haven  Register 
from  vice  president  of  advertising  at  The 
Courier-Journal  in  Louisville,  Ky. 


NEWSPEOPLE  @  EDITORANDPUBLISHER.COM 

OHIO 

Kurt  Franck 

Kurt  Franck  has  been  named  managing 
editor  of  The  Blade  in  Toledo.  He  had 
been  deputy  managing  editor  for  news  at 
the  Sun-Sentinel  in  Fort  Lauderdale,  Fla. 
As  The  Blade’s  second-ranking  editor, 
Franck  will  be  in  charge  of  day-to-day 
operations.  He  succeeds  Lewis  Leader, 
now  editor  of  the  “Valley”  edition  of  the 
Los  Angeles  Times.  Prior  to  joining  the  Sun-Sentinel  in  1984, 
Franck  spent  six  years  with  United  Press  International. 


BY  JAMIE  SANTO 


MASSACHUSETTS 
Dan  Goodrich  to  publisher  of  The  Herald 
News  in  Fall  River  from  publisher  of 
the  Taunton  Daily  Gazette.  Goodrich 
succeeds  Keith  Blevins. 


MICHIGAN 

Scott  McGraw  to  publisher  of  The  Daily 
Reporter  in  Coldwater.  McGraw  succeeds 
Robert  W.  Jodon.  McGraw  will  remain 
publisher  and  owner  of  the  six  related 
weeklies,  including  the  Bronson  Journal 
and  Union  City  Register-Tribune. 


MINNESOTA 
Mike  Christopherson  to  managing  editor 
of  the  Crookston  Daily  Times  from  city 
editor.  He  succeeds  Twylla  Altepeter. 


MISSISSIPPI 
Mandy  Jones  to  managing  editor  of  DeSoto 
Times  Today  in  Hernando  from  assign¬ 
ments  editor. 

Rob  Robertson  to  news  editor  from  sports 
editor. 


HMH  Phyllis  k. 
Pfeiffer 

to  vice  president 

[(?J _ for  Knight  Kid¬ 

der’s  Contra  Costa  Newspapers 
in  Walnut  Creek  from  presi¬ 
dent  and  publisher  of  Gannett 
Co.  Inc.’s  Marin  Independent 
Journal  in  Novato.  Pfeiffer  suc¬ 
ceeds  Peter  Herschberger, 
who  resigned. 


The  Journal  Register  Co. 

has  agreed  to  sell 

Alton  (IL)  Telegraph 

(28,000  daily  circulation) 

and  related  weekly  publications  with  50,000  distribution 

to 

Freedom  Communications,  Inc. 

We  are  proud  to  have  represented 
Journal  Register  Co.  in  this  transaction. 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  5O5.82O.27OO  FAX:  5O5.82O.29OO 

E-mail:  i  n  fo@>di  r  ks  v  an  ess  en  .co  m  http://www.dirksvanessen.com 
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Let  us  explain. 


guessing 

SOARING 

ilnd  ploniwieting 

markets. 

IS  your 

COMPAMY  TIBED 

OF  THIS 

consebvative 


The  uncertainty  of  a 
fluctuating  paper  market 
can  make  it  difficult  to  , 
protect  profits. 

And  that,  as  we  know, 
holds  companies  back  from 
confidently  investing  in 
new  business  opportunities. 

In  short,  your  future. 

r 

As  the  largest  provider  of 
risk  management  services 
to  the  pulp,  paper  and 
packaging  industry,  Enron 
can  help  shield  your  profits 
from  this  volatile  rparket. 

Which  actually  allows  you 
to  be  more  aggressive  in 
planning  long-term  growth. 

To  see  the  possibilities 
pulp  and  paper  risk 
management  can  offer 
your  company,  call  the 
people  who  invented  it. 
Enron,  1  888  ENRON  41,  or 
visit  www.paper.enron.com 


OBITUARIES 


Ron  Caldwell  to  sports  editor  from  sports- 
writer. 


morning  JowmaZ 
as  an  assistant  to  f  *' 

the  publisher.  He  ■  f  fj 

was  named  assis-  ■ 

A  REPORTER,  EDITOR,  AND  DECORATED  tant  publisher  in  jjjU;  ^ 

World  War  II  fighter  pilot  who  1950  and  associ- 

became  the  longest-serving  publisher  of  ate  publisher  in  iMV 
The  Providence  Journal ,  John  Chester  1953.  In  1954,  he 
Anderson  Watkins  died  Aug.  30.  became  publish- 

Watkins  combined  his  twin  loves,  flight  er,  a  position  he 
and  journalism,  when  he  joined  the  old  held  for  25  years. 

Dayton  (Ohio)  Herald  and  Journal  as  a  While  publisher,  Watkins  spearheaded 
reporter  and  aviation  editor  in  1934.  A  successful  drives  to  increase  circulation 
year  later,  he  took  a  similar  job  at  The  Sun  and  build  a  national  magazine-printing 
in  Baltimore,  where  he  also  served  as  mil-  subsidiaiy'.  He  also  served  as  CEO  and 
itary  correspondent.  In  1941,  he  joined  chairman  of  the  Providence  Journal  Co. 

the  Army  Air  Forces,  w'here  he  received  a  Yet  Watkins  never  pulled  up  his  editorial 
number  of  medals  for  the  fighter  missions  roots,  and  reporters  and  editors  alike 
he  piloted.  Two  days  after  returning  to  were  accustomed  to  receiving  penciled 
civilian  life  in  1945,  Watkins  joined  the  page  proofs  that  he  himself  had  corrected. 


John  C.A.  Watkins 


MISSOURI 

Sylvia  Shomshor  to  editor  of  The  Daily 
Dunklin  Democrat  in  Kennett  from  editor 
of  the  Malden  Observer  and  the  Sa  ugus 
Advertiser,  two  Massachusetts  weeklies. 
Shomshor  succeeds  Steve  Gillespie. 


87,  Died  Aug.  30 

RETIRED  PUBLISHER  OF  THE  PROVIDENCE  (R.l.)  JOURNAL 


SOUTH  DAKOTA 
Helen  Hopkins  to  advertising  director  at  the 
Yankton  Daily  Press  Dakotan.  Still 
owner  and  publisher  of  Waiting  Room 
Magazines  in  Albuquerque,  N.M.,  Hopkins 
succeeds  Christy  Orwig,  now'  advertising 
director  at  Aberdeen  American  News. 


VIRGINIA 

Rick  Goodman  to  sales  force  automation 
project  manager  for  The  Virginian-Pilot 
in  Norfolk  from  senior  programmer  in 
the  information  technologv'  department. 
Meredith  Collins  to  Norfolk  retail  advertis¬ 
ing  manager  from  advertising  operations 
manager  for  The  Roanoke  Times. 


Bruce  Giles 

53,  Died  Aug.  31 

EXECUTIVE  EDITOR  OF  THE  TUSCALOOSA  (ALA.)  NEWS 


Ralph  Looney 

76,  Died  Sept.  4 

FORMER  EDITOR  OF  THE  ALBUQUERQUE  (N.M.)  TRIBUNE 
AND  DENVER  ROCKY  MOUNTAIN  NEWS 


Giles,  who  had  been  with  The 

Tuscaloosa  Nexvs  for  four  years,  died 
of  cancer.  Previously,  he  was  the  managing 
editor  for  The  Ledger  in  Lakeland,  Fla., 
and  the  Sarasota  (Fla.)  Herald-Tribune 
and  held  various  editing  and  reporting 
positions  at  The  Miami  Herald.  Giles  was 
a  member  of  the  Associated  Press  Manag¬ 
ing  Editors  and  served  as  chairman  of  the 
group’s  Freedom  of  Information  commit¬ 
tee  in  1997-  He  also  served  on  the  board  of 
directors  of  the  First  Amendment  Foun¬ 
dation  and  the  Alabama  Press  Association. 
While  in  Miami,  Giles  and  a  colleague 
w'on  the  Green  Eyeshade  Aw  ard,  present¬ 
ed  by  the  Atlanta  chapter  of  the  Society  of 
Professional  Journalists,  for  a  series  on 
political  campaign  contributions. 


PENNSYLVANIA 

to  managing  edi- 
tor  of  the  Potts- 
ville  Republican 
^  Evening  Herald  from  city 
editor  of  the  North  Jersey 
Herald  &  News  in  West  Pater¬ 
son,  N.J.  Ciliberti  succeeds 
Andy  Heintzelman. 


Looney  joined  the  Tribune  as  a 
reporter  in  1953,  and  after  departing 
in  1955  for  a  short  stint  at  the  now-defunct 
St.  Louis  Globe-Democrat,  he  returned  to 
the  Tribune  as  city  editor  in  1956.  He  was 
named  assistant  managing  editor  in  1968 
and  became  editor  in  1973.  Looney  left  in 
1980  to  become  editor  of  the  Denver  Rocky 
Mountain  News,  which  he  headed  until  his 
retirement  in  1989.  In  1971,  Looney  won 
the  Robert  F.  Kennedy  journalism  award 
for  a  nine-part  series  on  the  Navajos. 


Carl  Lundquist 

86,  Died  Aug  26. 

LONGTIME  SPORTS  WRITER  FOR  UNITED  PRESS 

IN  1937,  Lundquist  joined  the  United 
Press  (UP)  bureau  in  Kansas  City, 

Mo.,  and  six  years  later  moved  to  New 
York,  where  he  served  as  a  UP  baseball 
and  football  editor  until  1956.  Lundquist, 
who  covered  his  first  World  Series  in 
1942,  was  the  lead  writer  for  UP  at  the 
World  Series  from  1947  to  1.955.  In  1956, 
he  moved  to  Columbus,  Ohio,  to  become 
the  public-relations  director  of  the 
National  Association  of  Professional 
Basehall  Leagues,  the  governing  body 
of  the  minor  leagues.  He  later  returned 
to  New  York  to  handle  advertising  and 
publicity  for  the  New'  York  Yankees  and 
the  New  York  Mets. 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 


PLyoxc  than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 
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Media  General  Tests 
Convergence  in  Tampa 

'  '-"H 

Media  General’s  News  Center  In  Tampa  is  the  only  coiw<||mnce 
r~i  >  effort  in  the  nation  that  puts  a  major  iwyippaper  (The  J 

"  '  Tribune),  a  top-rated  television  station  (WT||P|Hind  a  cutting-edd!r^^%0|||||| 
i  i  i  !  Web  site  (TBO.com)  under  one  roof.  Sy  tapping  the  depth  of 
T  T !  t  newspapers,  the  drama  of  television  and  the  immediacy  of  the 
Internet,  the  News  Center  is  setting  a  new  multimedia  standard  for 

T  m  • 


journalism  in  the  Tampa  Bay  region. 

r  .  - 


To  see  news  coverage  of  this  innovative  effort, 
go  to  mediageneral.com  and  click  on  convergence. 


medlageneral.com 


1 


EDITORIALS 


Gov.  Gray  Davis  says  he’s  cleaned  up  California’s  prisons. 
So  why  won’t  he  sign  a  bill  letting  reporters  talk  to  inmates? 


Before  he  was  elected  Cali- 
fomia  governor,  Gray  Davis  had 
an  image  problem.  Critics  and 
admirers  alike  used  to  say  that 
his  first  name  fit  his  style:  dutiful,  delibera¬ 
tive,  and  dull.  In  the  years  since,  the  Demo¬ 
cratic  governor  has  worked  assiduously  on 
a  new  identity.  Gray  Davis  became  a  Tough 
Guy  on  Crime.  He  champions  California’s 
inflexible  three-strike  law  —  no  matter  how 
petty  the  theft  sending  a  three-time  loser  to 
life  in  prison.  He’s  hired  platoons  of  cops 
and  gone  on  a  prison-building  binge. 

On  his  official  Web  site, 

Davis  refers  to  himself  as  AB2H 

“death  on  violent  crime.”  I  .|| 

But  it  appears  Davis  is  so  <l  D1 1 1  C 
enamored  ofhis  Tough  Guy  Xoilljll 
persona  he’s  confusing  re-  . 

porters  with  prisoners.  He  is  LFl 

once  again  threatening  to  S  ll  O  ll  1 C 
veto  legislation  that  would  ^  , 

give  reporters  reasonable  1 1 1 11 J 

access  to  California  prison¬ 
ers  —  even  though  its  sponsor  as  well  as  its 
chief  backers,  the  Society  of  Professional 
Journalists  (SPJ)  and  the  California  News¬ 
paper  Publishers  Association,  have  bent 
over  backward  to  accommodate  his  largely 
irrational  “concerns”  about  it.  In  his  zeal  to 
be  seen  as  a  Tough  Guy,  Davis  is  opposing 
bipartisan  legislation  that  passed  both 
houses  overwhelmingly  —  and  is  even  sup¬ 
ported  by  California’s  prison-guard  union. 

Some  background:  For  more  than  two 
decades,  with  no  security  problems,  Califor¬ 
nia  prisons  were  a  model  of  access  to  jour¬ 
nalists.  In  1995,  not  coincidentally  just  as 
some  abuses  by  prison  guards  were  coming 
to  light,  the  Department  of  Corrections 
under  Davis’  Republican  predecessor 
suddenly  and  severely  limited  reporter  ac¬ 


AB  2101  is 
a  bill  ev  en  a 
I'oiigh  Guy 
on  Crime 
should  be 
willing  to  sign. 


EDITORt^ 

PUBLISHER 


EDITOR-IN-CHIEF  Sidnei/  Holt 
GROUP  EDITOR  William  F.  Gloede 


cess.  Face-to-face  interviews  between 
journalists  and  prisoners  were,  and  are, 
effectively  banned. 

Reporters  can  see  prisoners  only  after 
jumping  through  time-consuming  adminis¬ 
trative  hoops.  And  when  journalists  do  get 
permission  for  a  “visit”  with  prisoners,  they 
cannot  bring  along  background  material, 
such  as  court  documents,  cameras,  or  tape 
recorders  —  or  even  paper  or  pencils.  The 
Department  of  Corrections  claims  the 
restrictions  are  a  matter  of  security,  but 
lawyers,  it  should  be  noted,  can  bring  all 
these  things  along  when 
[  I  S  they  meet  with  imprisoned 

clients. 

‘I  Davis  w'as  not  responsi- 

j  II Y  hie  for  this  policy  —  or  the 

scandals  that  prompted  it. 
le  But  to  many  Californians, 

^  Davis’  stubborn  refusal  to 

,  let  the  public  learn  what  is 

to  Sign.  happening  in  prisons  that 

their  tax  dollars  build  and 
maintain  suggests  the  governor  has  be¬ 
come,  as  SPJ’s  prison-access  expert  Peter  Y. 
Sussman  puts  it,  “part  of  the  scandal’s  cov¬ 
er-up.”  Davis  doesn’t  have  much  rationale 
for  the  policy,  except  to  mutter  that  re¬ 
porters  make  “celebrities”  out  of  criminals. 
The  truth,  of  course,  is  the  opposite:  Re¬ 
porters  can  subject  inmates  to  tough  ques¬ 
tioning  but  cannot  effectively  demand  that 
prisoners  back  up  their  stories  if  they  can¬ 
not  meet  face-to-face  or  confront  inmates 
with  court  transcripts  and  other  back¬ 
ground  documents. 

This  bill,  AB  2101,  isn’t  about  prisoners’ 
rights  —  it’s  about  the  right  of  the  press  and 
the  public  to  know  how  the  state  is  running 
its  prisons.  It’s  a  bill  even  a  Tough  Guy  on 
Crime  should  be  willing  to  sign. 
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{ continued from  page  5}  As  far  back 

as  1970,  during  the  congressional  hear¬ 
ings,  even  though  then  a  publisher  of  a 
free-distribution  paper,  I  entered  a  state¬ 
ment  for  the  hearings:  “The  proposed 
legislative  remedy  is  not  unreasonable, 
only  unwise.  Its  danger  lies  in  the  prece¬ 
dent  it  creates.  The  essential  justification 
for  the  Newspaper  Preservation  Act  is  to 
preserve  ‘two  voices’  in  the  affected 
communities.  Congress  is  obliged  to 
assure  that  the  purpose  of  the  exemption 
is  being  carried  out.  Allowing  an  arm  of 
the  government  to  inquire  into  editorial 
substance  is  anathema  to  all  theory  and 
practice  of  a  free  press.  Thus,  the  law’s 
basic  lationale  becomes  its  fatal  flaw.” 

Still,  it  became  the  law  of  the  land,  and 
later  I  argued  in  an  letter  some  12 
years  ago  that  newspapers  had  a  right  to 
take  “legitimate  advantage  of  the  law,” 
but  concluded:  “If  you  don’t  like  JOAs, 
repeal  the  law  and  let  market  forces  take 
over.  You’ll  restore  ‘pure  capitalism’  and 
lose  only  about  20  (now  13)  daily  news¬ 
papers  in  the  process.” 

VICTOR  JOSE 

FORMER  OWNER-PUBLISHER 
The  Graphic 
Richmond,  Ind. 


LIKE  THE  WEATHER 


W article  on  “The  new  face  of 
weather  coverage”  [July  31, 
p.  24].  Unfortunately,  some  significant 
history  in  the  development  of  weather 
maps  and  weather  pages  was  omitted. 
AccuWeather  and  The  Associated  Press 
played  major  roles  in  these  changes,  and 
I  think  that  your  readers  would  want  to 
know  this  background. 

I  first  met  with  Hal  Buell,  assistant  to 
[  i  the  president  of  the  AP,  in  1968.  At  that 
J  i  time,  we  began  talking  about  how  weath- 
'  er  maps  could  be  improved.  In  1986, 
under  Hal’s  leadership,  the  AP  replaced 
[  its  government  data  and  maps  with 
I  AccuWeather  information.  In  working 
i  together,  significant  improvements  in  the 
j  layout,  appearance,  and  quality  of  AP 
1  weather  maps  ushered  in  a  new  era  for 
many  newspapers  nationwide. 

AccuWeather  had  actually  begun 
serving  individual  newspapers  in  1974, 
improving  and  designing  weather  pages 
and  maps  one  newspaper  at  a  time.  In 
1982,  AccuW’eather  and  Gannett  Co.  Inc. 
worked  together  in  the  design  of  the  USA 
Today  weather  page.  And,  in  1986,  Accu- 
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Weather  made  newspaper  history  when  ! 
it  transmitted  the  first  complete  weather 
page  as  a  single  document  to  The  Gazette  '' 
in  Colorado  Springs,  Colo.  The  next  year, 
we  were  the  first  to  transmit  a  complete 
color  weather  page,  which  went  to  the 
now-defunct  Nashville  (Tenn.)  Banner. 

Since  1974,  AccuWeather  has  been  the 
leader  in  revolutionizing  and  pioneering 
a  new  field  that  we  call  “weather  journal¬ 
ism.”  Today,  nearly  all  of  the  700  news¬ 
papers  that  we  serve  trust  us  to  provide 
the  final  copy  that  appears  on  their 
pages.  We  work  closely  with  each  news¬ 
paper  staff  and  editor  to  meet  their  needs 
locally,  regionally,  and  nationally,  and  to 
suit  the  particular  interest  of  their  read¬ 
ers.  Virtually  all  pages  are  customized. 

AccuWeather  also  has  pioneered  in 
weather  information  for  newspaper  Web 
sites  for  at  least  2V2  years.  These  anima-  ' 
tions  include  satellite  and  radar  imagery, 
weather  maps,  and  our  daily  Weather- 
Mation’^”  features,  and  we  also  now 
provide  streaming  video  forecasts  for 
101  cities.  In  all,  we  provide  weather 
content  to  more  than  1,000  Internet 
sites,  including  those  of  the  AP,  The  New 
York  Times,  The  Washington  Post,  and 
The  Wall  Street  Journal. 

JOEL  N.  MYERS 

PRESIDENT 
AccuWeather 
State  College,  Pa. 

0H‘P0EICIN6PIA6IARISM' 

1  WRITE  MOVIE  REVIEWS  AND 

columns  about  TV  and  radio  for 
a  living,  so  I’m  used  to  dishing 
out  criticism  and  getting  plenty  in 
return.  I  usually  maintain  a  rather 
thick  skin.  But  my  inclusion  in  an 
E&P  article  on  Aug.  7  about  plagiarism 
cut  to  the  quick  [p.  19]. 

I  had  not,  as  the  story  stated,  “taken 
portions  of  stories  and  columns  from 
other  publications.”  My  story  was  not 
“questionable,”  nor  did  it  “resemble”  a 
piece  on  Salon.com. 

These  false  allegations  stem  from  an 
accusation  made,  and  since  retracted,  by 
the  Colorado  Springs  (Colo.)  Indepen¬ 
dent  alternative  newsweekly. 

E^P  unwittingly  stepped  into  some 
kind  of  vendetta  a  columnist  at  the 
Independent  has  against  me. 

Here’s  how  this  mess  started: 

I  wrote  a  story  July  2  about  how  the 
Colorado  Springs-based  Christian  min¬ 
istry  Focus  on  the  Family  convinced  the 


Procter  &  Gamble  Co.  to  pull  ads  from 
racy  TV  shows. 

The  next  day,  my  editors  and  I  received 
nasty  e-mail  messages  from  Kerry  Lauer- 
man  at  Salon.com  saying  that  he  had 
broken  this  story  a  couple  of  weeks  earli¬ 
er  and  deserved  credit  for  it. 

I  asked  my  editors  what  they  thought. 
They  felt  that,  even  though  Salon.com 
apparently  broke  the  story,  because  I  did 
all  my  own  reporting,  conducted  my  own 
interviews,  verified  all  the  facts,  and 
wrote  the  story'  differently,  credit  was  not 
necessary. 

Still,  it  doesn’t  hurt  me  to  give  credit  to 
the  guy.  So,  in  my  next  column,  I  wrote  a 
blurb  explaining  that  my  Focus  on  the 
Family  story  was  a  follow-up  of  a  piece 
that  originally  ran  in  Salon.com. 

Lauerman  said  he  was  fine  with  that 
and  apologized  for  snapping  at  me. 

“Warren,”  he  wrote  in  an  e-mail 
message,  “sorry  if  I  sounded  shrill;  I’ve 
had  some  ugly  fights  with  AP  recently 
about  swiping  our  stuff,  and  it’s  left  me  a 
little  touchy.  I  appreciate  the  efforts  [to 
give  credit  after  the  fact].” 

A  few  days  later,  Cara  DeGette,  a 
columnist  at  the  Independent  who 
happened  to  be  friends  with  Lauerman, 
wrote  a  vicious  piece  using  his  initial 
e-mail  messages  to  me  and  suggested 
that  I  “lifted”  a  story  from  Salon.com 
without  giving  proper  credit. 

Even  Lauerman  was  surprised. 

“I  wrote  Cara  and  told  her  that  I  was 
dismayed  that  she  quoted  from  my 
e-mails  from  her;  I  didn’t  intend  for 
that  to  happen,  I  wasn’t  trying  to  rig  a 
hit  piece  against  you.” 

But  a  hit  piece  is  obviously  what  it  was. 

When  I  complained  to  the  editor  of  the 
Independent,  she  looked  at  both  my  story 
and  the  Salon.com  piece  and  came  to  the 
same  conclusion  our  editors  did:  There 
was  no  basis  here  for  accusations  of 
plagiarism. 

She  apologized  for  that  accusation, 
which  was  most  pronounced  in  a  blurb 
on  the  Independent’s  Web  site. 

Without  the  accusation  of  plagiarism, 
what’s  left  here?  One  journalist  used 
another  journalist’s  piece  as  a  launch-off 
point  to  do  his  own  story.  It  happens 
every  day  in  just  about  every  publication 
on  the  planet.  In  fact,  the  very  column  in 
the  Independent  that  attacked  me  includ¬ 
ed  an  obituary  with  information  that  had 
obviously  come  from  a  recent  Denver 
Post  piece. 

The  issue  about  giving  credit  to  the 
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source  that  broke  the  story  is  a  red 
herring.  As  a  matter  of  course,  our 
newspaper  and  the  vast  majority  of 
others  in  our  country  don’t  give  credit 
to  the  sources  that  break  stories. 

In  many  cases,  we  don’t  even  know 
who  broke  a  story.  When  I  saw  the  story 
on  Salon.com  about  Focus  on  the  Family, 
I  had  no  way  of  knowing  if  this  was, 
indeed,  the  first  report  of  this  story  or 
whether  Salon.com  got  the  tip  from  AP 
or  The  Washington  Post.  I  gave  credit 
after  the  fact  only  because  I  trusted  that 
Lauerman  was  telling  the  truth  when  he 
told  me  he  broke  the  story. 

I’ve  since  discovered  through  online 
searches  that  many  aspects  of 
Salon.com’s  report  (specifically  involving 
Procter  &  Gamble  pulling  ads  from  “Dr. 
Laura”)  actually  were  reported  first  by 
The  Associated  Press.  (No  credit  was 
given,  by  the  way,  nor  should  it  have 
been,  if  Lauerman  independently  verified 
the  information.) 

So  while  I’m  dealing  with  our  local 
newsweekly  to  get  a  more  comprehensive 
apolog>’  for  its  attacks,  I  become  part  of  a 
larger  story  about  plagiarism  —  in  E^P, 
of  all  places! 

I  talked  to  E&P  writer  Joe  Strupp  and 
explained  that  this  was  not  a  case  of 
plagiarism.  My  editors  have  studied  my 
story  and  Salon.com’s  and  find  the  claims 
groundless.  Even  the  original  source  of 
the  attacks  recanted  its  plagiarism 
allegation. 

But  Strupp  told  me  he  stands  by  his 
stoiy'  and  its  claims  that  “portions”  of  my 
story  were  taken  from  Salon.com  and  my 
storj’  “resembled”  the  Salon.com  story.  As 
evidence,  he  pointed  out  that  I  used  the 
same  quote  from  Dr.  Laura  Schlessinger 
that  homosexuality  was  “a  biological  er¬ 
ror”  —  ?  —  a  quote  that  ran  in  hundreds 
of  publications. 

Come  on,  now!  I  would  laugh  if  it 
wasn’t  my  reputation  at  stake  here. 

I  also  used  the  same  one-sentence 
quote  from  Focus  on  the  Family’s  radio 
show,  another  quote  in  the  public 
domain,  verified  through  officials  at 
Focus.  And  in  describing  Procter  & 

1 1  Gamble,  my  story  and  Salon.com’s  both 
mentioned  the  company  makes  Pampers, 
Cover  Girl,  and  Clearasil. 

1 1  '!’his  is  not  plagiarism.  Not  even  close. 

I  j  That’s  why  the  Independent  quickly 

!  I  apologized. 

The  day  I  need  to  steal  a  story  from 
!  Salon.com  or  any  other  publication  will 

I I  be  my  last  day  as  a  journalist. 


I’m  surprised  that  a  publication  as 
respected  as  E&P  would  so  blithely  at¬ 
tack  a  reporter’s  reputation.  As  a  staunch  j 
advocate  for  journalistic  credibility,  I  ! 
never  thought  I’d  be  in  the  position  of  ; 
telling  readers,  “Don’t  believe  everything 
you  read.”  ' 

WARREN  EPSTEIN  ! 
TV.  RADIO,  AND  MOVIE  | 
COLUMNIST/CRITIC  i 
The  Gazette  j 
Colorado  Springs,  Colo,  i 

TAMPA,  REVISITED 

The  only  thing  worse  than  bad 
journalism  is  finding  yourself  on 
the  receiving  end  of  bad  journal-  j 
ism.  Such  was  the  case  for  the  collective 
staff’s  of  The  Tampa  (Fla.)  Tribune, 
WFLA-TV,  and  TBO.com  following  your  i 
recent  article  on  our  new  facility  and  our  j 
efforts  at  journalism  convergence 
[“Three-point  play,”  Aug.  21,  p.  18].  I 

Your  attempt  to  document  what  is  go-  | 
ing  on  out  here  on  the  cutting  edge  of  our  i 
industry'  had  many  factual  errors  and  j 
misrepresentations.  Here  are  some  of  the  | 
more  important  points  that  I  think  ! 

should  be  corrected  or  clarified:  ' 

•  Tampa  Bay  Online  is  not  the  paper’s 
Web  site.  It  is  a  separate  profit  center  set 
up  to  deliver  content  of  all  kinds  to  the 
Internet.  The  expenses  and  profits  or 
losses  associated  with  operating  TBO.com  : 
are  split  evenly  between  WFLA  and  The  \ 
Tampa  Tribune.  TBO.com  relies  heavily 
on  the  journalism  oiThe  Tampa  Tribune 
and  WTLA  for  its  news  content.  It  pro-  i 
duces  other  content  to  enhance  the  Web 
experience  for  our  customers.  Both  the 
Tampa  Tribune  and  WFLA  have  their 
own  Web  sites  (tampatrib.com  and 
wdla.com)  that  are  maintained  by 
TBO.com  staff  and  can  be  accessed 
directly  or  through  TBO.com. 

•  Gil  Thelen  is  a  veteran  of  the  news¬ 
paper  business,  no  doubt,  but,  I  assure 
you,  he  has  enjoyed  more  than  a  mere  20  j 
years  of  “grippin’  &  typin’”and  is  very  j 

proud  of  every  one  of  them,  so  don’t 
shortchange  him  —  he  worked  too  hard 
to  earn  the  tenure  he  enjoys. 

•  The  atrium  runs  between  the  sec¬ 
ond,  third,  and  fourth  floors.  A  couple  of  | 
seconds  of  patient  observation  would  tell  | 
that  to  the  average  observer.  | 

•  Steve  DeGregorio  did  not  jump  ship,  j 
as  the  story  alleges.  His  position  is  shared  | 
and  equally  funded  by  the  Tribune  and  j 
WFLA.  He  reports  to  the  executive  editor  I 


and  the  news  director  for  WFLA-TV.  i 

•  To  suggest  we  have  a  standard  j  | 

approach  of  having  a  newspaper  reporter  j!  I 

“simply  go(es)  on  an  evening  newscast  j  i  | 

to  promote  the  story  in  the  next  day’s  j  | 

paper...”  is  just  plain  wrong.  Referring  to 

the  example  cited,  Lisa  Greene  delivered 
critical  information  that  was  supported  by 
video  shot  that  morning  of  the  Amtrak 
train  arriving  and  interviews  with  passen¬ 
gers  getting  on  and  off  the  train.  Lisa  used 
quotes  from  the  interviews  that  a  WFLA 
photojournalist  shot  in  her  story  that 
appeared  in  the  newspaper.  It  was  hardly  a 
promo.  It  was  a  good,  local  lead  story  that 
none  of  the  other  TV  stations  had  that  day. 

•  WFLA-TV s  news  department  does 

not  have  any  “camera  operators”  or  “cam- 
era-people”  on  its  staff.  We  do,  however 
have  23  photojournalists,  all  members  of 
the  National  Press  Photographers  Associ-  | 
ation,  and  many  of  them  award-winning  1 1 
photographers.  Additionally,  many  of  ' ! 
WFIjV’s  photojournalists  have  had  still  i  | 
photographs  published  in  the  Tribune,  \  \ 
many  of  them  on  the  front  page.  ( j 

•  Tribune  Business  Editor  Bernie  j  | 

Kohn  tapes  local  business  segments  for  | ! 
WFLA’s  morning  report  four  times  a  | ' 

week,  not  once  a  week.  TBO.com’s  Adrian 
Phillips  appears  once  a  week,  not  three  I 
times  a  week,  in  a  regular  segment  in  the  '  j 
morning  news  program  on  WFLA,  and 
w'henever  coverage  is  merited  in  the 
evening  newscasts. 

What  is  most  surprising  about  this 
story'  is  that  it  did  not  have  the  daily 
deadline  pressure  our  newspaper  partner 
faces  or  the  almost  hourly  deadlines  faced 
by  the  WFLA  staff.  Shame  on  E^P  for 
not  holding  its  w'ork  product  to  a  higher 
standard. 

DAN  BRADLEY 

VICE  PRESIDENT/NEWS  DIRECTOR 
WFLA-TV 
Tampa,  Fla.  I 

COKRLCTfON  il 

In  an  Aug.  28  article  about  Auctions-  \  \ 

.com  (“Auctions.com  now  a  dot-goner,”  j  j 

p.  6),  the  name  of  a  Classified  Ventures  \  j 

spokeswoman  was  rendered  incorrectly.  j 

Her  name  is  Bess  Gallanis.  j 

Clarimcation  f 

Accompanying  an  Aug.  21  story  about  j ! 

two  Kentucky  construction  projects 
(“Repackaging  the  packaging  center,” p. 

30),  a  Dario  Designs  rendering  of  the 
Bowling  Green  Daily  News ’new facility 
should  have  been  labeled  as  such. 
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‘Mercury  News’  Publisher 
real  barrier 


Jay  T.  Harris,  a 
breaker,  now  leads  Knight 
Ridder’s  drive  north  from 
San  Jose  to  the  Golden  Gate 


BY  JOEL  DAVIS 


Dapper  in  his 
trademark  sus¬ 
penders,  sophis¬ 
ticated  in 
demeanor,  and 
calmly  confident,  San  Jose 
(Calif.)  Mercury  News  Publisher 
Jay  T.  Harris  greets  visitors  with 
a  warm  handshake  and  aristo¬ 
cratic  grin,  the  perfect  comple¬ 
ment  to  his  lavish  French 
provincial-style  office.  After  wan¬ 
dering  the  halls  of  the  Mercury 
News  mostly  drab  building  in  a 
business  park  off  a  freeway,  step¬ 
ping  into  Harris’  office  is  a  bit 
like  watching  “The  Wizard  of  Oz” 
go  from  black  and  white  to  color. 

Sophisticated  digs  for  a  Silicon 
Valley  power  broker,  a  fit  you’d 
expect.  So  it’s  a  tad  surprising  — 
shocking  even  —  when  Harris 
reveals  a  little-known  passion. 

“I’ve  always  loved  hot  dogs,”  he 
says  in  his  matter-of-fact  mono- 


“Jay  really  has  the  best  job  in 
the  company,”  says  his  boss, 
Tony  Ridder  (left,  with  Harris 
outside  the  San  Jose  Mercury 
News’  office),  ‘‘being  publish¬ 
er  in  such  an  interesting 
place.”  Now,  with  the  drive 
on  San  Francisco,  and  with 
Silicon  Valley  still  in  the 
chips,  that  job  can  only  get 
more  interesting. 


Given  his  schedule  these 
2* '  days,  fast  food  is  about  all 

Hr 

dition  to  running  an  in- 
.  creasingly  aggressive 

I  newspaper  (hello,  San 

Francisco),  he  serves  —  not 
without  criticism  —  on 
more  boards  than  a  chess 
master,  is  a  devoted  family 
man,  and  deftly  handles  his 
role  as  the  country’s  top 
African-American  news 
executive  with  quiet  pride 
and 

He  also  has  the  advan- 
tage  —  or  added  pressure, 
take  your  pick  —  of  report¬ 
ing  to  Knight  Ridder  CEO  Tony  Ridder, 
who,  in  addition  to  working  just  dow  n  the 
road  from  Harris  in  Knight  Ridder’s  San 
Jose  headquarters,  is  himself  a  former 


tone.  “I  eat  a  lot  of  hot  dogs.  Hardly  a 
weekend  goes  by  where  I  don’t  have  hot 
dogs  and  potato  chips.  I  mean,  I  like  really 
good  food.  But  I  really  enjoy  hot  dogs.” 
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^  The  age  of  Lincoln:  As  editor  of 
his  college  paper  at  Lincoln 
University  in  Pennsylvania  in 
1969.  He  turned  to  journalism 
to  express  his  social  values. 


Attention  must  be  paid:  Jay  Harris, 
age  17,  as  a  high-school  ROTC  cadet, 
taking  part  in  a  drill  competition  in 
Washington.  His  father  served  in  a 
segregated  unit  during  World  War  II. 


On  a  fast  track:  By  1980,  Harris 
(with  wife  Christine)  was  an  assis¬ 
tant  dean  at  the  Medill  School  at 
Northwestern. 


Mercury  News  publisher,  a  post  Ridder 
speaks  about  wistfiilly. 

“Jay  really  has  the  best  job  in  the  compa¬ 
ny,  being  publisher  in  such  an  interesting 
place,”  the  lanky,  soft-spoken  Ridder  says. 
“I  loved  the  time  I  was  publisher.  Even 
though  I  am  CEO  of  the  company,  I  can’t 
do  the  things  that  Jay  can  do  as  publisher. 

I  mean,  I  can,  but  I  don’t.  He  gets  to  do 
things  like  sit  in  on  editorial  boards  that 
decide  whether  or  not  to  endorse  [Al]  Gore 
or  [(Jeorge  W.]  Bush.  Being  a  publisher, 
believe  me,  is  a  great  job.” 

Although  both  men  say  Harris  calls  most 
of  the  shots  at  the  Mercury  News,  they 
worked  closely  on  the  Mercury  News’  care¬ 
fully  planned  summer  rollout  into  San 
Francisco.  While  Ridder,  who  was  interest¬ 
ed  in  purchasing  the  San  Francisco  Chron¬ 
icle  (“Hearst  [Corp.]  made  a  preemptive 
bid  that  precluded  others  from  buying  it”) 
to  position  Knight  Ridder  as  the  dominant 
chain  in  the  Bay  Area,  he  and  Harris  set¬ 
tled  for  the  next-best  thing:  invading  San 
Francisco  with  a  10-person  editorial  staff, 
more  than  250  new  locations  to  buy  the 
paper,  and  a  morning  delivery"  touted  as 
the  traffic-choked  Bay  Area’s  earliest. 

Harris  and  Ridder  both  say  the  rollout 
had  nothing  to  do  with  the  sale  of  the  rival 
Chronicle  or  the  legal  troubles  the  sale 
encountered;  Harris  is  particularly 
adamant  that  his  San  Francisco  edition  is 
simply  part  of  a  long-term  strategic  plan. 

“As  you  can  see,”  Harris  says  as  he  lays 
out  other  zoned  Mercury  News  editions  on 
an  office  coffee  table,  as  Miles  Davis’  “Kind 
of  Blue”  wafts  from  a  stereo  in  the  back¬ 


ground,  “this  is  part  of  our  core  strategy. 
San  Francisco  was  the  next  logical  place  to 
go.  It  had  nothing  to  do  with  opportunity. 
Rather,  it  was  strategy.” 

That  strategy  includes  local  San  Fran¬ 
cisco  news  each  day,  expanded  coverage  of 
the  city’s  business  and  technology  commu¬ 
nity,  three  San  Francisco  columnists,  an 
arts-and-entertainment  calendar  billed  as 
the  largest  of  any  Bay  Area  newspaper,  and 
a  guaranteed  5:30  a.m.  delivery  time.  “We 
believe  and  are  entirely  confident  that 
there  are  a  significant  number  of  people  in 
San  Francisco  that  will  find  that  the  San 
Francisco  edition  is  the  best  fit  for  their 
lives,”  Harris  says. 

Not  so  fast,  counter  the  editors  of  the 
competing  Chronicle,  which  in  recent 
months  has  expanded  both  staff  and 
coverage  (see  story,  p.  26). 

“The  fact  is,  the  unshackled  Chronicle, 
now  freed  from  its  constraining  JOA  [joint 
operating  agreement],  scares  the  hell  out 
of  the  Mercury  News,”  counters  Chronicle 
Executive  Editor  Matthew  Wilson.  “The 
Mercury’s  recent  moves  are  nothing  more 
than  a  defensive  reaction  accompanied  by 
desperate  blustering  in  an  attempt  to  make 
it  look  like  an  offensive.  In  reality,  it  is  a 
last-ditch  counterpunch  from  an  about-to- 
be-defeated  foe.  History  will  show  that  the 
Mercury  is  in  the  position  of  the  German 
army  at  the  Battle  of  the  Bulge.” 

If  it  is,  it  isn’t  showing.  Harris,  w'ho  pores 
over  the  Chronicle  as  soon  as  he  arrives  in 
the  office,  calmly  declines  to  take  the  bait 
when  asked  about  what  are  likely  to  be 
some  serious  upgrades  from  a  Hearst- 


owned  Chronicle.  “What  we  do  is  not  likely 
to  change  much,”  he  contends,  “because 
ours  is  a  long-term  strategy  based  on  our 
core  strengths,  and  that’s  not  going  to 
change  based  on  what  the  Chronicle  does.” 

Appearances  count 

slightly  built  and  trim  —  especially  for  a 
hot-dog  lover  —  Harris,  51,  has  had  an  in¬ 
teresting  journey  to  the  top  of  his  field. 

The  only  child  of  a  social  worker  and  a 
World  War  II  veteran  who  served  in  a  seg¬ 
regated  unit,  he  says  he  had  a  “wonderful” 
childhood  growing  up  in  Washington  in 
the  1950s.  “The  city,  while  a  Southern  city 
and  while  segregated  in  a  de  facto  sense  in 
terms  of  housing  and  enrollment,  did  not, 
even  in  those  years,  have  the  sort  of  segre¬ 
gation  typical  of  the  Deep  South,”  he  says. 
“Nor  did  it  have  the  sort  of  onerous  per¬ 
sonal  pain  associated  with  Jim  Crow.” 

His  younger  years  were  not  without 
struggle,  however.  He  spent  much  of  his 
time  helping  his  mother  run  the  household 
and  take  care  of  his  father,  who  had  multi¬ 
ple  sclerosis.  “He  refused  to  allow  his  dis¬ 
ease,  which  really  destroys  the  life  of  young 
adults,  to  cause  him  to  break  mentally,” 
Harris  recalls.  ‘Through  the  very  end,  he 
was  still  active  and  dressed  very  nicely.  He 
cared  very  much  about  his  appearance, 
having  clothes  tailored  so  they  would  fit 
well  when  you  sit  in  a  wheelchair.” 

Harris  says  his  mother  was  a  deep 
thinker  who  loved  to  write,  paint,  and  read 
and  who  instilled  in  her  son  a  deep  set  of 
social  values. 

Those  social  values  were  ignited  in 
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sive  idea;  “The  days  of  one-size-fits-all 
newspapers  have  passed.” 

Harris  has  also  caught  heat  for  being  too 
chummy  with  Silicon  Valley  business  inter¬ 
ests  via  his  membership  on  several  regional 
and  public  policy-making  boards.  He’s  a 
vocal  member  of  the  Silicon  Valley  Manu¬ 
facturing  Group,  which  is  pushing  for  a 
transit  tax  to  bring  BART,  the  Bay  Area 
Rapid  Transit  system,  to  San  Jose.  Harris, 
who  says  he  gives  Mercury  News  editors 
“veto  power  over  all  of  my  involvements,” 
maintains  that  his  affiliations  outside  the 
Mercu  ry  News  are  simply  a  facet  of  his  role 
of  publisher.  “I  would  rather  be  involved  in 
things  that  are  in  the  best  interest  of  the 
community  and  have  some  people  question 
it,  than  to  not  be  involved  and  question 
myself,”  he  says. 

It’s  a  philosophy  shared  by  Ridder,  who 
was  similarly  active  in  the  community 
when  he  was  publisher  from  1977  to  1986. 
“I’m  all  for  it,”  Ridder  says.  “I  think  a  news¬ 
paper  has  an  obligation  to  be  involved  in 
the  community.” 

Minon  ty  posi  tion 

Though  Harris  has  overseen  the  expan¬ 
sion  of  a  newspaper  called  one  of  the 
nation’s  10  best  in  a  Columbia  Journalism 
Review  poll,  he’s  also  been  at  the  helm 
during  two  of  the  more  embarrassing 


Groomed  for  success:  As  a 
Knight  Ridder  vice  president 
based  in  Florida  in  1992,  Harris 
oversaw  nine  papers.  He  “never 
makes  the  same  mistake  twice.” 


Home  in  the  Valley:  Harris  with  (from  left) 
daughter  Shala,  son  Taifa,  wife  Christine,  and 
daughter  Jamarah.  “We  have  a  home  up  on  the 
hill,”  he  reports,  “and  if  I  don’t  have  to  come 
down  from  the  hill  on  a  weekend,  I  won't.”  A 
music  buff,  he  enjoys  everyone  from  jazz  giant 
John  Coltrane  to  classicists  Bach  and  Brahms. 


college  when  Harris  enrolled  in  Pennsyl¬ 
vania’s  all-black  Lincoln  University  in 
1966.  Inspired  by  all  facets  of  the  civil- 
rights  movement,  from  the  peaceful 
approach  of  the  Rev.  Dr.  Martin  Luther 
King  Jr.  to  the  more  strident  viewpoints  of 
Malcolm  X  and  the  Black  Panthers  (“I  paid 
attention  to  all  of  them  and  found  some 
good  in  what  they  all  did”),  Harris,  who 
originally  intended  to  study  philosophy, 
says  he  backed  into  journalism. 

“I  was  editor  of  my  college  newspaper,” 
he  explains,  “but  the  reason  I  got  involved 
in  journalism  was  more  a  reflection  that 
the  campus  paper  w'as  not  doing  the  job  it 
needed  to  in  covering  the  political  activities 
on  campus  in  the  late  1960s.” 

After  graduation,  Harris  worked  as  a 
reporter  and  editor  at  The  News  Journal  in 
Wilmington,  Del.  From  1972  to  1982,  he 
serv'ed  on  the  faculty  of  Northwestern 
University’s  Medill  School  of  Journalism, 
where  he  launched  a  yearly  minorities- 
in-journalism  survey,  still  an  important 
benchmark  of  diversity  in  the  newsroom. 

Then  he  returned  to  Washington  as  a 
national  columnist  and  correspondent  for 
Gannett  News  Service.  He  joined  Knight 
Ridder  in  1985  when  he  was  named  execu¬ 
tive  editor  of  The  Ph  iladelphia  Daily  News. 
Editor  Zachary  Stalberg,  who  hired  him, 
says  Harris  was  a  quick  study  and  tireless 
worker  who  “was  out  rubbing  elbows  and 
making  story  calls  and  talking  to  reporters 
about  making  their  stories  better. ...  He’s 
about  the  only  person  I’ve  met  who  never 
makes  the  same  mistake  twice.”  Stalberg 
adds,  “He’s  willing  to  take  tough  positions 


that  really  take  chances  that  would  scare 
away  most  newspaper  publishers  I  know.” 

In  1988,  Ridder  recruited  Harris  to  be 
his  assistant,  a  job  tantamount  to  a  finish¬ 
ing  school  for  Knight  Ridder  publishers 
and  executives.  “I  thought  Jay  had  the 
potential  to  be  a  key  executive  in  the 
company,”  recalls  Ridder,  who  focused  on 

teaching  Harris  the  _ - 

business  side.  ^ 

Ridder  appointed  f 

Harris  publisher  of  • 

the  Mercury  News  in 
1994  after  Larr\' Jinks  | 
retired  from  the  post. 

Harris,  who  Upically 
comes  into  the  office 
at  5:30  a.m.  (“It’s  a  \ 

time  for  contempla-  \  ^  \. 

tion  and  thinking 
about  the  larger 

issues  that  face  the  j 

paper”),  is  proud  of  1 

the  Mercury  News’  | 

growth  during  his 
tenure,  particularly  in 
its  coverage  of  the 

emergence  of  the  Harris  with  Susan  G 

Internet  and  Silicon  and  Mindi  Keirnan,  its  general  manager.  “We  are  a  human  enter 
Valiev  which  he  calls  ~  journalism  on  most  days, 

„  .  Harris  declares,  “but  occasionally  we  make  mistakes.” 

one  01  the  great  eco¬ 
nomic  stories  of  the  century.”  moments  in  the  paper’s  recent  histc 

He’s  also  proud  of  being  the  driving  force  In  the  late  1990s,  the  Mercury  N 
behind  the  launch  of  weekly  Spanish-  and  criticized  over  its  handling  of  repor 

Vietnamese-language  newspapers,  a  bold  Webb’s  “Dark  Alliance”  series  abou 
move  that  has  been  both  praised  and  criti-  alleged  CIA  connection  to  drug  sale 
cized  (see  stoiy,  p.  28).  Ridder,  the  vote  minority  neighborhoods.  The  papei 

that  counts  most,  finds  it  to  be  a  progres-  predicted  —  wrongly  —  in  April  191 
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Baywalk;  More  than  a  decade  ago,  Tony 
Bidder  identified  Harris  as  someone  who 
“had  the  potential  to  be  a  key  executive 
in  the  company.” 

the  afternoon  San  Francisco  Examiner  was 
about  to  merge  with  its  jointly  operated 
partner,  the  Chronicle,  and  then  fold. 

“Those  are  both  instances  when  we  did 
our  journalism  poorly,”  Harris  concedes. 
“We  are  a  human  enterprise  —  we  are  able 
to  do  really,  really  good  journalism  on  most 
days,  but  occasionally  we  make  mistakes.” 

Where  Harris  seems  universally 
esteemed  is  in  his  work  among  minority 
journalists.  Despite  the  demands  of  his  job, 
Harris  has  maintained  a  quiet  but  active 
role  in  promoting  diversity  in  a  business 
that,  among  publishers  especially,  is 
predominantly  white  and  male. 

“He  has  given  his  time  in  cases  when  I 
know  he  doesn’t  have  the  time,”  says 
National  Association  of  Black  Journalists 
(NABJ)  President  Will  Sutton,  deputy 
managing  editor  of  The  News  &  Observer 
in  Raleigh,  N.C. 

Despite  his  achievements,  some  still 


1  question  Harris’  fitness  for  his  high  posi¬ 
tion  at  the  Mercury  News,  Sutton  says. 

!  “I  think  there  is  no  question  that  Jay  has 
’  done  a  great  job,  but  you  can  believe  me 
that  still  some  people  wonder  whether  he 
should  have  that  job,”  he  says.  “That’s  true 
for  a  number  of  black  professionals.  But 
the  proof  is  in  the  success.  And  there  is  no 
question  there  has  been  a  lot  of  success  in 
San  Jose.” 

Harris  says  it’s  his  job  and  not  his  race 
that  “turns  me  on  when  I  come  to  work 
every  day.”  And  he  says  there’s  room  for 
more  women  and  minorities  in  positions 
such  as  his:  “As  for  the  record  of  the 
newspaper  indu.stry  and  increasing  the 
representation  in  the  leadership  ranks, 

I  am  both  sorely  disappointed  and 
enormously  hopeful.” 

In  his  personal  life,  Harris  seems  to 
blend  the  black  and  white  worlds  as  deftly 
as  he  does  as  publisher.  He  unwinds  by 
reading  classics  and  history  by  authors 
who  are  black,  white,  and  everything  in 
between.  A  music  buff,  he  loves  both  the 
work  of  such  jazz  giants  as  John  Coltrane 


Keepino ‘Mercury’ out  of  their  orbit 


BY  JOEL  DAVIS 

STAND  BACK,  LOCK,  AND  RELOAD. 

That  seems  to  be  the  Bay  Area  press 
war  mantra  as  the  San  Jose  Mercury 
News  rolls  out  a  San  Francisco  edition  to 
great  fanfare. 

At  the  minimum,  the  Mercury  News 
can  expect  some  heavy  counterpunching 
from  the  revitalized  Hearst  Corp. -owned 
San  Francisco  Chronicle.  “Our  intention  is 
to  make  the  Chronicle  one  of  the  nation’s 
great  newspapers  on  par  with  The  Wash¬ 
ington  Post,  The  New  York  Times,  the 
Chicago  Tribune,  and  the  Los  Angeles 
Times,”  declares  Hearst  spokesman  Paul 
Luthringer,  adding  that  the  reborn 
Chronicle  will  hit  the  ground  running 
with  550  editorial  employees.  “We  will 
make  a  quantum  leap  in  dedicating 
resources  to  this  effort.” 

The  newspaper  is  set  to  change  hands 
from  the  de  Young  family’s  Chronicle 
Publishing  Co.  to  New  York-based  Hearst 
the  weekend  after  Thanksgiving  Day. 
Editorial  staff  at  both  the  Chronicle  and 
the  current,  Hearst-owned  Examiner 
have  been  offered  jobs  with  the  new 
Chronicle.  The  revamped  paper  will 


have  a  formidable  presence,  particularly 
with  its  stable  of  talented  columnists. 

Hearst  officials  say  they  have  big  plans, 
but  are  reluctant  to  reveal  them  until 
mid-September  at 
the  earliest.  The  top 
editor  will  likely  be 
chosen  from  among 
current  Examiner 
E.xecutive  Editor 
Phil  Bronstein, 

Chronicle  Manag¬ 
ing  Editor  Jerry 
Roberts,  and 
Chronicle  Executive 
Editor  Matthew 
Wilson.  Despite  the  uncertainty  of  the 
past  several  months,  Roberts  and  Wilson 
have  overseen  numerous  improvements  at 
the  existing  Chroniele  and  expect  more. 

The  Mercury  News'  San  Francisco  roll¬ 
out  is  “like  a  salmon  tiying  to  swim  up 
Niagara  Falls,”  Wilson  says,  contending 
that  the  San  Jose  paper  is  “badly  outsold 
despite  decades  of  spending  lavishly  to 
gain  circulation  north  of  San  Jose. ... 
Readers  simply  prefer  the  Chronicle.” 

Whether  or  not  they  will  prefer  the  new 
San  Francisco  Examiner  remains  to  be 


seen.  New  owner  Ted  Fang,  whose  hea\dly 
subsidized  purchase  of  the  Examiner 
from  Hearst  has  been  praised,  mocked, 
and  everything  in-between,  is  taking  the 
task  at  hand  veiy 
seriously.  This,  de¬ 
spite  widespread 
suspicion  that  he 
and  his  family, 
who  also  own  the 
thrice-weekly 
Independent,  are 
merely  playing  out 
the  string  so  as  to 
pocket  a  good 
chunk  of  its  un¬ 
precedented  three-year,  $66-million 
subsidy  from  Hearst. 

Recent  Fang  hires  include  newspaper 
veterans  Martha  “Marty”  Steffens,  47, 
executive  editor/vice  president  of  content; 
and  Robert  McCray,  42,  vice  president 
and  general  manager.  Steffens  hails  Irom 
the  Los  Angeles  Times  and  the  Bingham¬ 
ton,  N.Y.,  Press  &  Sun-Bulletin.  McCray 
most  recently  was  general  manager  of  The 
Blade  in  Toledo,  Ohio.  Fang  has  also 
hired  longtime  political  ally  Darrell 
Salomon,  who  recently  resigned  as  San 


Bring  it  on:  The  Chronicle’s  Wilson  (left) 
and  Examiner’s  Fang  are  ready  to  rumble. 
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and  Miles  Davis  and  classical  composers 
such  as  Bach  and  Brahms. 

Father  of  a  son  and  two  daughters, 
Harris  likes  spending  time  at  home  with 
his  family  and  his  wife,  Christine.  “We 
have  a  home  up  on  a  hill,  and  if  I  don’t 
have  to  come  down  from  the  hill  on  a 
weekend,  I  won’t.” 

He  is  working  on  a  family  history 
detailing  an  exotic  ancestry  that  includes 
black  slaves,  a  white  great-grandmother, 
and  a  New  England  Indian  chief. 

Jay  T.  Harris  is  by  his  own  assessment 
a  no-nonsense  person,  seemingly  more 
so  even  than  Tony  Bidder,  who  prefers 
a  more  relaxed  dress  code  at  Knight 
Bidder  headquarters  than  Harris  does 
at  the  Mercury  News.  Buttoned-down, 
thoughtful,  methodical,  direct  —  all 
seem  to  apply  to  Harris. 

“I  am  a  very  serious  person,”  he  con¬ 
firms.  “And  beyond  that,  while  not  taking 
myself  too  seriously,  which  is  a  danger  for 
newspapers  and  newspaper  people,  I  do 
take  quite  seriously  my  role  of  being 
publisher  of  the  Mercury  News."  11 

Francisco  District  Attorney  Terence  Hal- 
linan’s  chief  deputy,  to  be  general  counsel 
for  the  reborn  Examiner.  The  Fang 
Examiner  will  have  a  new  look  as  well.  It 
is  being  reshaped  by  Boger  Black  Con¬ 
sulting,  which  recently  redesigned  E^P. 

Even  the  competition  seems  impressed 
with  Fang’s  moves  so  far.  “They’re  hiring 
some  good  people  up  there,”  Knight 
Bidder  CEO  Tony  Bidder  says.  “So  I 
think  they  are  tiying  to  be  serious.” 

Like  his  contemporaries  at  the  Chroni¬ 
cle,  Fang  doesn’t  mince  words  when  talk¬ 
ing  about  his  plans,  or  the  competition. 
“Daily  newspapering  in  San  Francisco 
has  been  the  most  pathetic  and  boring  in 
the  country,”  he  asserts.  ‘The  Indepen¬ 
dent’s  acquisition  of  the  Examiner  is  the 
first  thing  that  has  generated  excitement 
about  newspapers  here  in  decades.  Final¬ 
ly,  we’re  sparking  some  strong  emotions 
and  getting  people  to  talk  about  us.” 

Fang  added  that  the  Mercury  News’  San 
Francisco  campaign  is  more  sizzle  than 
steak.  “If  the  Mercury  News  thinks  they 
can  drop  ‘San  Jose’  from  their  masthead 
and  fool  the  people  of  San  Francisco,  they 
have  a  lot  to  learn,”  he  predicts.  ‘The  sum 
total  of  their  entire  effort  is  a  10-page 
supplement,  with  only  four  local  stories 
and  not  a  single  local  advertiser  to  support 
them.”  The  new  Examiner,  by  contrast. 
Fang  boasts,  is  “  going  to  break  all  the 
rules  and  have  a  blast  doing  it.”  11 
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Significance  for  Newspapers 
Paul  Ray,  market  researcher 

>•  How  Market  Forces 
Are  Changing  The  News 
Nancy  Hicks  Maynard 
Media  consultant 

^  Customizing  Newspaper  Services 
John  Oppedahl 
Phoenix  Newspapers 

►  “Stormy  Weather'  Ahead 
for  Newspaper  Advertising? 

Barbara  Cohen 
Kannon  Consulting 

►  Ideas  for  Recruitment 
and  Retention 
Truman  E.  “Rich"  Cobb 
Challenger,  Gray 
and  Christmas 

^  Successful  Newspaper  Web  Sites 

Circulation  and  Editorial 
Cooperation 

►  115th  Anniversary  Celebration 
on  Navy  Pier 

For  conference  registration 
or  Inland  membership  information: 
847-795-0380  inland@xnet.com 
2360  E.  Devon  Ave.,  Suite  3011 
Des  Plaines,  IL  60018 
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INLAND 


AnnuaL 

MEETING 

Oct.  15-17, 2000 
Fairmont  Hotel 
Chicago,  Illinois 


Inland  invites  you  to  attend  its 
115th  Annual  Meeting. 
Attendance  at  the  Annual 
Meeting  assists  business  and 
enhances  performance  of  your 
newspaper  through  thoughtful, 
relevant  sessions  and 
networking  opportunities. 

The  meeting  develops  fresh 
thinking,  new  ideas,  and 
progressive  strategies. 


Ljaison  Agency  Inc 


UflAi: 


Con  made 


Mundo,  a  Spanish-language  weekly,  in 
1996,  and  its  Viet  Mercury,  a  free  Viet- 
namese-language  paper,  made  its  debut 
in  early  1999.  The  newspapers,  produced 
in  miniature  newsrooms  at  the  Mercury 
News’  building  in  San  Jose,  are  expected 
to  turn  a  profit  this  year.  While  the  two 
publications  are  picking  up  readers  and 
advertisers  attracted  to  package  buys 
with  the  flagship  paper,  they  are  hurting 
competing  mom-and-pop  ethnic  publi¬ 
cations  that  lack  the  resources  and  staff 


The  San  Francisco  newspapers 
aren’t  the  only  publications  hear¬ 
ing  the  footsteps  of  the  San  Jose 
Mercury  News.  In  rollouts  that  have  been 
both  applauded  and  condemned,  the 
Mercury  News  is  aggressively  distributing 
and  promoting  two  free  ethnic  papers 
in  Silicon  Valley,  which,  in  addition  to 
welcoming  computer  millionaires,  is  also 
home  to  significant  Hispanic  and 
Vietnamese  populations. 

The  Mercury  News  launched  Nuevo 


Are  new  publications  “killing”  competition? 

of  Mercury  News  parent  Knight  Ridder. 

“They’re  killing  us,”  says  Tam  Nguyen, 
managing  editor  of  the  semiweekly 
Saigon  USA.  “They  are  probably  going 
to  put  us  out  of  business.” 

While  tbe  Spanish-language  weekly 
El  Observador,  a  family-owned  paper  that 
has  been  publishing  since  1981,  is  not  in 
danger  of  expiring,  it  is,  in  the  words  of 
Advertising  Director  Monica  Amador, 
“fighting  like  craz>'”  to  stay  profitable. 
“We’re  not  happy  about  it,”  sbe  says  of 
Nuevo  Mundo’s  penetration  of  the  mar¬ 
ket.  “Competition  is  always  welcome,  but 
it’s  a  little  unfair  when  you  come  into  the 
market  with  unlimited  resources.” 

Saigon  USA’s  Nguyen  claims  the 
Mercury  News  has  been  ruthless  in 
trying  to  dominate  the  ethnic  market, 
unlike  the  Los  Angeles  Times,  which  he 
says  has  w'orked  to  cooperate  with  Viet¬ 
namese  and  other  ethnic  papers.  But  not 
all  the  reaction  has  been  negative.  Thuan 
Nguyen,  president  of  the  San  Jose  Viet¬ 
namese  Chamber  of  Commerce,  told 
The  New  York  Times  that  Viet  Mercury 
has  “forced  the  Vietnamese-owned 
newspapers  to  find  ways  to  improve  their 
product.”  Viet  Mercury  Editor  De  Tran 
tells  EtJP  the  paper  is  flourishing  because 
it  reports  objectively  where  the  other 
media  are  fiercely  ideological. 

And  Harris  is  decidedly  unapologetic. 

In  fact,  he  considers  Viet  Mercury  and 
Nuevo  Mundo  among  the  biggest 
triumphs  at  the  paper  during  his  tenure 
as  publisher.  “Our  commitment  is  to  serve 
the  whole  of  this  community,”  Harris 
reasons.  “It’s  not  simply  to  serve  that  part 
of  this  community  that  speaks  English  as 
its  primary’  language.  As  demographics  in 
this  community  have  changed,  we  have 
changed  with  it.  There’s  a  business  reason 
to  it  as  well:  These  new  readers  represent 
not  only  the  future  to  our  paper,  but  [the 
future]  for  our  advertisers  as  well.” 

—  Joel  Davis 
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DAILIES  • 


YEAR  BOOK 


nvi 


VOL.  1 

•  U.S.  &  Canadian  Dailies 

•  U.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 

•  Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 


YEAR  BOOK 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


and  more! 

I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian. 


I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 

Call  1  -888-61 2-7095  to  Order 
Buy  the  3  Volume  Set  for  only  $200  and  Save  40% 

Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 

Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  details  or  order  online  at  www.editorandpublisher.coin 


YKAR  B<H)K 

WHO'S  WHERE 


VOL.  3 

•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 

Groups,  Services,  Shopper  and  Niche  Publications. 

•  Name,  Title,  Company,  Phone,  City  &  State 
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Ready  for 
some  football  ' 


One  eye  on  the  past,  one  eye  on  the  future,  Boston  daily 
looks  to  give  readers  more  information  in  less  time 


BY  ELLEN  LIBURT 

The  Boston  Globe  has  cleaned  up  its  act,  but  kept 

its  grit. 

In  July,  the  venerable  477,074-circulation  broadsheet 
finished  converting  its  presses  from  a  54-  to  a  50-inch 
web  width,  heralding  newsprint  savings  and  a  graphic 
redesign  that  makes  its  debut  Thursday. 

The  new  look  and  narrower  page  format  —  which  is  easier  to  han¬ 
dle,  according  to  readers  of  the  many  papers  nationwide  that  have 
sized  down  recently  —  have  been  accompanied  by  vast  editorial 

repackaging  and  other  initiatives 

aimed  at  reaching  out  to  the  sub-  '  ^ 

urbs,  increasing  “value-added”  for 


aimed  at  reaching  out  to  the  sub-  , 
urbs,  increasing  “value-added”  for 
advertisers  and  readers,  and  boost¬ 
ing  circulation. 

Among  those  initiatives,  Publisher  1 
Richard  H.  Gilman  saj’s,  is  the 
launch  of  “Globe  West,”  a  zoned, 
semiweekly  section  targeting  local 
news  and  advertising  in  Boston’s 
western  suburbs  as  it  nips  at  the  j 

heels  of  Community  Newspaper  Co.’s 
Metrowest  Daily  News  in  Framing¬ 
ham,  Mass.;  “Bostonworks,”  a  re¬ 
branded  help-wanted  section  with 
new  editorial  content  on  careers 
that  will  link  to  an  online  version  on 
boston.com,  the  regional  Web  site  be¬ 
gun  by  the  Globe  and  now  part  of  New 
York  Times  Digital;  “Life  at  Home,”  a 
revitalized  home  section  zoned  for  ads; 
“Marketplace,”  a  newly  zoned  classified 
section  with  articles  on  real  estate,  em¬ 
ployment,  and  vehicles;  a  new  focus  in 
the  Wednesday  business  section  on  bio¬ 
technology  —  a  major  industry  in  Bos¬ 
ton  —  intended  to  work  “hand  in  hand” 
with  the  .section’s  tech  and  innovation 
focus  two  other  days;  and  “Money  and 
Business,”  an  evpanded  Sunday  section. 

Gilman  says  he  expects  the  Globe’s  re¬ 
cent  efforts  to  positively  affect  advertis¬ 
ing  and  circulation.  “There  are  a  lot  of 


important  things  happening,  and  a  good 
portion  of  them  are  directed  at  the  new 
economy  in  Boston,  which  is  a  very  impor¬ 
tant  part  of  what  this  city  is  all  about,” 

Gilman  says,  “and  we  think  it  is  going 
to  work  very  well  for  us.” 

The  redesign,  whose  direct  costs  were 
about  $300,000,  will  launch  in  what  publi¬ 
cation  designer  Michael  Jones,  who  worked 
on  it,  describes  as  a  climate  of  consumers 
who  are  more  design-conscious  than  ever, 
owing  in  part  to  the  popularity  of  such  highly 
stylized  products  as  the  iMac  computer. 
Readers,  Jones  observes,  now  talk  about 
specific  design  elements  and  page  dynamics 
and  generally  display  a  design  savvy  they 
didn’t  have  10  years  ago,  the  last  time  the 
Globe  was  significantly  reworked.  With  that 
awareness,  he  says,  comes  the  expectation 
of  a  constantly  evolving  design,  or  at  least 
an  acceptance  of  regular  overhauls. 

A  former  partner  at  Roger  Black  Inc., 
the  Pennsylvania-based  Jones  in  1997 
redesigned  the  Swiss  daily  Tages  Anzeiger 
!  and  Swedish  daily  Svenska  Dagbladet, 
j  and  in  1998  made  over  Newsweek,  where 
i  he  continues  as  a  design  consultant, 
i  Recently,  he  helped  redesign  MH-18, 

1  Rodale  Press’  health/lifestyle  magazine 
i  for  13-  to  17-year-old  males,  with  the 
1  New  York-based  Maryjane  Fahey,  who 
i  was  his  partner  on  the  Globe  redesign, 
i  Fahey,  another  Black  alum,  has  rede- 
I  signed  Working  Woman,  Access  Internet 
I  Magazine,  and  Advertising  Age. 

In  the  Globe’s  case,  the  web  reduction 
I  precipitated  questions  of  design.  Refit- 
j  ting  seven  presses  is  no  small  undertak- 
1  ing,  so,  starting  in  January,  the  paper 
!  did  one  a  month.  Pages  were  produced 
I  the  same  way  as  before,  then  shot  down 
j  so  they  fit  the  new  format,  which 
I  is  expected  to  save  the  Globe  $2.5  mil- 
^  lion  in  newsprint  costs  this  year  and 
„  I  $4  million  next  year.  (The  printed 
""  1  portion  of  the  12V2-by-22-inch  page 
j  is  now  ll®/8  by  207/*  inches.)  Papers 
printed  on  the  unconverted  presses 
during  the  transition  simply  left 

7^  I  “What  the  Globe  has  is  a  lot  of  strength 
and  grit,”  says  designer  Maryjane  Fahey. 
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step  up,  make  some  trade  noise 


more  white  space  around  the  image  area. 

Executive  Editor  Helen  W.  Donovan  says 
that  early  on  “it  was  important  that  we  were 
able  to  decide,  involving  our  publisher 
[Gilman]  and  Editor  Matt  Storin,  that  we 
were  essentially  modernizing  our  “house¬ 
hold,’  not  leveling  it  and  starting  over  again 
with  a  different  feel.”  The  paper,  she  says,  has 
a  tradition  of  strong  photo  play  and  has  been 
“on  the  graphics  bandwagon  for  years,”  so  it 
already  packed  a  visual  punch.  They  also 
agreed  that  the  paper’s  overall  tone  was  one 
of  its  great  strengths. 

“We  wanted  to  preserve  the  authoritative 
voice  that  the  Globe  has  always  had,”  says 
Lucy  Bartholomay, 

deputy  managing  edi-  WPrP 

tor/design  and  photo.  »  » t  vv  ci  c 

“This  is  a  readers’ pa-  eSSeiltialb 
per,  it’s  a  wnters’  pa- 

per,  and  we  wanted  to  moderniz] 
preserve  that  quality 
about  it.  We  felt  that 
going  to  the  50-inch 
web  made  our  pages 
less  readable  and 
clear.  So  our  primary 
objective  with  the  redesign  was  to  create  a 
look  that  was  really  clean,  easy  to  read,  very 
printable,  and  a  little  bit  more  contemporary.” 

The  Globe's  distinctive  style  originated  in 
1872,  when  Eben  Jordan,  founder  of  retailer 
Jordan  Marsh  Co.,  led  a  group  of  six  Boston 
businessmen  who  pooled  $150,000  to  put 
out  the  first  edition,  a  morning  daily  that 
cost  4  cents.  Just  a  year  later,  the  paper  h2id 
entered  financial  straits  and  Jordan  brought 
on  27-year-old  journalist  and  Civil  War  vet¬ 
eran  Gen.  Charles  H.  Taylor  to  stabilize  it. 

Taylor  became  president  and  partners 
with  Jordan  and  was  succeeded  by  four  fami¬ 
ly  members  who  consecutively  occupied  the 
publisher’s  seat  until  1999-  In  1878,  the  Globe 
came  out  with  an  afternoon  paper,  the 
Boston  Evening  Globe,  which  published  until 
1979.  In  1973,  the  Globe  became  a  subsidisuy 
of  Affiliated  Publications,  formed  that  year 
by  the  Taylor  family  when  it  brought  Globe 
Newspaper  Co.  public.  When  the  New  York 
Times  Co.  bought  the  Globe  and  its  parent  in 
1993,  it  ended  more  than  120  years  of  family 


ownership  and  was  the  largest  single  ' 
newspaper  merger  and  acquisition 
in  U.S.  history  to  that  point. 

More  recently,  when  the  Globe 
embarked  on  its  redesign,  it  ! 

brought  in  consultants,  because 
staffers  had  enough  to  do  just  get¬ 
ting  out  the  next  issue  —  although 
huge  amounts  of  work  still  had  to 
be  done  in-house.  A  core  group  of 
“plugged-in  editorial  staffers  with 
strong  visual  contributions  to 
make  to  the  paper”  acted  as  the  i 
managers  in-house  for  the  project, 

Donovan  says.  Bartholomay  and 
Editorial  Design 
Director  Dan  Zedek,  i 

along  with  varying  i 

design  consultants  j  S 

and  core  group  !  j;; 

[g  members,  met  xvith  i  ”” 

1  j  „  every  department- 

O  IQ  .  level  editor,  consid- 

DONOVAN 

Executive  Editor  ™.onsfortheir 

sections  and  developed 
broad  priorities  based  on 
what  they  heard  most  consistently. 

Although  the  page  shrank  by  only  V/: 
inches,  the  effect  on  layout  and  typography 
was  profound.  Among  the  design  decisions 
inspired  by  this  new  geometry; 

•  More  entry  points.  Their  mantra,  Bar¬ 
tholomay  says,  was  to  make  the  insides  of 
sections  as  vital  as  their  fronts,  which  typical¬ 
ly  received  more  attention  and  time.  Editors 
felt  there  was  a  “drop-ofi”  in  energy  from  the 
fronts  to  the  insides,  described  by  Donovan 
as  “gray  and  un-nuemced.”  Along  with  visual¬ 
ly  weighting  key  stories,  page  designers  will 
use  devices  such  as  highlight  boxes,  point 
boxes  to  provide  service  information  about 
stories,  and  pull-quotes  —  all  to  help  readers 
digest  more  information  in  less  time. 

•  No  doglegs.  Because  they’d  already 
decided  to  stay  within  the  framework  of  the 
Globe’s  present  tone  and  feel,  certain  deci¬ 
sions  were  easier.  Says  Donovan  of  the 
Globe’s  sister  paper:  “The  New  York  Times 
does  doglegs  on  the  front.  We  don’t.  So 
that’s  an  infrastructure  issue.” 
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Saiary.com  has  the  skinny  on  pay  in  a  plethora  of  places 


BY  CHARI, ES  BOWEN 

EEPING  UP  WITH  THE  JONESES  IS  AN  AMERICAN 


tradition.  But  what  happens  to  the  competition 
among  peers  and  neighbors  when  the  Joneses  go 
global?  In  a  world  of  startups,  telecommuters,  en- 
I  trepreneurs,  and  an  ever-more  transient  work  force, 
how  do  you  know  what  is  fair,  competitive  pay  for  specific  work? 
And  how  can  you  keep  up-to-date?  In  something  as  dynamic  as  to¬ 
day’s  employment  picture,  those  printed  reports  from  the  U.S.  La¬ 
bor  Department  probably  are  too  quickly  outdated,  aren’t  they? 

The  Web  has  a  solution.  An  easy-to-use 
tool  called  Salary  W’izard  will  let  you  help 
your  readers  compare  the  local  pay  situa¬ 
tion  with  totals  being  paid  elsewhere, 
whether  you’re  interested  in  salaries  being 
offered  a  few  ZIP  codes  away  or  on  the 
other  side  of  the  continent.  The  free  serv¬ 
ice  calculates  salaries  by  industry,  by  some 
850  specific  job  titles,  and  by  job  descrip¬ 
tions.  It  also  provides  comparisons  by  ZIP 
code  and  geography.  The  data  includes 


a  word  and  the  Salary  Wizard  will  return  all 
matching  job  titles. 

The  site  then  reports  the  low-end, 
median,  and  high-end  salaries  for  that  job 
title  in  the  area  you  have  specified,  based 
on  publicly  produced  salary  surveys.  It  also 
draws  a  graph  and  creates  a  paragraph  that 
generally  describes  the  work. 

The  report  page  also  provides  options  to 
compare  that  job  and  salary  in  three  ways: 
with  the  national  average  for  the  same  job, 
with  the  same  job  in  a  different  geographic 
area,  or  with  a  related  job  in  the  same 
location. 

The  salary  report  also  offers  links  to 
related  job  titles  and  links  to  Web  sites  and 
organizations  related  to  that  career.  Other 
considerations  in  using  the  Salary  Wizard 
for  your  writing  and  editing: 

IThe  data  online  comes  from  a  variety 
of  salary  reports,  validated  by  the  site’s 
compensation  consultants,  who  also  apply 
an  aging  factor  and  geographic  differentials 
to  the  data  to  accommodate  the  movement 


THE  AMERICAN  ASSOCIATION  OF 
ENGINEERING  SOCIETIES 

2000  AAES  ENGINEERING 
JOURNALISM  AWARD 

Sponsored  by  the  United  Engineering  Foundation 

FOR  OUTSTANDING  COVERAGE  OF 
AN  EVENT  OR  ISSUE  THAT  FURTHERS 
THE  PUBLIC'S  UNDERSTANDING  OF 
ENGINEERING 

PRIZE:  $5000 

NOMINATIONS: 

•  Must  be  sent  to  AAES  postmarked  no  later  than 
January  31, 2(X)1 

•  Must  be  published  during  the  year  2(KX) 

•  Will  be  accepted  in  one  of  the  following  categories: 
daily  newspapers,  general  circulation  print  media, 
or  broadcast  radio  or  television 

For  further  information  contact 
Rebecca  Jones  or  Chuck  Blue  at  202-2%-2237 

1 1 1 1  1 9th  Street,  N. W.  Suite  403,  Washington.  DC  20036 


base  pay  and  total  compensation. 

The  site’s  operators  say  they  get 
their  findings  by  combining  and 
customizing  multiple  salary  sur¬ 
veys  from  various  associations, 
making  adjustments  so  the  num¬ 
bers  can  be  compared  fairly  across 
the  board.  To  use  the  tool,  visit  the 
site  at  http://www.salary.com  and 
click  on  the  Salary  Wizard  tab  at 
the  top  of  the  introductory  page. 

Now,  in  the  resulting  display, 
choose  a  job  category  by  clicking  a 
selection  from  the  drop-down  box. 

(Your  choice  here  determines 
which  job  titles  and  related  re¬ 
sources  are  returned  in  the  next 
screen.  For  example,  if  you  select 
“Education”  as  a  job  category  on 
this  first  screen,  you  later  will  be 
asked  to  choose  among  teachers, 
coaches,  professors,  advisers,  cross¬ 
ing  guards,  and  so  on.) 

Choose  a  location  to  narrow  the  geo¬ 
graphic  area  by  either  entering  a  ZIP  code 
or  selecting  a  metropolitan  area.  Click  the 
“Search”  button  to  continue. 

On  the  resulting  screen,  select  the  job 
title  for  which  you  want  pay  data,  then  click 
the  “Create  Salary  Report”  button.  Alterna¬ 
tively,  you  can  click  the  “Advance  Job  Title 
Search”  link  on  this  second  screen  to  search 
all  the  job  titles  in  the  database  and  alterna¬ 
tive  names  associated  with  the  job  title.  If 
you  can’t  find  a  job  that  you  think  ought  to 
be  in  the  database,  type  in  a  word  or  part  of 


of  salaries  over  time  and  to  reflect  differ¬ 
ences  in  location. 

2  For  more  information  on  how  the  site 
analyzes  its  statistics,  the  type  of  data 
1  preserved  and  how  you  can  use  it  in  your 
j  work,  click  the  FAQ  (frequently  asked  ques- 
j  tions)  link  at  the  bottom  of  the  site’s  intro¬ 
ductory  screen. 

3  Besides  the  Salary  Wizard,  salaiy- 
.com’s  main  sereen  links  to  other  fea- 
i  tures  and  services  relating  to  pay  and 
i  careers,  including  news  on  salaries,  advice 
j  columns,  and  services  for  human  resources 
I  officials.  1) 


32  EDITOR& PUBLISHER  SEPTEMBER  11,  2000 


www.editorandpublisher.com 


f 


To  be  competitive,  j 

you  need  to  get  your  i 

r,‘  ^  hands  on  powerful  advertising  » 

''  intelligence.  CMR  delivers  the  . 

y  information  agencies  and  buying  services 

'■Y  use,  allowing  you  to  better  compete  with 
TV,  radio,  direct  mail  and  weeklies. 

Over  500  newspapers  measured. 

Every  ad  in  every  edition,  zone,  section,  insert 
and  preprint.  Plus  alternatives,  magazines,  auto  traders, 
real  estate  books  -  every’  print  conrpetitor  you  identify 

An  insider’s  perspective.  Our  established  newspaper  relationships  assure 
that  the  information  is  accurate  and  up-to-date.  Plus,  in-market  representatives 
see  that  we  start  with  complete  and  current  newspapers,  direct  mail  and  weeklies. 

The  information  is  just  part  of  the  story.  Our  regional  teams  support  only 
newspapers,  so  they  understand  your  business.  They’ll  identify  new  revenue  opportunities. 
Present  new  ideas.  And  help  you  compete  against  other  media. 

Get  a  grip  on  your  market  with  CMR  today.  Tap  your  market’s  ftill  potential  and 
focus  on  your  strengths.  CMR.  We  deliver  to  the  newspaper  industry. 


Visit  us  at  www.cmr.com  or  call  888-267-4555. 

©2000  Competitive  Media  Reporting 


Fun  content  that’s  as  fresh  as  a  teenager 


QuickPubtish  delivers  top*notch  entertainment  content  to  small  dailies,  weeklies  and 
monthlies.  This  inexpensive  package  includes  6o*  columro,  puzzles,  comics  and  graphics 
helping  you  save  on  free-lance  costs  while  increasing  your  ad  revenue.  Whether  you’re 
looking  for  columns  like  "You  and  Your  Health,”  crosswords,  Jumble'*,  horoscopes,  soaps 
or  corrtent  just  for  kids,  you'll  find  everything  you  need  in  QuickPublish. 

For  details  about  our  discount  offer,  contact  TAAS  at  600*637-4082. 


chor  and  King  Features  Syndicate  colum¬ 
nist.  Stewart,  who  will  talk  to  the  AASFE, 
is  the  lifestyle  maven  with  a  media  re¬ 
sume  that  includes  a  New  York  Times 
Syndicate  column. 

Other  speakers  scheduled  to  address  the 
NFC  (nfckotula@aol.com)  include  Chris 
Matthews,  the  San  Francisco  Examiner  j 
Newspaj)er  Enterprise  Association  colum¬ 
nist  and  CNBC  “HardbaH”  host,  and  “Jump 
Start”  comic  creator  Robb  Armstrong  of 
United  Feature  Syndicate.  There  will  also 
be  a  talk  on  paginated  pages  featuring 
New  York  Times  Syndication  Sales  Corp. 
President  and  Fxiitor  in  Chief  Gloria 
Brown  Anderson,  Scripps  Howard  News 
Service  Editor  and  General  Manager 
Peter  Copeland,  and  Tribune  Media  Ser¬ 
vices  President  and  CEO  David  Williams. 
Moderating  that  session  will  be  Houston 
Chronicle  Deputy  Managing  Editor  Susan 
Bischoff. 

Other  speakers  addressing  the  AASFE 
(http://www.aasfe.org)  will  include  Pulitzer 
Prize-  and  Tony  Award-winning  playwright 
Wendy  Wasserstein.  There  will  also  be  the 
annual  “Show  &  Tell”  session  highlighting 
some  of  the  best  feature  sections  of  the  year 
and  various  workshops.  [si 


Dan  Rather  and  Martha  Stewart  will  speak  at  this  month’s 
NFC  and  AASFE  conferences  in  New  York 


BY  DAVE  ASTOR 

Dan  Rather  and  Martha  Stewart  will  be  among 
the  speakers  at  this  month’s  meetings  of  the  News¬ 
paper  Features  Council  and  American  Association  of 
Sunday  and  Feature  Editors. 

The  two  conventions  will  take  place  back-to-back 
at  New  York’s  Plaza  Hotel,  with  the  NFC  gathering  Sept.  27  and  the 
AASFE’s  Sept.  27-30. 

Rather,  who  will  address  the  NFC,  is  the  “CBS  Evening  News”  an- 


In  brief 

TVData  buys 
magazine  for 
cable  users 


Time  Warner  Cable  and  Cox,  that  have 
about  4.4  million  subscribers. 

TVData  supplies  listings  and  other 
TV-related  information,  in  print  and 
online  formats,  to  more  than  2,200 
newspapers. 


by  award-win¬ 
ning  graphic 
journalist  Laurie 
Triefeldt,  cur¬ 
rently  an  artist  at 
The  Star-Ledger 
of  Newark,  NJ. 
Her  work  has  also 
been  used  by  USA 
Today  and  more 
than  80  other 
newspapers.  The 
25  initid  “Won¬ 
der”  clients  include 
The  Oregonian  of 
Portland  and  the 
St.  Paid  (Minn.) 
Pioneer  Press. 


World 

lOfTSie  move 

1  A  BRlft  H.STOm  Ol  T»  «sWCT'T.on 


‘World  of  Wonder’  enters 

THE  WORLD  OF  SYNDICATION 

A  weekly  illustrated  feature  page  exploring 
subjects  such  as  history,  science,  nature, 
and  technology  is  being  offered  by  United 
Feature  Syndicate. 

“World  of  Wonder”  was  created  in  1997 


VData  has  acquired  Knight 
Ridder’s  “Cable  Connection’ 


maga- 

JL  zine  for  an  undisclosed  amount. 
The  magazine  publishes  more  than  40 
monthly  and  biweekly  editions  of  program 
guides  for  cable-system  operators,  such  as 


Graphic  feature  travels 
to  newspapers. 


Readers  will  have  second 
CHANCE  TO  SEE  ‘SeCOND’  PAIR 

“Second  Chances”  ended  Sept.  10,  but  its 
Nick  and  Kate  characters  will  appear 
periodically  in  “Tank  McNamara.” 

The  4-year-old  “Chances,”  which  ran  in 
fewer  than  50  papers,  focuses  on  a  second 
marriage.  “Tank”  has  a  sports  theme. 

Both  comics  are  by  Jeff  Millar  and  Bill 
Hinds  of  Universal  Press  Syndicate. 


TRIBUNE 

MEDIA  SERVICES 

435  N.  Michigan  Avenue,  Suite  1500 
Chicago,  IL  60611 
www.tTns.tTibunc.com 


Quick  Publish 


www.quickpublish.com 
A  Features  Service  That  Works  For  You 
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Media  Decisi 
Your  Newspap 


TheSRDS 

Newspaj^i 

Advertisiiig 

im 


Media  decision  makers  at  advertising  agencies  and  advertiser  companies  are  now  accessing  newspaper  planning  and  buying 
information  online  -  with  the  SRDS  Newspaper  Advertising  Source  Online.  This  internet-based  version  of  the  print  publication 
delivers  the  information  planners  and  buyers  have  relied  on  for  over  80  years  to  make  informed  decisions  and  buys. 


Your  newspaper's  SRDS  listing  is  now  online  -  absolutely  free! 


Make  Your  Listing  in  SRDS  Current  and  Interactive! 

Now  when  you  have  a  change  to  your  listing,  you  can  get  it  to  SRDS 
subscribers  even  faster.  SRDS  updates  the  online  version  continually 
so  your  latest  listing  information  is  always  available.  Include  your 
e-mail  address  and  a  link  to  your  online  media  kit,  so  decision  makers 
can  immediately  contact  you  or  access  additional  information.  Fax 
changes/additional  information  anytime  to  847-375-5383  or  call 
June  Levy  at  800-851 -SRDS  ext.  5183. 


Sell  More  Ads  with  Increased  Exposure! 

Since  subscribers  use  both  versions,  advertising  and  listing 
enhancement  packages  include  exposure  in  both  the  print  and 
online  versions.  You  can  use  your  ad  campaign  to  draw  attention  to 
your  paper,  highlight  your  readership,  communicate  your  competitive 
advantages,  address  competitive  situations  and  attract  qualified, 
interested  buyers. 


How  Does  Your  Listing  Look? 

To  see  what  planners  and  buyers  across  the  country  see  when  they  view  your  listing, 
contact  Sarah  Roberson  at  860-675-3142  for  a  demonstration. 

Call  now  to  give  your  paper  the  competitive  edge! 


tiTMTiiiffifflMiBh’Vi 


^  call  800-232-0772,  ext.  8023 


Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
newspaper  industry  segments  you  need. 

It's  Easy,  It's  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

Search  By  Any  Field 

Your  options  are  limitless!  Search  newspapers  by  equipment 
use,  sort  by  publication  days  or  rank  by  circulation.  Search  for 
special  topic  editions.. .and  much  morel 

Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  to  your  PC  in  a  wide  range 
of  file  formats,  including  tab  or  comma  delimited.  Customize 
mailing  lists  for  each  of  your  communications  projects  and 
import  the  data  into  your  contact  management  software. 


CD-ROM  Sections  ^ 

The  Year  Book  CD-ROM  includes  f  tajw  / 
all  the  Year  Book  data  for  U.S.  \  V 
Dailies,  U.S.  Weeklies,  Canadian 
Newspapers,  Foreign  Newspapers  V 
and  Mechanical  Equipment  sections 
names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 


CD-ROM  WITH  EXPORT  CAPABILITIES  :  $895 

For  more  information  or  to  order  call  Randy  Larsen  Jr.  (800)336-4380  or  order  online  at  vwvw.editorandpublisher.com 


EDITOR  £?  PUBLISHER 


Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING 


~  Fax  :  (646)  654-5312 


770  Broadway,  7th  Floor,  New  York,  NY  10003 


HPREUSS@EDITORANDPUBLISHER.COM 


-FEATURES  AVAILABLE- 


ASTROLOGY 


WEEKLY  -  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 


ELECTION  2000 


Do  You  Know  How 
Your  Congressman  Voted? 

www.rollcallvotes.com 


NOW  POSTED:  Top  Foreign  Affairs  and 
Defense  Votes  of  the  106th  Congress 

www.rollcallvotes.com 


ENTERTAINMENT 


BLACK  HOLLYWOOD  -  News  and  Gossip 

Fax  request  for  samples  and  rates  to: 
L.A.  Features  (847)  446-4804 


HUMOR 


SLIGHTLY  OFF  SUPERMOM! 
Syndicated  columnist  Deb  Di  Sandro 
(515)222-6994  www.slightlyoff.com 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  RO.  Box 
4433,  Middletown,  NY  10941. 

(845)  692-4572,  Fax  (845)  692-831 1 


PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308  /  (909)  927-0164 


WEEKLY  COLUMN 


EVERYMAN  COLUMN,  witty,  insightful, 
humorous,  always  different,  written  for  a 

wide  audience  and  right  on  the  money. 

Proven  track  record.  For  info  or  samples: 

Call  Jordan  (847)  872-1628 

GIVE  YOUR  READERS  THE  EDGE! 
Mental  training  tips  for  athletes,  coaches 

and  parents.  For  samples,  call  or  E-mail: 

(973)  773-3655  edgetully@aol.com 


-ANNOUNCEMENTS- 


BUSINESS  OPPORTUNITIES 


OWN  YOUR  OWN  PUBLICATION 

Highly  successful  Home  Remodeling  and 
Decorating  Magazine  now  franchising 
nationwide.  Opportunity  to  become  an 
independent  publisher  available  in  many 
key  markets.  We  provide  articles,  you 
sell  ads,  produce  and  distribute.  $10- 
25,000  initial  fee  required  plus 
$25,000  start  up  cash  recommended. 

Call  Bob  (800)459-9558 


NEWSPAPER  APPRAISERS 


APPRAISALS  &  Formal  Business  Plans 
KAMEN  &  CO.  GROUP  SERVICES 
NY  (516)  379-2797 
Fax  (516)  379-3812 

Tampa,  FL  (727)  786-5930 
E-mail:  kamenandco@aol.com 


APPRAISALS/BROKERAGE 
Call  Dick  B'iggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It’s  Free! 
www.mediamergers.com 


NEWSPAPER  BROKERS 


780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S. West/West 
(505)524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 

David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 

5196  Benito  St,  #11,  Montclair,  CA  91763 

(909)  626-6440,  Fax  (909)  624-8852 

www.media-broker.com 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  Refereuces 

(214)265-9300 


Ted  Rickenbacher 


Rickenbacher  Media 


IX-sco  Dr..  Dulla.s.  TX  ^522S 
WWW .  rit  kc-nbacTicrmcd  ia .  t(  )m 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 
www.publicationsforsale.com 


PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Rhone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers" 
(580)  421-9600 
RO.  Box  1985,  Ada,  OK  74821 
bolitho.com 


NEWSPAPERS  FOR  SALE 


FLORIDA  -  Attractive  North  Gulf 
shopper,  well  established. 

HAWAII  -  Community  monthly,  with 
recently  expanded  coverage  area. 

Mayo  Communications  (813)  971-2061 


FOR  A  LIST  OF 
Publications  For  Sale  Go  To ... 
www.mediamergers.com 


MUST  SELL  6  year  old  children’s/Family 
newspaper.  Distributed  in  schools  and 
community.  Based  in  Eastern  Wake, 
Johnston  and  Wayne  Counties  in  NC. 
Call  (919)  365-5592  ask  for  Annette 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bili  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


NEWSPAPER  BROKERS 


NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapf  and 
other  print  publication  acquisitions,  i.l'’ 
is  owner/operator  of  approximately  300 
publications,  including  64  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL6(X)62 
Phone:  (847)  272-2244 


-EQUIPMENT  &  SUPPLIES- 


CAMERA  &  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

BIG  STUFF  SOLUTIONS 
Need  to  feed  big  stuff? 

See  our  feeders,  hoppers  and  more  at: 
WWW. bigstuff-stepper.com 
(913)782-2584 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


PRESSES 


FOUR  1969  Goss  oil  units,  new  cylin¬ 
ders,  Community  folder.  $70,000. 

Call  (207)743-7011 
mainejameslO@hotmajl.com 


NEWSPAPER  BROKERS 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank,  Tax, 
Stock,  Assets 


Bolitho-Cribb 
&  Associates 

Publication  Brokerage 
&  Appraisals  est.1923 
Over  2000  papers  sold 


cribb.com 

Confidential  *  Convenient 
24  hours  a  day.  7  days  a  week 


Please  call  us  to  discuss  your 
-n 


I*  1 

til 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozemarv  MT  59715 
jcribb@imt.net 


Jim  Hicks 
307-684-7431 
336  US  16  East, 
Buffalo,  WY,  82834 
jfhicks@trib.com 


options  in  a  sale 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Nwles,  FL  34105 
tokis@mindspring.com 


For  a  listing  of  publications  for  sale,  go  to  www.cribb.com 


www.editorandpublisher.com 
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Phone:  1-888-825-9149  ~  JIASSIFIED  ADVEeTISINe  ~  Fax  :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-EQUIPMENT  &  SUPPLIES- 


PRESSES 


CURRENTLY  IN  STOCK 

•  12-unit  Community,  SC/SSC  units,  4 
stacked,  8  floor,  many  extras 

•  8-unit  Community  SC/SSC  units,  2 
stacked,  SC  folder 

•  5-unit  Community  SC/SSC  with  UOP 

•  6-unit  VI  5C,JF25  folder  81/83 

•  5-unit  V15A,JF15folder  77/79 

•  6-unit  V22  withJFl  excellent  condition 

•  Rebuilt  109  Count-O-Veyor,  bump  and 
90  degree  turns 

•  Community,  VI 5A,  &  VI 5C  add-on’s 

Inter-Continental  Graphics,  Inc. 

Fort  Myers,  Florida 
(941)561-6401  Fax:  (941)  561- 
6402 


GOSS  COMMUNITY  press  units, 
manufactured  by  Pressline  in  New  Delhi, 
India  to  the  highest  standards.  Single 
floor  or  stack  units  with  stainless  steel 
cylinders  $31,200.  Three-color  satellite 
with  stainless  steel  cylinders  and  two 
R.C.R’s  $59,800.  Four  high  with 
R.C.R’s  and  platform  $166,000.  F.O.B. 
New  Delhi,  India. 

VYestern  Web  Sales  (714)  985-4707 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


-INDUSTRY  SERVICES- 


ADVERTISING  SERVICES 


Poit-it  tJote  Adyertisifip  by 

NoteAdSdCOm 

NotcAds.com.  Inc.  is  your  source  for  the 
printing  and  placement  of  Post-if  Note  ads. 

•  Proven  to  enhance  readership  and  response 
of  your  print  media  advertising. 

•  Authonzed  distributor  of  3M. 

1-877-668-3231  Po«t-H 

www.noteads.com  Norn 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
WWW.  webpresses .  com 


READY  TO  GO 

Five-unit  News  King.  Three  floor  units, 
one  stack.  Complete  with  folder,  roll 
stands,  water  system.  Used  through 
early  2000.  Victim  of  print  consolida¬ 
tion.  Located  in  Littleton,  NH.  Best  offer. 
Rich  Piatt,  Publisher,  Salmon  Press 
Call  (603)  279-4516 
Or  E-mail:  publisher@salmonpress.com 


USED  PRESSES 

Let  us  help  ycu  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


38  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  New.s  Service,  Inc. 
Nationwide  TELEMARKF.TfNG 
Horace  Southward 
(877)  550-1515 
Eric  Southward 

metro-news.com 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail:  Hdlinel@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


More  than  100  newspapers  are  maximizing  their  retention 
efforts  through  Ver-A-Fast’s  proven  programs.  Don’t 
wait  and  lose  another  customer. 

Start  Verification  •  Stop  Saver/Verification 
Continues  •  Collection  Courtesy 
Non-Payment  Stops  •  Complaint  Analysis 
Conversions  •  Trial  Plus 
1-800-327-8463. 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
L-mail  janMont@Earthlink.com 


PISA  GROUP 

THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con¬ 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  roof. 

Contact;  Al  Schreibman:  (800)  830-3776 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 


CIRCULATION  SERVICES 


PRESSROOM  SERVICES 

NEED  A  PRESSMAN? 

GLOBAL  WEB  PRESS 
CONSULTANTS 
Specializing  In: 

•  Temporary  Journeyman  Pressman 

•  Pressman  Training 

•  Preventative  Maintenance  Programs 

•  Consulting  on  all  phases  of  Printing 
Production 

•  Replacement  of  Ink  Balls,  Micrometric 
Roller  Ink  Vibrators  and  Water 
Vibrators 

Call  (208)  769-3569 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 110 


TRAINING 


ADVERTISING  SALES  TRAINING 
(Online) 

Give  your  new  ad  salesperson  instant 
experience  with  our  new  basic  “up  and 
running"  ad  sales  training  program.  100- 
page,  interactive,  online  course  or 
download  a  customizable  version. 

Mclnnis  &  Associates 
http://www.ads-on-line.com 
(631)477-2505 


ADVERTISING  SALES  TRAINING  (Live) 

One  of  the  US's  most  popular  live  ad 
sales  training  programs  proven  to 
dramatically  increase  ad  volume,  fre¬ 
quency,  and  size.  Enables  salespeople  at 
all  levels  to  easily  control  any  account. 
Mclnnis  &  Associates 
http://www.ads-on-line.com 
(631)477-2505 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

The  Bar  Has  Been  Raised  Again! 


30%  PAID  IN  ADVANCE  -  GUARANTEED! 

Now  all  sales  are  digitally  recorded,  reviewed  and  archived  to  CD  each 
week.  Imagine  the  benefits. 

Learn  more  atwww.circulationservices.com 
To  set  up  a  complementary  test  for  your  newspaper  call  Andy  Orr  at: 

(970)  493-0470  ext  109 

Inbound 4  Outbound^  Data^  Software^  Sales^Surveys 
Verification  »  Retention  »  Quality 


It’s  a  Classified  Secret! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder 


! 


C2  EDITOR  &  PUBLISHER  CLASSIFIEDS  SEPTEMBER  11,  2000 


www.editorandpubllsher.com 


Phone:1-888-825-9149  -  CmniFIED  IIDVERTISIN6  ~  Fax :  (646)  654-5312 


770  Broadway,  7th  Floor,  New  York,  NY  10003 


-HELP  WANTED- 


ACADEMIC 


TWO  LECTURERS 

The  Department  of  Journalism  in  the 
Henry  W.  Grady  College  of  Journalism 
and  Mass  Communication  at  the  Univer¬ 
sity  of  Georgia  invites  applications  for 
two  lecturers,  one  in  news  writing  and 
one  in  photojournalism,  beginning  Fall 
2001. 

NEWS  WRITING:  The  successful  appli¬ 
cant  will  join  the  department’s  writing 
and  editing  program,  teaching  news  writ¬ 
ing,  reporting  and  related  courses  and  con¬ 
tributing  to  the  department’s  outreach 
and  service.  The  ideal  candidate  will 
have  extensive  professional  experience 
writing  for  newspapers  or  magazines. 
Experience  with  online  media  is  a  plus. 
He  or  she  will  be  eligible  for  a  renewa¬ 
ble,  non-tenure  track  appointment. 
Teaching  experience  and  a  Master’s 
degree  are  preferred.  Send  application  to 
the  attention  of  Professor  Conrad  Fink, 
Chairman,  News  Writing  Search  Commit¬ 
tee. 

PHOTOJOURNALISM:  The  successful 
applicant  will  supervise  the  department’s 
photojournalism  program,  teach  basic 
and  advanced  courses,  advise  students 
and  contribute  to  outreach  and  service. 
Candidates  must  have  significant  pro¬ 
fessional  experience  in  newspapers  or 
magazines  for  appointment  to  this 
renewable,  non-tenure  track  position. 
Applicants  must  be  well  qualified  in  pho¬ 
tography,  picture  editing  and  graphics 
applications  such  as  Photoshop  and 
QuarkXPress.  A  Master’s  degree  and 
online,  supervisory  and  teaching  experi¬ 
ence  are  preferred.  Send  application  to 
the  attention  of  William  F.  Griswold, 
Chairman,  Photojournalism  Search  Com¬ 
mittee. 

Applications  from  women  and  minorities 
are  strongly  encouraged.  TO  APPLY: 
Candidates  should  submit  a  letter  of 
application,  a  resume  and  the  names, 
addresses  and  telephone  numbers  of 
three  references  to: 

Department  of  Journalism 
College  of  Journalism  and 
Mass  Communication 
University  of  Georgia 
Athens,  GA  30602-3018 
APPLICATION  DEADLINE:  Applications 
received  by  November  15,  2000  are 
assured  of  consideration.  An  EEO/AA 
Institution. 


E&P'S  CLASSIFIED 

the  newspaper 
industry’s  meetings 
place. 

888.825.9149 


ACADEMIC 


ACADEMIC 


HPREUSS@EDITCRANDPUBLISHER.COM 


ACADEMIC 


STANFORD  UNIVERSITY’S  Department 
of  Communication  seeks  a  tenure  track 
assistant  professor  to  contribute  to  its 
journalism  program  through  teaching  at 
all  levels  (undergraduate  through  Ph.D.), 
to  develop  and  sustain  a  significant  pro¬ 
gram  of  scholarship,  and  to  participate 
fully  in  the  work  of  the  department. 
Journalism  education  at  Stanford  began 
in  1911  and  continues  today  as  a  pro¬ 
fessional  master’s  program  in  the 
Department  of  Communication,  which 
also  offers  a  professional  master’s  pro¬ 
gram  in  documentary  film  and  video,  a 
Ph.D.  program  in  communication 
research,  and  a  road  liberal  arts  under¬ 
graduate  major  in  communication.  As  an 
area  of  study,  journalism  is  well 
represented  throughout  the  department’s 
programs. 

The  appointment  will  begin  September 
1,  2001.  Stanford  University  is  an  equal 
opportunity,  affirmative  action  employer; 
women  and  minorities  are  encourage  to 
apply. 

Applications,  including  a  cover  letter,  a 
curriculum  vitae,  and  the  names  and 
addresses  of  three  references  (no  letters, 
please),  should  be  postmarked  no  later 
than  November  1 , 2000,  and  sent  to: 

Professor  Theodore  L.  Glasser 

Department  of  Communication 
Stanford  University 
Stanford,  CA  94305-2050 


NEW  MEXICO  STATE  UNIVERSITY  — 
Department  of  Journalism  and  Mass 
Communication  invites  applications  for  a 
tenure  track  assistant  professor  in  advertis¬ 
ing  August  20,  2001.  Applicants  should 
have  primary  background  in  advertising, 
including  a  pragmatic  and  theoretic 
understanding  of  the  field,  and  the  back¬ 
ground  to  contribute  to  the  instruction  of 
an  introductory  media  newswriting 
course.  Duties  will  include  instructing 
these  primary  advertising  courses: 

•  Introduction  to  advertising 

•  Advertising  copywriting 

•  Media  planning  &  buying 

•  Advertising  campaigns,  and 

•  Advertising  management 

The  successful  candidate  will  teach  three 
undergraduate  courses  each  semester  and 
will  be  expected  to  provide  scholarship  in 
his/her  field.  Ph.D.  is  required.  Evidence 
of  potential  for  scholarship  and  excellent 
teaching  is  required.  The  department  will 
begin  reviewing  applications  January  15, 
2001  and  continue  until  the  position  is 
filled.  Applicants  should  submit  an 
application  letter,  vita,  three  letters  of 
recommendation,  samples  of  scholarly 
activity,  and  evidence  of  effective  teaching 
to  Professor  Sean  McCleneghan,  Chair, 
Search  Committee,  Department  of  Jour¬ 
nalism,  and  Mass  Communications,  MSC 
3J,  RO.  Box  30001,  New  Mexico  State 
University,  Las  Cruces,  NM  88003-8001. 

The  NMSU  program  in  AEJMC  is  strictly 
an  undergraduate  program  with  approxi¬ 
mately  270  majors,  recently  accredited 
by  the  ACEJMC.  NMSU  is  a  Carnegie  I 

Research  Institution  and  an  Affirmative 
Action/Equal  Opportunity  Employer. 


Journalists  Wanted 

for  The  Freedom  Forum  Ph.D.  Fellowship  Program 

The  School  of  Journalism  and  Mass  Communication  at  the  University 
of  North  Carolina  at  Chapel  Hill  is  seeking  applicants  for  its  seventh 
class  of  Freedom  Forum  Ph.D.  Fellows.  Open  to  midcareer  profession¬ 
als  with  at  least  10  years  of  news  experience.  Must  be  currently 
employed  full  time  in  a  news  operation.  Experience  as  adjimct  facui.^ 
member  beneficial  but  not  essential.  The  27-month  program  pays  up  to 
$50,000  per  year  plus  tuition,  medical  insurance  and  travel  benefits. 
GRE  required  of  dl  applicants.  Master's  not  requited.  This  program  is 
funded  by  The  Freedom  Forum. 

Contact:  Dr.  Margaret  A.  Blanchard 
mablanch@email.unc.edu 
919/%2A072 

Program  information  also  available  at: 
http:  /  /  metalab.unc.edu  / jomc  /  academic  /  graduate  /  financial.html 
Deadline:  Dec.  1,  2000  Class  enters:  May  2001 

UNIVERSITY  OF  NORTH  CAROLINA 
THE  FREEDOM  FORUM 


ACADEMIC 


ACADEMIC 


DEPUTY  DIRECTOR 
KNIGHT  JOURNALISM  FELLOWSHIPS 
STANFORD  UNIVERSITY 

The  John  S.  Knight  Fellowships  for  Professional  journalists  seeks  a  deputy 
director  to  supervise  key  aspects  of  the  program.  This  person  will  report 
to  the  director,  yet  will  have  broad  authority  to  act  on  his  or  her  own 
initiative  in  several  areas,  including  marketing  and  advertising  the  pro¬ 
gram,  organizing  the  selection  of  new  fellows,  arranging  seminars  and 
field  trips,  advising  and  counseling  fellows  and  working  with  other  Stan¬ 
ford  schools  and  departments.  The  person  will  be  expected  to  maintain 
extensive  contacts  in  journalism,  and  to  be  a  close  student  of  trends  in  the 
field. 

The  deputy  director  must  be  an  accomplished  journalist  with  at  least  10 
years  experience,  and  have  a  demonstrated  reputation  of  merit.  The 
person  should  be  familiar  with  forms  of  media  other  than  one  in  which 
she  or  he  has  practiced.  The  person  must  be  familiar  with  the  back¬ 
ground,  operation  and  goals  of  mid-career  journalism  fellowships.  The 
deputy  director  must  have  excellent  organizational  skills,  as  well  as  the 
ability  to  write  clearly  and  persuasively,  both  in  internal  and  external 
communications.  Women  and  minorities  are  particularly  enctiuraged  to 
apply.  Stanford  University  is  an  equal  opportunity,  affirmative  action 
employer.  Applicants  should  send  a  letter  of  application,  resume  and  the 
names  of  three  references  to: 

Deputy  Director  Search,  Ref.  #J002295 
Knight  Fellowships  Program,  Building  120,  Room  424 
Stanford,  CA  94305-2050 

Applications  should  be  received  by  September  20,  2000 


“The  invention  of  leleviskm  can  be  compared  to  the  intrixluction  of  imUxir  plumbing. 
Fundamentally  it  brought  no  change  in  the  public’s  habits,  it  simply  eliminated  the  nec* 
cessity  of  leaving  the  house.’* 

-Alfred  Hitchcock,  BiitLsh  filmmaker,  1S>65 


MWS  makes  the  difference. 


I 


EorrORCTUBLISHER:  The  communication  link 
of  the  newspaper  industry  every  week  since  1884. 


www.editorandpublisher.com 


SEPTEMBER  11,  2000  EDITOR*  PUBLISHER  CLASSIFIED.S  C 


Phone:  1-888-825-9149 


770  Broadway,  7th  Floor,  New  York,  NY  10003 


HPREUSS@EDITORANDPUBLISHER.COM 


ADMINISTRATIVE 


ADMINISTRATIVE 


ADMINISTRATIVE 


ADVERTISING 


DIRECTOR  OF  TRAINING 
The  Director  is  the  Publishing  Division’s 
liaison  between  the  corporate  training 
department,  the  learning  Resource  Cen¬ 
ter  and  the  individual  operating  com¬ 
panies.  The  Director  will  determine  what 
division  specific  training  is  needed  and 
ensure  that  these  needs  are  met  on  a  con¬ 
sistent  basis.  The  Director  will  ensure 
the  successful  implementation  of  corpo¬ 
rate  programs  encouraging  the  use  of  the 
Learning  Resource  Center  while  main¬ 
taining  consistent  application  of  training 
throughout  the  division.  Please  forward 
your  resume  with  salary  requirements  to: 

Box  01345,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


RETAIL  ADVERTISING  SALES  MANAGER 
ABOUT  THE  AREA 

•  31  miles  of  Lakefront  property 

•  55,000  registered  pleasure  crafts 
(more  than  anywhere  else  in  the  U.S.) 

•  More  than  20,899  businesses,  top 
employers  include  Daimler-Chrysler, 
GM,  Ford,  KMart  Corporation 

•  7  of  10  Macomb  top  employers  are  For¬ 
tune  500 

•  #1  county  in  Michigan  for  new  hous¬ 
ing  starts 

ABOUT  THE  MACOMB  DAILY 

•  Circulation;  Sunday  80,856;  daily 
56,119 

•  Numerous  national  and  state  awards, 
include  Journalist  of  the  Year  1998, 
Advertising  Director  of  the  Year  1999, 
general  excellence,  best  lifestyles  sec¬ 
tion,  best  local  business  coverage,  best 
environmental  coverage 

•  Updated  website:  www.macombdaily.com 

•  Active  in  community  events  and 
sponsorships 

•  Members  of:  NAA,  SNA,  INMA,  MPA, 
active  with  API 

•  Represented  by: 

Greater  Detroit  Newspaper  Network, 
Metro  Suburbia,  Michigan  Newspa¬ 
pers,  Inc.,  USSPI,  American  Newspa¬ 
per  Representatives,  Inc. 

Looking  for  an  experienced  professional 
to  manage  and  coach  the  sales  efforts  of 
21  member  sales  staff.  Preferred  candi¬ 
date  will  have  2-4  years  of  Sales  man¬ 
agement  experience  in  print  media  and  a 
proven  track  record.  Responsible  for 
budgets,  training,  and  development  of 
sales  staff.  Must  have  outstanding 
interpersonal  skills  and  creativity  to  work 
with  sales  staff  and  clients  In  selling 
ROP,  FSI’s,  Internet,  direct  mail  and 
more.  Competitive  salary,  excellent  bene¬ 
fits  and  bonus  plan.  Send  resume,  cover 
letter  and  salary  requirements  to: 

The  Macomb  Daily 
Human  Resources  Director 
100  Macomb  Daily  Drive 
Mount  Clemens,  Ml  48043 
Fax:  (810)  783-0394 
E-mail:  sally.banwarth@macombdaily.com 


Kansas  Press  Association,  a  statewide  trade  organization  for  250  Kansas 
newspapers,  seeks  an  executive  director.  This  chief  executive  officer  will 
develop  policy  recommendations  for  the  Board  of  Directors:  serve  as  a  key 
spokesperson  for  Kansas  newspapers;  monitor  local,  state  and  national 
media-related  issues;  and  manage  a  staff  responsible  for  legislative, 
advertising,  technology  and  member  services. 


The  successful  candidate  will  have  at  least  three  years  experience  in 
management,  possess  an  understanding  of  the  newspaper  industry,  and 
be  capable  of  providing  the  forethought  and  direction  to  take  our 
association  into  the  future.  Position  based  in  Topeka,  Kan.  Competitive 
salary,  company  vehicle  and  benefits. 


PUBLISHER 

In  search  of  an  experienced  publisher/ 
business  manager  for  an  upstart  Jewish 
weekly  newspaper  in  Dallas,  Texas.  Focus 
on  driving  revenue,  controlling  budget, 
managing  people,  and  heavy  community 
involvement.  Strong  work  ethic  required. 
We  are  an  established  newspaper  group 
offering  great  pay  and  benefits.  Please 
send  resume  and  salary  requirements  tO: 
Capital  Jewish  Publishing,  Inc. 

Attn:  Craig  Burke 
1 500  East  Jefferson  Street 
Rockville,  MD  20852 
Or  fax:  (301)230-0114 
Or  E-mail  craigburke@aoLcom 


Send  cover  letter  &  resume  to: 

Search  Committee 
Kansas  Press 

5423  SW  7th  -vV 

Topeka,  Ks  66606 


Apply  by  Sept  30 
No  phone  caffs 


Equal  Opportunity 
Employer 


For  more  information 
about  KPA,  visit 
www.kspr9ss.com. 


PUBLISHER 

Publisher  with  strong  news  background 
who  also  knows  how  to  generate 
revenue  needed  for  bright  weekly  in 
vibrant  West  Texas  community.  Salary 
$40,000  plus  incentive  bonus.  Reply  to: 
Box  01340,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


[  Editor  &  Publisher  is  the  only  independent  weekly  NEWS  magazine 
1  covering  the  newspaper  industry. 


ADMINISTRATIVE 


ADMINISTRATIVE 


ADMINISTRATIVE 


The  Robert  C.  Maynard  Institute  for  .Inurnalism  Education 

President  and  Chief  Executive  Officer 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


Headquartered  in  Oakland.  California,  the  Maynard  Institute  is  a  2.1-year-old  national  non-profit  center  whose  mission  is  to  aeeelerate 
the  ehanges  neeessary  for  news  media  to  reflect  a  multicultural  America  in  content,  staffing  and  business  operafions.  The  Institute 
offers  editing  and  management  training  programs  as  well  as  direct  serv  ices  to  newsrooms  coast  to  coast. 


The  President  CEO  is  a  public  advocate  of  the  Institute's  mission  and  responsible  for  the  Institute's  financial  health,  program  devel¬ 
opment  and  operations.  The  ideal  eandtdatc  is  a  dynamic,  visionary,  entrepreneurial  executive  with  enthusiasm  for  fund-raising. 


ADVERTISING  DIRECTOR 
Mid-size  daily  is  Itxfking  for  a  high  energy, 
knowledgeable  and  experienced  advertis¬ 
ing  director.  Must  possess  strong  lead¬ 
ership  skills  and  the  desire  to  achieve 
department  goals.  Our  last  two  advertis¬ 
ing  directors  were  promoted  to  publisher 
positions  within  our  company,  and  we  are 
again  looking  for  an  individual  who  is  suc¬ 
cess  motivated  and  wants  to  continue  a 
track  record  that  could  lead  to  greater 
opportunities.  Located  in  a  great  area  in 
southeastern  coastal  Massachusetts. 
Package  features  a  very  competitive 
salary,  incentive  plan  and  benefits.  Please 
send  resume  and  salary  history  to: 

Daniel  Goodrich,  Publisher 
The  Herald  News 
207  Pocasset  Street 
Fall  River,  MA  02722-3010 

www.editorandpublisher.com 


Additional  Qualifieations: 

•  Joumalisni  and  news  industry  management  experience  with  exposure  to  business  side 

•  Well  respected  with  solid  connections  within  the  news  industry 

•  Strong  interpersonal  skills,  including  the  ability  to  work  well  in  a  multicultural  environment 

•  Excellent  communications  skills  -  written  and  oral,  including  public  speaking 

•  Embraces  and  understands  new  technology  and  the  impact  upon  the  news  industry,  jobs  and  coverage 


Compensation:  Commensurate  with  qualitle,ations  of  the  candidate.  Contract  offered. 
Application:  Letter  with  resume  and  three  references,  should  be  sent  to: 


Mark  Trahant,  Chairman.  Maynard  Institute  Board  of  Directors 
Regular  Mail:  P.O.  Box  70.  Seattle,  WA  981 1 1 
Express  Delivery  Only:  1120  John  Street.  Seattle,  W.A  98 1 09 
Oakland  Office  Voicemail:  (.“ilO)  891-9206,  ext.  .108 


For  more  details  on  the  opportunity  and  the  Institute,  visit  www.maynardijc.org 
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ADVERTISING/MARKETING  DIRECTOR 
For  Adirondack  Explorer,  a  monthly 
newspaper  covering  nation's  largest 
park.  In  2  years  we've  grown  to  10,000 
subscribers.  Help  us  double  that  in  next 
2  years  and  increase  ads  from  15  to  20 
pages.  Send  letter  and  resume  to: 

Rachel  Rice,  The  Adirondack  Explorer 
36  Church  Street,  Saranac  Lake,  NY  12983 
See  www.adirondackexplorer.com 


CLASSIFIED  ADVERTISING  MANAGER 
We  are  seeking  an  experienced  ad  pro¬ 
fessional  to  lead  our  classified  depart¬ 
ment.  Must  have  at  least  3  to  5  years  of 
successful  advertising  management 
experience  with  a  proven  track  record  of 
increasing  revenues.  If  you  are  a  motivat¬ 
ing  person  who  enjoys  aggressive  sales, 
interacting  with  customers,  leading  a 
sales  team,  possess  strong  organiza¬ 
tional  skills,  then  we  would  like  to  hear 
from  you.  We  are  a  mid-size  daily  in 
Zone  6.  If  interested,  send  resume,  letter 
of  interest  and  salary  requirements  to: 

Box  01348,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


CLASSIFIED  SALES  MANAGER 
Exciting  position  now  open  for  energetic 
Sales  Manager  who  will  be  involved  in 
sales  productivity,  training,  special  sec¬ 
tion  sales,  and  all  aspects  of  a  growth 
Classified  call  center.  Good  management 
skills  and  motivation,  people  devel¬ 
opment  and  analysis  desired.  Com¬ 
petitive  salary  and  compensation  plan 
together  with  full  benefits  package. 
Please  mail  application  to: 

Rose  O'Riordan 

North  Jersey  Community  Newspapers 
1  Garret  Mountain  Plaza,  CN477 
West  Paterson,  NJ  07424-0477 
Or  E-mail:  oriordan@bergen.com 


CLASSIFIED  AD  MANAGER 
The  Fayetteville  Observer,  a  south¬ 
eastern  North  Carolina  daily  (65,000 
daily,  75,000  S)  has  a  great  opportunity 
for  a  classified  advertising  manager  to 
join  our  advertising  leadership  team. 
This  position  will  be  responsible  for  lead¬ 
ing  a  staff  of  3  outside  and  10  inside 
sales  representatives  in  all  phases  of 
classified  newspaper  sales  and  service. 
Staff  training  and  development,  revenue 
forecasting  and  budgeting  and  special 
event  coordination  are  among  the  duties 
of  this  key  position.  The  classified  man¬ 
ager  will  work  closely  with  the  retail 
manager  and  report  directly  to  the 
advertising  director.  We  are  looking  for  3 
to  5  years'  experience  in  classified  man¬ 
agement.  We  are  a  progressive  family- 
owned  newspaper  company  in  the  fourth 
largest  metro  in  North  Carolina  with 
classified  revenues  exceeding  $10 
million  per  year.  We  offer  an  outstanding 
compensation  package  in  a  great  area  of 
the  country  to  live  and  raise  a  family. 

Send  letter  aiid  resume  to: 

John  F.  Holmes,  Personnel  Director 
Fayetteville  Observer 
RO.  Box  849,  Fayetteville,  NC  28302 

www.editorandpublisher.com 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
Due  to  an  internal  promotion,  the  Mail 
Tribune  (Medford,  Oregon),  an  Ottaway/ 
Dow  Jones  Newspaper,  is  seeking  a 
classified  advertising  manager  with 
strong  classified  experience  to  lead  and 
develop  a  team  of  seven  telephone  ser¬ 
vice  representatives  and  three  tel¬ 
emarketers.  A  four-year  college  or  uni¬ 
versity  degree  and  a  minimum  of  four 
years  of  newspaper  classified  manage¬ 
ment  experience  are  preferred.  With 
nearly  70,000  daily  readers  (daily 
circulation  28,000  -  Sunday  30,000) 
the  Medford  market,  located  in  beautiful 
southern  Oregon,  is  one  of  the  fastest 
growing  and  most  desirable  in  the  U.S. 
The  CAM  will  be  responsible  for  working 
with  the  advertising  director  to  develop 
and  implement  classified  category  and 
account  targeting  and  developing  utiliz¬ 
ing  market  research  and  competitive 
market  share  data,  and  will  play  a  key 
role  in  the  annual  budgeting  process. 
This  position  offers  a  competitive  salary, 
bonus/incentive  and  comprehensive 
benefits  package.  Please  submit  salary 
requirements  with  resume  by  September 
25,  2000  to: 

J.  Maxwell,  Advertising  Director 
Mail  Tribune 

RO.  Box  1 108,  Medford,  OR  97501 
Or  E-mail:  jmaxwell@mailtribune.com 
Equal  Opportunity  Employer 


RETAIL  ADVERTISING  MANAGER 
The  Mail  Tribune  (Medford,  Oregon),  an 
Ottaway/Dow  Jones  newspaper.  Seeking 
a  hands-on  retail  advertising  manager 
with  strong  leadership  and  training  skills 
to  spend  up  to  70%  of  their  time  in  the 
field  developing  our  dynamic  sales  force 
of  8.  Team  environment,  focusing  on 
customer  service,  with  the  merger  of 
advertising  and  production.  Responsible 
for  working  with  Ad  Director  to  develop 
and  implement  staff  training,  business 
category  targeting,  utilizing  competitive 
market  share  and  comprehensive  data 
base  information.  Three  years  of  prog¬ 
ressive  newspaper  advertising  manage¬ 
ment  experience  required.  Position  offers 
competitive  salary,  bonus/incentive  and 
comprehensive  benefit  package.  Submit 
resume  along  with  salary  requirements 
by  September  25,  2000  to: 

J.  Maxwell,  Advertising  Director 
Mail  Tribune 

RO.  Box  1 108,  Medford,  OR  97501 
Or  E-mail:  jmaxwell@mailtribune.com 
Equal  Opportunity  Employer 

DIRECTOR  OF  SALES 
In  search  of  the  right  individual  to  lead 
the  sales  department  for  a  Jewish 
weekly  newspaper  in  Washington,  DC 
area.  Individual  will  manage,  motivate 
and  drive  revenue  with  a  staff  of  seven 
for  three  income  divisions.  Experience 
with  display,  classified  and  legal  advertis¬ 
ing  preferred.  Strong  compensation  and 
benefits  package  including  401(k). 
Please  send  resume  to: 

Craig  Burke,  Washington  Jewish  Week 
1 500  East  Jefferson  Street 
Rockville,  MD  20852 
Or  E-mail:  CraigBurke@aoLcom 


ADVERTISING 


CLASSIFIED  AD  MANAGER 
We  have  an  outstanding  team.  Now  we 
need  a  great  coach 

The  Blade,  the  leading  source  for  news 
and  advertising  information  in  northwest 
Ohio  and  southeastern  Michigan,  has  an 
immediate  opening  for  a  leader  in  our 
Classified  advertising  department. 

This  position  reports  to  our  Director  of 
Advertising  and  is  responsible  for  day-to- 
day  operation  of  the  classified  depart¬ 
ment.  You  will  manage  revenue  and 
expense  goals,  create  and  implement 
sales  promotions,  train  and  motivate  a 
team  of  11  outside  sales  representatives 
and  48  telemarketing  professionals  as 
you  lead  by  example. 

The  successful  candidate  will  have  a  pro¬ 
ven  record  in  classified  management 
with  extensive  experience  in  automotive 
and/or  real  estate  classified  sales. 
Qualifications  include  a  Bachelor's 
degree  or  equivalent  experience,  a  min¬ 
imum  of  2  years  in  classified  manage¬ 
ment,  and  a  working  knowledge  of 
budgeting  and  strategic  planning. 

This  challenging  position  comes  with  an 
outstanding  salary  and  benefits  package. 
Send  resume  and  salary  history  in  con¬ 
fidence  to: 

Human  Resources,  The  Blade 
541  North  Superior  Street 
Toledo,  OH  43660 
Or  fax:  (419)  724-6080 
Equal  Opportunity  Employer 


ADVERTISING 


ADVERTISING 


OUTSIDE  SALES  REPRESENTATIVE 
The  Display  Advertising  Department  of 
the  News  &  Observer  is  seeking  an  Out¬ 
side  Sales  Representative. 

Responsibilities  include:  Handling  all 
cooperative  duties  including  selling  and 
servicing  accounts  in  the  manufacturer, 
distributor  and  dealer  list  ads.  Working 
with  the  staff  by  uncovering  co-op 
dollars  and  build  revenue  through  the 
AdMall  software  system  and  help  i 
new  employees  on  the  benefits  of  co-op. 
Qualifications  include:  Requirements 
include  excellent  communications  skills, 
self-motivation,  the  desire  and  ability  to 
achieve,  attention  to  detail  and  the  ability 
to  thrive  in  a  team  environment.  Candi¬ 
date  must  obtain  knowledge  of  and 
develop  proficiency  in  all  N&O  products, 
process  and  services,  their  account's  busi¬ 
nesses,  competitive  media,  rate  structure, 
our  market,  market  research,  existing 
sales  tools,  customers  service  skills,  tele¬ 
phone  skills,  computer  skills  and  pres¬ 
entation  skills.  Experience  working  with 
co-op  plans,  dealers  and  manufacturers  a 
plus.  Candidate  will  be  required  to  partic¬ 
ipate  in  all  training  programs  or 
workshops  provided  by  our  department. 
Creative  thinking  of  new  ideas  for  con¬ 
tinuous  improvement  is  a  must. 

Interested  persons  should  submit  resume 
and  cover  letter  to: 

Outside  Sales  Representative 
The  News  and  Observer 
Human  Resources 
RO.  Box  191,  Raleigh,  NC  27602 


ADVER'nSING 


’  Tirget  Media  Partners,  an  expanding  incemacional  publishing  company,  has  several  openings  for 
: '  KTetm  players.  TMP  has  over  30  dassKied  &  specialty  publications  extending  from  California  to  Flonda  &  up  to  the 
'  Great  Lakes.TMP  is  a  leanly  managed  &  loosely  structure  enterprise  with  no  race/sex  barriers,  no  mission  statements, 
no  organizational  charts  or  dress  codes.  Qualifications  for  employment  include  an  entrepreneurial  spirit,  intelligence, 
energy,  a  sense  of  humor  &  willingness  to  relocate  for  the  right  opportunity. 

Compensation  for  positions  listed:  $25,000-$  1 50.000  depending  on  positxxi  &  applicant's  qualifiations  Performance 
;  incenbves  are  a  key  component  of  all  compensabon  plans  Healm  benefits.  ^  I K  plan,  paid  vacation  &  equity  mcentnes 
for  peak  performance. 

•  REGIONAL  GENERAL  MANAGER  Mobvate  & 

multiple  publishers  to  wow  their  sales  &  operatxxis  requires  . 

:  extensive  travel  Swill  be  based  in  Los  Angfe. 

•  GENERAL  SALES  MANAGERS:  Run  the  show!  JF 

Grow  S  manage  TMP  operations  from  sales  to  distribubon  W 

to  production.  f  ^ 

•  INSIDE  SALES  MANAGERS  Grow  S  manage  f  A-a  $ 

telemarkeung  sales  centers  m  TMP  offices.  §  F  F  "  F  k 

Candidates  must  be  willing  to  live  S  learn  “hands-on"  i  S  ¥  r.  r 

training  for  a  minimum  of  to  days  at  bme  of  tare.  \  m  M  f  C 

Fax  resume  to  (8S8)  279-4832  or  \  f 

email  to  debbied@targetmediapartners.com  ^ 

If  you  (don’t 

see  a  category 

that  fits  your  needs, 

please  call  us  at  888.825.9149. 

For  space/material  deadlines  call; 

Hazel  Preuss  at  646.654.5302 

- details  at  www.editorandpublisher.com - 
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CLASSIFIED  ADVERTISING  MANAGER 
Experienced  ad  professional  needed  for 
growing  weekly  community  newspaper 
group  in  New  Jersey.  Must  be  highly 
motivated,  energetic,  positive  and  goal 
driven  with  a  proven  sales  performance 
record.  The  position  offers  a  competitive 
salary  and  bonuses  for  meeting  and 
exceeding  sales  projections.  Experience 
running  pro-active  classified  sales  depart¬ 
ment.  Medical,  dental,  401(k)  plan.  Send 
resume  and  salary  requirements  tO: 

Greater  Media  Newspapers 
Attn:  Josef  Ornegri 
RO.  Box  5001,  Freehold,  NJ  07728 
Fax:  (732)  780-4257 


CLASSIFIED  ADVERTISING  MANAGER 
Pioneer  Press  Newspaper,  publisher  of 
54  paid  suburban  Chicago  weeklies, 
seeks  an  energetic  sales  manager  to 
oversee  classified  department,  including 
recruitment,  auto,  legals,  commercial 
and  private  party.  Develop  and  imple¬ 
ment  new  revenue  programs.  Maintain 
excellent  client  relations.  Requires  min¬ 
imum  5  years  in  classified,  prior 
supervisory  experience  and  computer 
skills.  Excellent  compensation  and  bene¬ 
fits.  Send  your  resume  to: 

karol@pioneerlocal.com 
or  Fax:  (847)  486-7454 


ART/GRAPHICS 


GRAPHIC  DESIGN 
SPECIAL  PROJECTS  MANAGER 
The  Antelope  Valley  Press,  is  looking  for 
a  professional  graphic  designer  to  join 
our  fast-paced,  award  winning,  creative. 
Marketing  team.  Will  be  responsiole  for 
strategic  planning,  scheduling,  budget¬ 
ing,  conceptualization,  design  and  pro¬ 
duction  for  the  Antelope  Valley  Press'  in- 
house  advertising  agency.  Work  includes 
brochures,  booklets,  logo  design  posters, 
special  sections,  etc.  Must  have  B.A.  (or 
equivalent  experience)  in  graphic  design, 
art,  marketing  or  related  field;  advanced 
computer  skills;  minimum  three  years 
experience  in  QuarkXPress  (for  Macin¬ 
tosh),  Adobe  Photoshop  and  Illustrator. 
Knowledge  of  Adobe  InDesign  and  Webb 
Design  a  plus.  Need  outstanding  com¬ 
munication/people  skills,  graphic  design, 
time  management  skills  and  know  print¬ 
ing  process.  Must  be  able  to  work  within 
project  schedute/budgets,  have  demon¬ 
strated  success  in  handling  multiple  pro¬ 
jects.  Must  be  independent,  yet  able  to 
work  in  creative  team  environment.  Send 
resume,  work  samples,  salary  require¬ 
ments  and  reference  to: 

Cherie  Bryant,  VP  Marketing/Advertising 
Antelope  Valley  Press 
RO.  Box  4050,  Palmdale,  CA  93590-4050 
Or  E-mail:  cbryant@avpress.com 
Or  fax:  (661)267-4205 


Call  us  about  our 
low  contract  rates! 

(888)  825-9149 


CIRCULATION 


ARE  YOU  LOOKING  for  a  place  where 
you  can  make  a  difference?  Do  you  want 
to  get  in  on  the  ground  floor  of  an  excit¬ 
ing  and  dynamic  circulation  department 
rebuilding  with  a  new  Circulation 
Director?  If  so,  then  we  want  to  hear 
from  you!  Stafford  Communications 
Group,  located  in  Greenville,  Ml  is  look¬ 
ing  for  a  District  Sales  Manager  to  join 
their  team.  This  position  will  supervise 
independent  contractors,  assist  in  circula¬ 
tion  sales  promotions,  and  help  build  the 
best  circulation  department  in  the  state 
of  Michigan.  If  you  think  you  have  what 
it  takes  and  want  to  accept  the 
challenge,  then  send  your  resume  and 
cover  letter  including  salary  history  to: 

Todd  Benz,  Circulation  Director 
Stafford  Communications  Group 
RO.  Box  340,  Greenville,  Ml  48838 
Equal  Opportunity  Employer  M/FA(/H 


AREA  CIRCULATION  MANAGER 
The  Post  and  Courier,  Charleston,  SC  is 
looking  for  an  Area  Circulation  Manager. 
The  desired  candidate  will  have  experi¬ 
ence  with  distribution  centers  and  will  be 
familiar  with  inner-city  circulation  man¬ 
agement. 

This  position  would  be  responsible  for  the 
recruitment,  training  and  retention  of 
three  distribution  managers,  three  part- 
time  relief  people  and  40  independent  con¬ 
tractors.  This  person  will  also  monitor  and 
regulate  the  distribution  of  samples  and 
supplies  while  maintaining  and  growing 
the  subscriber  base  within  assigned  area. 

If  you  have  a  successful  track  record  of 
managing  home-delivery  circulation  in  an 
independent  contractor  environment,  and 
are  interested  in  the  high  quality  of  life 
offered  by  South  Carolina's  Lowcountry, 
we  would  like  to  hear  from  you.  The  Post 
and  Courier  offers  a  complete  benefit 
package  that  includes  401(k)  and  a  com¬ 
pany-paid  pension  plan  combined  with  a 
competitive  compensation  program. 

If  interested,  please  send  your  resume, 
salary  history  and  cover  letter  to: 

Andy  Morgan,  Circulation  Manager 
The  Post  and  Courier 
134  Columbus  Street 
Charleston,  SC  29403-4800 
E-mail:  amorgan@postandcourier.com 


CIRCULATION  DIRECTOR 
A  seven-day  Massachusetts  newspaper, 
under  30,000  circulation,  is  seeking  a 
results-oriented  professional  to  manage 
its  circulation  department.  The  ideal 
candidate  is  a  self-starter  with  the  ability 
to  manage  a  union  staff,  maximize  collec¬ 
tions  of  accounts  receivable,  diversify  sub¬ 
scription  and  single  copy  sales  programs 
and  develop  and  implement  plans  to 
provide  high  standards  of  service. 

Qualified  candidates  are  experienced 
managers  ready  to  lead  their  own 
department  and  seek  to  be  challenged  to 
their  full  potential.  We  provide  an  excep¬ 
tional  starting  salary  and  benefits 
package  with  unlimited  growth  potential. 
Reply  in  confidence  to; 

Box  01343,  Editor  &  Publisher 


CIRCULA’nON 


AREA  OPERATIONS 
MANAGER 


The  Arizona  Republic,  Arizona's  lead¬ 
ing  information  company,  is  looking  for 
an  energetic  Area  Operations  Manager 
in  the  Circulation  Department.  The  suc¬ 
cessful  candidate  will  have  a  passion 
for  the  circulation  field,  a  positive  atti¬ 
tude,  and  a  demon-strated  ability  to 
achieve  service  results.  This  position 
will  report  to  a  Regional  Operations 
Manager  and  will  directly  supervise  the 
nightly  distribution  process  for  The  Ari¬ 
zona  Republic  and  alternate  products 
in  a  distribution  center  with  a  circula¬ 
tion  of  approximately  50,000.  This 
person  will  be  responsible  for  manag¬ 
ing  a  distribution  center  budget,  hiring 
and  developing  district  managers  and 
other  personnel,  and  working  closely 
with  the  transportation  department, 
senior  managers,  and  other  Area  Oper¬ 
ations  Managers  to  ensure  efficient 
functioning  of  the  distribution  process. 
4-6  years  of  previous  circulation  man¬ 
agement  experience  or  equivalent  is 
strongly  preferred.  Salary  45  to  65K 
plus  incentive  plan.  The  Arizona 
Republic  offers  excellent  health  bene¬ 
fits  and  401(k)  plan.  Please  send  a  let¬ 
ter,  resume,  references,  salary  history 
and  requirements  to: 

Mark  Weakley 

Circulation  Operations  Manager 

The  Arizona  Republic 
200  East  Van  Buren  Street 
Phoenix,  AZ  85004 
Fax  (602)  444-4466 
Email:  mark.weakley@pni.com 
Or  apply  online  at;  azcentral.com 
under  the  “about  us"  link,  job  code: 

00-000858 


The  Arizona  Republic 
is  an  equal  opportunity  employer 
and  a  drug  free  workplace 


L . — - - i  I  770  Broadway,  7th  FI,  NY,  NY  10003 

C6  EDITOR& PUBLISHER  CLASSIFIEDS  S EPTEM  B ER  1 1,  2000 


HOME  DELIVERY  SALES  MANAGER 
The  Advocate,  an  award  winning  Tribune 
newspaper  has  an  immediate  opening  for 
a  Home  Delivery  Sales  Manager. 

This  position  will  provide  leadership  and 
set  performance  expectations  for  a  team 
of  District  Sales  Managers.  The  successful 
candidate  will  have  a  proven  track  record 
of  providing  excellent  customer  service  as 
well  as  increasing  circulation.  Candidates 
must  have  a  hands  on  leadership  style 
and  a  "customer  first”  attitude. 

If  interested  please  fax  or  E-mail  resume, 
salary  history  and  references  to: 

Martin  Kelly,  Circulation  Manager 
The  Advocate 

RO.  Box  9307,  Stamford,  CT  06904 
Fax:  (203)  964-3749 
E-mail:  marty.kelly@scni.com 

LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at 
a  few  of  our  36  daily  newspapers.  We 
have  current  openings  in  Circulation, 
Editorial,  Advertising,  Production  and 
more.  Check  out  our  Career  Opportunity 
page  at: 

www.ogdennews.com/opportunities 


CIRCULA'nON 


CIRCULATION  DIRECTOR 
The  Yakima  Herald-Republic  has  a 
career  opportunity  for  an  energetic 
newspaper  circulation  professional  at  a 
40,000-1-  daily  newspaper  in  central 
Washington  state. 

Key  member  of  management  team  as 
one  of  five  directors  assisting  the  general 
manager  to  set  and  achieve  long-range 
goals  and  mission.  Leads  and  directs  a 
talented  team  in  all  facets  of  subscrip¬ 
tion  sales,  customer  retention  and  gen¬ 
eral  circulation  growth. 

Serves  as  circulation  department  liaison 
with  other  departments  to  achieve 
creative  synergy  for  problem  resolution 
and  project  management.  Creates  an 
environment  to  energize  a  winning  sales, 
service  and  distribution  team.  This  is  the 
time  for  you  to  join  us;  we've  recently  com¬ 
pleted  a  total  remodel  of  the  building,  com¬ 
plete  redesign  of  the  newspaper,  and  are 
in  the  process  of  aquiring  a  newspress. 

We  are  a  member  of  the  Seattle  Times 
group  and  an  equal  opportunity 
employer.  Send  or  fax  a  resume  and 
cover  letter  outlining  the  expertise  and 
values  you  will  bring  to  our  leadership 
team  to; 

Kay  Gause,  Human  Resources  Director 
Yakima  Herald-Republic 
RO.  Box  9668,  Yakima,  WA  98909 

(509)  577-7720  Fax  (509)  577  7722 


IF  YOU  CAN  BUILD  new  circulation  and 
keep  subscribers  happy,  we  have  an 
opportunity  for  you.  Independently 
owned  North  Carolina  twice-weekly  is 
looking  for  a  circulation  manager  who 
can  look  after  carriers,  manage  a 
mailroom,  and  find  new  readers!  Fast¬ 
growing,  prosperous  area  near  Raleigh. 
Hands-on  job  offering  good  salary,  entic¬ 
ing  incentives  and  paid  health  insurance, 
vacation,  sick  time.  Apply  with  resume 
and  salary  history  to: 

franklintimes@yahoo.com 


THE  LOS  ANGELES  TIMES  in  Southern 
California  is  looking  for  Outside  Con¬ 
tractors/Vendors  to  perform  the  following 
sales  efforts:  Storefront  sales.  Door  to 
Door  sales  and  Telesales  for  Home 
Delivery  Subscriptions  to  the  Los 
Angeles  Times.  Please  contact: 

Alex  Mora;  alex.mora@latimes  com 
for  door  to  door 

Carole  Martin;  carole.martin@latimes.com 
for  storefront 

Or  Brian  Allio;  brian.allio@latimes.com 
for  telesales 

Or  call  (800)  LATIMES  and  ask  for  any  of 
the  above 

When  sending  information  online  please 
include  references  from  previous  ventures 
with  newspaper  related  clients. 


VERIFIED  AUDIT  is  looking  for  a  circula¬ 
tion  or  accounting  professional  to  assist 
with  field  audits.  If  you  like  to  travel 
(approx.  1/2  time),  enjoy  dealing  with  peo¬ 
ple,  and  have  a  background  in  circulation 
and/or  accounting,  we  would  like  to  dis¬ 
cuss  this  full  time  position  with  you.  Please 
send  resume  and  salary  requirements  to; 
auditor@verifiedaudit.com 
Orfax  (415)  457-3871 

www.editorandpubllsher.com 


Phone:1-888-825-9149  -  CliniFIED  ADVEIITISIN6  ~  Fax :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


HELP  WANTED- 


EDITORIAl, 


5-YEAR-OLD  weekly  business  journal,  El 
Paso  Inc.,  seeks  Managing  Editor,  Busi¬ 
ness  reporting  a  must.  QuarkXPress/ 
Spanish  helpful.  Competitive  benefits, 
profit  sharing.  Resume  tO: 

tfenton@elpasoinc.com 


ADVERTISING  AGE, 

the  award  winning  business  newsweekly, 
has  exciting  opportunities  in  NY  for 
talented  editors,  editorial  designers  and 
production  staff  as  follows: 

ART  DIRECTOR 

Experienced  art  director  with  strong 
creative  vision  and  solid  managerial 
skills  to  oversee  production  operations 
for  publication’s  overall  design  and  art¬ 
istic  direction,  as  well  as  oversight  of 
page  layout.  Extensive  art/photo  contacts 
required,  daily  or  newsweekly  experience 
preferred. 

ASSISTANT  MANAGING  EDITOR 
Experienced  manager  with  strong  pro¬ 
duction  and  copy  editing  skills  to  assist 
the  Managing  Editor  in  overseeing  pro¬ 
duction  and  copy  operations.  Must  be 
deadline-  and  detail-oriented,  with 
sound  editorial  judgment  and  managerial 
skills.  Daily  or  newsweekly  experience 
preferred. 

DEPUTY  ART  DIRECTOR 
Experienced  designer  to  assist  Art 
Director  with  design,  page  building,  art 
assignments  and  all  facets  of  production. 
Extensive  experience  in  a  production 
environment  required,  newsweekly  expe¬ 
rience  highly  preferred. 

GRAPHIC  DESIGNERS 
Experienced  designers  to  design  and 
produce  pages.  Must  be  skilled  in  use  of 
QuarkXPress,  Photoshop  and  Illustrator. 
One  will  also  function  as  photo  editor 
overseeing  archives  and  photo  shoots. 

COPY  EDITORS 

Skilled  copy  editors  to  handle  copy  and 
page  proofs.  Must  know  AP  Style  with  a 
demonstrated  ability  to  do  fast,  thorough 
and  reliable  reads  on  news-driven 
editorial  content.  Headline  and  caption¬ 
writing  skills  required.  MS  Word  and 
QuarkXPress  a  plus. 

REPORTERS 

Business  journalists  with  solid  reporting 
background  combined  with  sharp  writing 
skills  and  demonstrated  success  at 
cultivating  sources.  Several  years  news- 
oriented,  daily  or  weekly  experience 
required. 

Qualified  candidates  send/fax  resume, 
including  salary  requirements  and  posi¬ 
tion  desired  to: 

S.  Andreades,  HR  Manager 
Crain  Communications,  Inc. 

711  Third  Avenue,  New  York,  NY  10017 
Fax:(212)210-0494 
EOE  M/F/D/V 

ASSISTANT  FEATURES  EDITOR 
The  State,  a  120,000  daily  in  Columbia, 
SC,  seeks  a  creative  content  editor.  If  you 
have  great  ideas  and  a  sense  of  humor: 

E-mail:  btolley@thestate.com 


EXPERIENCED  REPORTER  for  small 
daily.  Reply  to:  News  Chief,  P.O.  Box 
1440,  Winter  Haven,  FL  33882. 

Or  E-mail:  brunge@newschief.com 

www.editorandpublisher.com 


EDITORIAL 


AGGRESSIVE,  AWARD-WINNING,  New 
Mexico  weekly  located  in  beautiful  Taos 
New  Mexico  has  an  opening  for  an 
editor.  Candidates  should  have  a  back¬ 
ground  in  management,  excellent  editing 
skills,  good  news  judgment,  familiarity 
with  hard  news,  producing  special  sec¬ 
tions,  web  news  and  page  layout. 

Send  resume,  salary  requirements  and 
clips  tO: 

Chris  Baker,  Publisher 
The  Taos  News 
RO.  Box  U 
Taos,  NM  87571 


ASSISTANT  CITY  EDITOR 
The  Naples  Daily  News  on  Florida’s 
lower  Gulf  coast  is  looking  for  an  assis¬ 
tant  city  editor  to  work  the  night  desk 
two  to  five  days  a  week,  help  direct  the 
daily  news  report  when  working  day 
shifts  and  to  serve  as  a  team  leader  on 
Sunday  stories  and  projects.  Schedule 
includes  Friday  and  Saturday  nights. 
We’re  growing  -  we  hit  100,000  on 
Sunday  for  the  first  time  this  year. 

Contact  City  Editor  Allen  Bartlett 
(941)435-3457 
Or  albartlett@naplesnews.com 


ASSISTANT  CITY  EDITOR 
The  Messenger-Inquirer,  a  32,000  daily 
in  Owensboro,  KY,  is  looking  for  an  editor 
skilled  in  content  and  word  editing  with  a 
background  in  hard  news  reporting.  The 
right  person  will  be  a  key  player  in  build¬ 
ing  a  local  news  report  that  our  readers 
find  invaluable.  Assist  in  supervising  and 
coaching  a  staff  of  12  reporters.  Hours 
are  1-10  p.m.  Tuesday  through  Satur¬ 
day.  We  will  consider  reporters  looking  to 
move  into  management. 

Please  send  resume  and  cover  letter  to: 

Sue  Trautwein,  Human  Resources  Director 
Messenger-Inquirer 
RO.  Box  1480,  Owensboro,  KY  42302 
Equal  Opportunity  Employer 


ASSISTANT  CORY  DESK  TEAM  LEADER 
Are  you  an  accomplished  copy  editor 
who’s  ready  for  greater  challenges?  The 
Norfolk-based  Virginian-Pilot,  Hampton 
Roads’  largest  daily  newspaper,  is  look¬ 
ing  for  an  assistant  copy  desk  team 
leader.  This  leader  serves  on  the  copy 
desk,  mainly  in  the  slot  and  on  the  rim, 
coaches  copy  editors  on  editing  and 
headline  writing  and  assists  in  leading 
the  copy  editing  team.  The  assistant 
copy  desk  team  leader  will  hold  regular 
coaching  sessions  with  individual  copy 
editors  and  help  critique  daily  work. 
Qualifications  include  excellent  coaching 
skills;  broad  knowledge  of  grammar, 
geography,  history,  current  events  and 
popular  culture;  demonstrated  sense  for 
fairness,  balance  and  tone  in  news  stories 
and  a  thorough  knowledge  of  libel  law.  To 
apply,  contact  Bernadette  Kinlaw: 

Copy  Desk  Team  Leader,  The  Virginian-Pilot 
150  W.  Brambleton  Avenue 
Norfolk,  VA  23510 
(757)446-2290 


REPORTER:  Cover  government,  courts 
for  9,000  daily/Sunday.  The  Evening 
Star,  RO.  Box  431,  Auburn,  IN  46706. 
E-mail  resume  tO:  dkurtz@kpcnews.net 


EDITORIAL 


EDITORIAL 


Nho'i  YOUR  publhher 
^in  bed  with? 


At  New  Times, 

'  '  ‘  we  know  the 

^  only  ethical 

investment  a 
^  newspaper  can 

^  ‘  w 

>7  1  community  is 

A  intellectual  honesty. 

We’re  not  business 
Partners  with  our 
advertisers. 

We  don’t  invest  in 
sports  teams  or 
P  basketball  arenas. 

We’re  not  trying  to  be 
“good  corporate  citizens.” 
And  we  don’t  practice 
1^^  “civic  journalism.” 


With  11  newspapers  and  more  than  a  million  readers, 
New  Times  Inc.  is  the  nation’s  largest  and  fastest- 
growing  publisher  of  alternative  newsweeklies.  We 
are  always  looking  for  talented  writers  and  editors  to 
join  our  award-winning  staffs. 


NewTimes 

Phoenix  New  Times  •  San  Francisco  Weekly  •  Los 
Angeles  New  Times  •  Dallas  Observer  •  Houston 
Press  •  Denver  Westword  •  Miami  New  Times  • 
Broward  New  Times  •  Cleveland  Scene  •  Kansas 
City  PitchWeekly  •  St.  Louis  Riverfront  Times 
THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


You  can  browse  our  journalism,  and  job  opportunities.,  online  at: 

www.newtimes.com 
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ASSISTANT  METRO  EDITOR 
The  Fayetteville  Observer,  a  75,000  morn¬ 
ing  daily  in  North  Carolina,  needs  an 
editor  to  lead  its  crime  and  justice  team 
and  to  oversee  evening  operation  of  the 
metro  desk.  Top  candidates  have  experi¬ 
ence  working  with  reporters,  good  news 
judgment  and  editing  skill.  Fayetteville  is 
in  southeastern  North  Carolina,  40 
minutes  from  the  golf  courses  at  Pinchurst 
and  two  hours  from  the  beaches.  Mail 
resumes  and  editing  samples  to: 

Mike  Adams,  Assistant  Managing  Editor 
The  Fayetteville  Observer 
RO.  Box  849,  Fayetteville,  NC  28302 
E-mail;  mdadams@fayettevillenc.com 


ASSOCIATE  EDITOR 

Copy  Desk  (Weekend  Shift)  wanted  by 
Internet-based  Financial  News  and  Com¬ 
mentary  Firm  in  New  York,  NY.  Must 
have  Bachelor’s  degree  and  4  years  edit¬ 
ing  related  experience.  Respond  to: 

HR  Department,  TheStreet.com 
14  Wall  Street,  14th  Floor 
New  York,  NY  10005 


ASSOCIATE  EDITORAVRITER 
Telecommunications  magazine  seeks 
extroverted,  aggressive  associate  editor/ 
writer.  Duties  include  writing  stories, 
interfacing  with  industry  executives, 
representing  magazine  at  events,  editing 
stories,  proofreading,  traveling,  and  com¬ 
pilation.  Need  to  be  a  motivated,  self¬ 
starter  committed  to  excellence  and 
dedicated  to  getting  the  job  done  right. 
Please  send  cover  letter  and  resume  tO: 

Box  01350,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


AWARD-WINNING  Midwest  daily 
(145,000  daily/201,000  Sunday)  seeks 
intelligent,  articulate,  sensitive  reporters 
for  high-profile  special  projects  and 
beats  including:  investigative  reporting; 
short-term  special  projects  on  local, 
state  and  national  issues;  higher  educa¬ 
tion,  and  regional  economic  devel¬ 
opment,  including  a  regional  airport  and 
seaport.  These  are  not  entry-level  posi¬ 
tions.  We  are  looking  for  the  best  and 
brightest.  Reporters  can  earn  more  than 
$52,000  a  year  top-scale  minimum, 
along  with  competitive  health  and  ^fringe 
benefits.  Please  send  cover  letter,  resume 
and  six  or  more  writing  samples  tO; 

Box  01346,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


BUSINESS  WRITER 

The  Gainesville  Sun,  a  56,000  New 
York  Times  regional  daily,  is  looking  for 
a  reporter  with  business  writing  and/or 
professional  experience.  Candidates 
should  be  innovative  and  excited  about 
developing  stories  for  readers  who  thrive 
on  breaking  news  and  in-depth  cov¬ 
erage.  Send  a  resume,  writing  samples 
and  references  tO: 

Sandra  Nortunen,  Business  Editor 
The  Gainesville  Sun 
2700  SW  13th  Street 
Gainesville,  FL  32614-7147 
Or  E-mail:  nortuns@gainesvillesun,com 


EDITORIAL 


CHICAGO-AREA  DAILY  seeks  aggressive 
and  creative  news  and  business  reporters 
eager  to  make  their  mark  in  one  of  the 
most  competitive  markets  in  the  country. 
The  Daily  Southtown  needs  people  who 
can  put  stories  on  the  front  page  to  keep 
the  larger  downtown  papers  chasing  us 
and  make  new  readers  take  notice  as  the 
paper  expands  its  coverage  area. 

The  Southtown  also  is  seeking  talented 
copy  editors  and  page  designers.  We're 
looking  for  desk  people  who  can  turn  out 
dazzling  pages  and  understand  the 
importance  of  thorough  planning,  snappy 
headlines  and  clean  copy.  Proficiency 
with  QuarkXPress  is  required,  and  experi¬ 
ence  with  Word  is  preferred.  Graphics 
experience  is  a  plus. 

Fax/mail  resumes  and  samples  of  work  to: 

Managing  Editor,  Mike  Waters 
(708)633-5999 
Daily  Southtown 
6901  West  159th  Street 
Tinley  Park,  IL  60477 


CITY  DESK  REPORTER 
New  Orleans’  Pulitzer  Prize-winning 
daily.  The  Times-Picayune,  seeks  sea¬ 
soned  reporter  for  general-assignment 
post  in  downtown  newsroom.  Story¬ 
finding  skills  and  strong  writing  a  must. 
We’re  particularly  interested  in  candi¬ 
dates  able  to  seize  on  breaking  news 
items  and  turn  them  into  front-page 
Sunday  take-outs.  Send  resume  to: 

Lynn  Cunningham,  Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70140 
Equal  Opportunity  Employer  M/F 


CITY  EDITOR:  12,000-circulation  7-day 
AM  seeks  hands-on  editor  with  strong 
focus  on  local  news.  Plan,  assign,  edit  and 
train  small,  enthusiastic  staff.  Mail  resume, 
samples,  references  and  salary  history  tO: 

Managing  Editor,  The  Saratogian 
20  Lake  Avenue 
Saratoga  Springs,  NY  12866 


CITY  EDITOR 

The  Bryan-College  Station  Texas  Eagle,  a 
growing  daily  in  a  thriving  university  town 
90  miles  from  Houston,  is  seeking  an 
enthusiastic,  experienced  city  editor  to 
help  mold  a  young,  talented  staff.  Candi¬ 
dates  must  be  wordsmiths,  have  3  to  5 
years  of  experience  on  a  daily,  and  have  a 
commitment  to  aggressive  community 
journalism.  Resume  and  references  to: 

Joe  Michael  Feist,  The  Eagle 
RO.  Box  3000,  Bryan,  TX  77805 
Or  E-mail:  jfeist@theeagle.com 


COLORADO  IS  CALLING  YOU 
General  assignment  reporter  and  Sports 
Editor  needed  for  5,500  daily  North¬ 
eastern  Colorado  newspaper.  Will  con¬ 
sider  recent  graduates.  Send  resume, 
salary  requirements  and  five  clips  to 
Todd  Hepler,  editor,  P.O.  Box  1272, 
Sterling,  CO  80751. 

Phone;  (970)  522-1990 
Fax:  (970)  522-2320 
Email:  editor@journal-advocate.com 


EDITORIAL 


CNN.COM  SEEKS  an  editor  for  its  space 
section.  The  editor  will  plan  and 
coordinate  coverage  with  on-air 
networks,  assign  and  copy-edit  daily 
articles,  and  conceptualize  and  develop 
multimedia.  At  least  four  years  journal¬ 
ism  experience,  with  at  least  two  years 
in  a  daily  newsroom,  required.  Produc¬ 
ing  or  editing  experience,  plus  experi¬ 
ence  covering  the  space  industry, 
strongly  preferred.  Send  replies  tO: 

Dave  Ragals,  CNN  Interactive 
10  South  Tower,  One  CNN  Center 
Atlanta,  GA  30303 
Fax:  (404)  588-2100 
E-mail:  interactive.jobs@turner.com 


COMMITTED  TO  CONVERGENCE 
If  you’re  looking  for  an  organization  where 
convergence  is  a  reality  and  not  just  a 
buzzword,  we’re  looking  for  you.  We’re  a 
growing  multimedia  group  in  North  Central 
Florida  that  is  seeking  hard-working  self¬ 
starters  eager  to  prove  themselves  as 
writers  and  shooters  for  both  print  and 
broadcast.  Those  willing  to  adapt  to 
change  and  try  unconventional  approaches 
to  news  coverage  will  thrive.  Competitive 
salaries  and  benefits  along  with  the 
opportunity  to  be  among  the  pioneers  of 
multimedia.  Come  for  the  fun.  Be  pre¬ 
pared  to  hang  on  for  the  ride.  Respond  tO: 

Mark  Francis,  The  Villages  Media  Group 
1153  Main  Street 
The  Villages,  FL  32159 


COPY  EDITOR  needed  for  Connect 
Savannah,  Morris  Newspaper  Corpora¬ 
tion’s  lively  weekly  newsmagazine.  Enjoy 
the  beautiful  Coastal  Empire  while  you 
work.  Must  be  a  real  wordsmith.  Copy 
editing  plus  some  writing.  No  page 
design.  Must  pass  copy  editing  test. 

E-mail  or  mail  resume  tO: 

hiettconnect@yahoo.com 
Connect  Savannah 

RO.  Box  5100,  Savannah,  GA  31414 
COPY  EDITOR 

Copy  editing  positions— Regional  and 
national  acclaim  and  prizes  have 
followed  the  Mobile  (Alabama)  Regis¬ 
ters’s  rise  to  become  one  of  the  South’s 
finest  dailies.  We’re  a  100,000  plus 
Newhouse  newspaper  known  for  bold 
reporting,  no-nonsense  editing  and  big 
enterprise.  Now,  seats  are  open  on  the 
news  copy  desk  that  is  helping  push 
standards  even  higher  and  taking  a  lead 
role  in  design  and  display.  Contact: 

Dewey  English,  Managing  Editor 
RO.  Box  2488,  Mobile,  AL  36652 


COPY  EDITORS 

The  Cincinnati  Post,  a  60,000  six-day-a- 
week  PM  is  seeking  experienced  copy 
editors  for  a  universal  desk.  Must  have 
strong  editing  skills,  a  command  of  the 
language  and  a  flair  for  writing  headlines 
and  creating  attractive  layouts.  Send 
resume,  headline  and  editing  clips, 
layout  samples  and  references  to: 

Robert  Kraft,  Managing  Editor 
The  Cincinnati  Post 
125  East  Court  Street 
Cincinnati,  OH  45202 
Phone:  (513)352-2783 


COPY  EDITORS 

The  Columbus  Dispatch,  recently  named 
the  best  large  daily  in  Ohio  by  the  Asso¬ 
ciated  Press,  needs  superlative  news 
and  business  copy  editors.  We’re  looking 
for  someone  as  committed  to  excellence 
as  we  are  at  this  family  owned  enterprise 
in  the  state’s  fastest-growing  region.  We 
want  a  news  junkie  who  loves  words  and 
knows  how  they’re  supposed  to  fit 
together,  who  can  fill  holes  like  a  road 
crew  and  write  headlines  that  distill  a 
story  like  a  fine  bourbon.  Three  years  of 
experience  at  a  daily  newspaper  are 
required.  Design  skills  are  a  plus,  but  the 
words  come  first.  A  sense  of  humor 
wouldn’t  hurt,  either.  We  expect  a  lot 
from  our  people,  so  we  pay  them  well 
and  provide  excellent  benefits.  Send  your 
resume  and  clips  to: 

Mabry  Donabauer 
Human  Resources  Specialist 
The  Columbus  Dispatch 
34  S.  3rd  Street,  Columbus,  OH  43215 


DELAWARE  STATE  NEWS  seeks  copy 
editors  for  growing  operation.  We  offer 
competitive  pay,  benefits.  E-mail: 
awest@newszap.com  or  write  to  Andy 
West,  Delaware  State  News,  RO.  Box 
737,  Dover,  DE  19903. 


DESIGNER 

Join  a  dynamic  design  team  at  a 
30,000-circulation,  fully  paginated  daily 
near  Indianapolis.  We’re  looking  for  page 
designers  who  are  innovative  and  eager 
to  try  new  things.  QuarkXRress  profi¬ 
ciency  required;  Photoshop,  Freehand  a 
plus.  Resume,  clips  to  Managing  Editor: 

Patrick  Sanders,  The  Herald  Bulletin 
1133  Jackson  Street,  Anderson,  IN  46015 


ENTRY-LEVEL  REPORTER,  for  13,000  AM 
daily,  in  northwestern  PA.  Tri-state  (PA, 
OH,  NY)  applicants  preferred.  Send  resume 
and  clips  to  Marty  Wilder,  The  Bradford 
Era,  43  Main  Street,  Bradford,  PA  16701. 


SPORTS  COLUMNIST 
The  (Columbia)  State  (120,000)  has  an 
opening  for  a  sports  writer’s  dream  job. 
E-mail:  btolley@thestate.com 
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EDIT  BOOK  MANUSCRIPTS,  Obtain 
appropriate  figures  and  tables.  Assure 
technical  book’s  manuscripts’  accuracy  by 
working  with  technical  reviewers. 
Coordinate  with  production  supervisor  to 
coordinate  plans  for  proofreading,  art  pro¬ 
duction,  page  layout,  and  schedule.  Pro¬ 
vide  new  product  information  to  market¬ 
ing.  Education  required:  Bachelor’s 
degree  in  engineering,  technology, 
technical  writing,  journalism  or  related.  Pro¬ 
ficiency  in  standard  word  processing  pro¬ 
gram,  strong  editing  and  proofreading 
skills.  Technical  editing  experience  a  plus. 
2+  years  experience  in  publishing, 
engineering/manufacturing  environment. 
Mail,  E-mail  or  Fax  replies  to  Society  of 
Manufacturing  Engineers,  Attn:  HR/KD, 
One  SME  Drive,  Dearborn,  Ml  48121. 
downkat@sme.org  (313)240-8248 


EDITOR:  San  Bernardino  County  Sun 
seeks  strong  editor  to  lead  90-plus  person 
newsroom;  80,000  circulation.  We  are 
launching  zones  and  opening  bureaus.  Com¬ 
petitive,  newsy  market  and  a  fine  staff 
ready  for  leadership.  What  are  your 
qualifications,  achievements?  Contact: 

Steve  O’Sullivan,  Executive  Editor 
RO.  Box  4000,  Ontario,  CA  91761 
Fax  letter,  resume:  (909)  948-3197 
Email:  s_osullivan@dailybulletin.com 


EDITORIAL 

ASSOCIATE  EDITOR 

Associate  Editor  wanted  for  e-newsletter 
and  to  contribute  to  monthly  business- 
to-business  magazine.  Join  world  class 
organization’s  fast  growing  family  provid¬ 
ing  services  to  PR/benefit  pros.  Report¬ 
ing  experience  and  snappy  copywriting  a 
must.  Outstanding  compensation/ 
benefits  package.  Rockville  location. 
Send  clips  and  resume  to: 

FAX:  (301)738-8509 
E-mail:  david.albertson@tfn.com 


ENTREPRENEURIAL  WRITER/EDITOR 
with  telecom,  energy  or  commodities 
experience  to  lead  new  service  for  fast¬ 
growing  Internet-based  business  publisher. 
Unlimited  career  potential,  generous 
salary,  bonus  and  stock  options  for  suc¬ 
cessful  candidate  at  this  dynamic  com¬ 
pany,  founded  by  ex-Dow  Jones  execu¬ 
tives.  Rich  Heidorn,  General  Manager: 

(215)504-4288  ext.  203 
rich.heidorn@ipgdirect.com 


FAMILIES  AND  RELATIONSHIPS 
The  co-worker  nobody  can  stand.  Adult 
siblings  reliving  30-year-old  battles.  First 
marriages  at  40.  Facing  a  parent’s 
infirmity,  a  spouse’s  infidelity,  a  child’s 
disability.  In  other  words,  being  human. 
That’s  the  rich  territory  we  plan  to 
explore  in  this  new  lifestyle  beat  through 
storytelling  and  enterprise  reporting.  It’s 
a  great  job  in  a  great  place  to  live  and 
work.  If  you  want  it,  send  your  10  best 
clips  and  5  story  ideas,  along  with  a 
resume  that  includes  references  tO: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NO  27602 

www.editorandpublisher.com 
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FEATURES  HEALTH  BEAT 
The  News  &  Observer,  a  165,000- 
circulation  daily  in  the  booming  Raleigh- 
Durham-Chapel  Hill  region  of  North  Caro¬ 
lina,  is  looking  for  an  accomplished 
journalist  to  cover  health  and  medicine  as 
a  features  beat.  You’ll  write  stories  about 
how  people’s  lives  are  affected  by  the 
fast-changing  world  of  medicine;  profile 
researchers,  nurse-practitioners,  patients; 
explore  the  ways  people  get  better  and 
stay  well.  It’s  a  great  job  that  requires  a 
passion  for  the  topic,  strong  reporting 
skills  and  the  ability  to  write  about  com¬ 
plex  topics  in  an  engaging  way.  Send  your 
10  best  clips,  5  story  ideas,  resume  with 
references  and  cover  letter  to  Melanie  Sill: 

Managing  Editor,  The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC  27601 


FINANCE  REPORTER 
No  nights?  No  weekends?  Decent  pay? 
Yes  to  all  three  at  Crain’s  Cleveland  Busi¬ 
ness,  a  weekly  business  newspaper  that 
seeks  a  reporter  to  cover  finance  and  the 
court.  Candidates  can’t  be  afraid  of  num¬ 
bers  of  corporate  annual  reports.  Mail, 
Fax,  or  E-mail  resume  and  clips  to: 

Editor  Mark  Dcdosh 
Crain’s  Cleveland  Business 
700  W.  St.  Clair  Avenue,  Suite  310 
Cleveland,  OH  44113 
Fax:  (216)  522-0625 
E-mail:  mdodosh@crain.com 


GENERAL  ASSIGNMENT  REPORTER 
Applicants  should  have  a  good  working 
knowledge  of  how  to  cover  basic  spot 
news  stories,  know  how  to  develop  valu¬ 
able  relationships  with  sources,  and 
come  up  with  enterprising  stories.  Send 
cover  letter  explaining  why  you  would  be 
an  asset  to  the  newspaper  along  with 
resume  and  clips  to: 

The  Times-Press 

Attention:  Don  Hrabal,  Managing  Editor 
1 15  Oak  Street,  Streator,  IL  61364 

Or  call  (815)673-3771 


GET  $2500 

FOR  YOUR  PET  STORY... 
'  AND  GET  PUBLISHED! 


Pet  RX  -  harnessing  the  amazing 
healing  power  of  pets  is  a  highly 
anticipated  new  book  that  is  look¬ 
ing  for  non-exclusive  rights  to  out¬ 
standing,  true  stories  showcasing, 
with  a  blend  of  science  and  soul, 
how  the  people/pet  partnership  has 
helped  and  healed  people  physically, 
emotionally  and  socially.  Fax,  E-mail 
or  mail  to  Anne  Sellaro: 

(802)  869-2277 
goodnews@vermontel.net 
Anne  Sellaro  Associates,  Inc. 

P.O.  Box  115 
Saxtons  River,  VT  05154 


More  details  at 
www.drmartybecker.com 
Deadline  November  1,  2000 
No  returns 
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HIGHER  EDUCATION 
We  seek  a  reporter  who  can  cover  two 
universities,  high-profile  community 
news  and  work  independently  in  our 
bureau.  Live  in  a  university  community, 
surrounded  by  superb  outdoor  recreation 
and  cover  stories  for  readers  who  pay 
attention.  We’re  a  locally  owned, 
24,000  AM  that’s  well  respected  within 
the  industry.  Experience  preferred  but 
will  consider  professional  internship. 
Resume,  clips,  references  to: 

Paul  Emerson,  Lewiston  Morning  Tribune 
PO.  Box  957,  Lewiston,  ID  83501 
Or  E-mail:  pemerson@lmtribune.com 


ILLINOIS  AGRINEWS  has  fulltime  open¬ 
ing  for  a  News  Reporter  in  our  LaSalle 
office.  Seeking  experienced  reporter, 
recent  journalism  or  ag  comm  graduate. 
Ag  background  desirable  but  not 
required.  Photo  experience  a  plus.  Car 
required.  Fax  or  mail  resume  and  writing 
samples  to: 

Joyce  McCullough,  Illinois  AgriNews 
426  Second  St.,  LaSalle,  IL  61301 
Fax  (815)  223-7894 
E-mail  agrinews@theramp.net 


L  A.  BECKONS! 

The  Los  Angeles  Daily  News  and  its 
eight  sister  papers  in  Southern  California 
offer  a  range  of  exciting  newsroom  jobs, 
with  great  advancement  potential.  For 
details  go  online  to: 

www.dailynews.com/recruit 
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LIFESTYLE  EDITOR 

The  News-Sun,  Kendallville,  an  award 
winning  small  daily  newspaper  in  north¬ 
eastern  Indiana,  is  looking  for  a  Lifestyle 
editor  for  its  Monday  through  Saturday 
editions.  Send  resume  to: 

Managing  Editor  Terry  Housholder 
The  News-Sun 

RO.  Box  39,  Kendallville,  IN  46755 


LOOKING  TO  MOVE,  to  PR?  Top  Ca. 
fornia  PR  firm  seeks  veteran  journalist 
what  at  least  5-7  years  of  full-time 
newspaper  experience.  Our  clients  range 
from  high-tech  startups  to  Fortune  500 
companies  and  government  agencies. 
Send  published  writing  samples  &  career 
history  to:  Director  Media  Relations: 

Stoorza  Communications,  Inc. 

3403  10th  Street,  Suite  810 
Riverside,  CA  92501 


THE  LEE  ENTERPRISES  INC.  bureau  in 
Springfield,  IL,  is  looking  for  a  reporter 
who  can  tackle  a  variety  of  in-depth  and 
daily  deadline  assignments.  Bureau  cov¬ 
ers  the  legislature,  courts  and  state  agen¬ 
cies  for  newspapers  in  Decatur  and  Car- 
bondale,  IL,  and  Davenport,  lA.  Reporter 
is  expected  to  develop  areas  of  expertise 
that  lead  to  enterprise  reporting  that 
breaks  new  ground.  College  degree  and 
two  years  daily  reporting  experience  pre¬ 
ferred.  Send  application  letter,  resume 
and  clips  to  Anthony  Man: 

Springfield  Bureau  Chief,  uee  Enterprises 
Statehouse  Press  Room 
Springfield,  IL  62706 
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WORLDWIDE  EXCITEMENT 


Join  the  staff  of  European  and  Pacific  Stars  and  Stripes,  the  independent  daily 
newspaper  published  for  the  U.S.  military  overseas.  All  openings  are  at  our  Central 
office  at  the  National  Press  Building  in  Washington,  DC. 

ASSISTANT  MANAGING  EDITOR-PACIFIC 
Help  lead  our  editing  and  design  team  in  producing  a  seven-day  newspaper  serving 
readers  in  Japan  and  Korea.  You’ll  help  set  the  news  budget,  confer  with  our  editors  in 
Tokyo,  and  work  with  a  talented  group  of  editors.  We  seek  someone  with  a  record  of 
accomplishment  in  a  leadership  role  on  a  news  desk.  Salary  range  $48,000  to  $52,000. 
COPY  EDITOR 

We  don’t  have  a  traditional  rim.  Our  copy  editors  control  their  pages,  creating  the  best 
possible  package  for  readers.  You’ll  work  the  wire,  edit  news  and  feature  copy  from 
reporters  in  Asia,  Europe  and  the  Pentagon,  create  eye-catching  designs,  and  paginate 
your  work.  When  you’re  done,  we  transmit  it  overseas  for  printing.  The  job  requires  a 
self-starter  with  a  passion  for  journalism.  Knowledge  of  the  military  a  plus.  Salary 
range  $35,000  to  $45,000. 

SPORTS  COPY  EDITOR 

Our  readers  deserve  the  most  exciting  sports  section  in  the  world,  and  we  try  to  give  it 
to  them.  The  sports  desk  serves  both  our  European  and  Pacific  editions.  We’re  always 
on  deadline!  You’ll  need  all  the  traditional  skills  -  excellence  in  editing  wire  and  staff 
copy,  a  deep  understanding  of  sports,  skill  in  working  with  agate,  talent  in  headline 
writing,  page  design  and  pagination  -  and  a  deep  determination  to  produce  nothing 
less  than  the  best.  Salary  range  $35,000  to  $45,000. 

All  our  positions  include  excellent  benefits. 

Stars  and  Stripes  is  proud  of  its  history  and  is  dedicated  to  excellence.  It’s  an  exciting 
and  creative  place  to  practice  the  kind  of  journalism  you  always  hoped  you  could. 

Send  a  letter,  resume  and  work  samples  to: 


Stars  and  Stripes 

Suite  350,  National  Press  Building,  Washington,  DC  20045 
Attn:  Sylvia  Webb,  Human  Resources 
'  No  phone  calls,  please 
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MANAGING  EDITOR 

New  Times,  publisher  of  eleven  maga¬ 
zine-style  newsweeklies,  has  an 
immediate  opening  for  a  managing 
editor  at  its  paper  in  Kansas  City.  The 
ideal  candidate  will  have  a  strong  news 
background  and  excellent  management 
skills.  The  managing  editor  will  help 
writers  produce  quality  magazine-length 
news  stories  and  supervise  the  day-to- 
day  operations  of  the  editorial  depart¬ 
ment.  Fine  writing  and  editing  skills  are 
essential.  Qualified  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970,  Denver,  CO  80217 


MANAGING  EDITOR 

Ottumwa  Courier,  19,000  AM,  award  win¬ 
ning  Iowa  daily  newspaper  is  seeking  an 
experienced  hands  on  Managing  Editor. 
The  successful  candidate  will  have 
excellent  writing  and  editing  skills.  Must 
be  able  to  lead  reporters  by  example,  be 
driven  and  have  extensive  daily  experi¬ 
ence.  If  you’re  community  minded  and 
have  demonstrated  the  skills  to  attract 
readers  send  us  your  resume  and  cover  let¬ 
ter  stating  why  you're  the  best  person  for 
this  job.  Competitive  salary  and  full  bene¬ 
fits.  Send  resume  to  Doug  Caldwell: 

Publisher,  The  Ottumwa  Courier 
213  East  Second  Street 
Ottumwa,  lA  52501 


MANAGING  EDITORS 
New  Times,  publisher  of  eleven  maga¬ 
zine-style  newsweeklies,  has  immediate 
openings  for  managing  editors  at  its 
papers  in  Miami  and  Kansas  City.  The 
ideal  candidate  will  have  excellent  news 
judgment,  superior  management  skills 
and  the  ability  to  help  staff  writers  pro¬ 
duce  quality  magazine-length  news 
stories.  The  managing  editor  supervises 
the  day-to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  essential.  The  interview  pro¬ 
cess  will  include  an  extensive  editing 
test.  Qualified  candidates  should  send  a 
cover  letter,  resume  and  clips  tO: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  802 1 7 
RE:  Managing  Editors/E&P 

MANAGING  EDITOR 

Fast  growing  daily  newspaper,  15,000-1- 
circulation,  seeking  professional,  experi¬ 
enced  managing  Editor  to  help  pub¬ 
lication  achieve  its's  enormous  potential. 
Outstanding  work  environment  and 
extremely  competitive  salary 
($65,000-1-)  for  the  dedicated  individual 
who  can  lead  people  effectively  while 
helping  maintaining  editorial  focus. 
Great  living  conditions  and  benefits  for 
someone  who  can  adjust  to  clean  air, 
un-congested  roads  and  a  fantastic 
climate.  Top  quality  schools,  medical 
facilities  and  entertainment  all  within 
easy  reach.  Please  submit  resume  to: 

Box  01351,  Editor  &  Publisher 
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NEWS/SPORTS  REPORTER  applicants 
sought  for  new  position  and  anticipated 
openings  in  lively,  hardworking 
newsroom.  1-2  years  newspaper  experi¬ 
ence  preferred.  Send  cover  letter  and 
resume  with  salary  history  tO: 

Steve  Miller,  Managing  Editor 
Idaho  State  Journal 
PO.  Box  431,  Pocatello,  ID  83204 
Orto:  smiller@journalnet.com 


NIGHT  EDITOR,  WEEKLY  EDITOR 
Night  Editor  who  can  edit,  and  Weekly 
Editor  who  wants  experience.  Both  are 
newly  created  positions  at  the  fast- 
growing  and  largest  daily  (20K)  serving 
the  Four  Corners  region  where  the  out¬ 
doors  life  is  a  dream.  Rocky  Mountain 
forests  to  the  Navajo  Nation,  Moab  to 
Aztec  ruins,  it’s  here  waiting  for  you. 

Night  Editor  will  handle  two  weekly 
spinoff  products  and  special  sections 
(great  opportunity  for  up-and-coming 
editor  type).  Send  resume,  clips,  ASAP  to: 
Editor,  Troy  Turner 
The  Daily  Times 

RO.  Box  450,  Farmington,  NM  87499 


PROFESSIONAL  ASSOCIATION  is  look¬ 
ing  for  communications  specialist  to 
round  out  two-person  editorial/ 
production  team.  Polished  writing  and 
editing  skills,  web  experience  a  plus.  Com¬ 
petitive  salary,  casual  office.  Send 
resume,  clips  to  NAFA,  100  Wood  Ave¬ 
nue  South,  Suite  310,  Iselin,  NJ  08830. 

Or  E-mail:  jsyp@nafa.org 


REPORTER 

Prescott  Newspapers,  Inc.  is  looking  for 
an  experienced  general  assignment 
reporter.  Full  time  position,  with  bene¬ 
fits,  to  cover  news  in  the  Verde  Valley, 
AZ  area  for  approximately  six  months 
and  then  be  located  in  the  Prescott  AZ 
area.  Journalism  degree  and  previous 
experience  working  for  a  daily  newspa¬ 
per  preferred.  Send  resume  and  writing 
samples  to  Personnel  Director: 

Prescott  Newspapers,  Inc. 

RO.  Box  312,  Prescott,  AZ  86302 
Or  Fax:  (520)777-8625 
PNI  isanEOE 


REPORTERS  WANTED 
We’re  looking  for  reporters  who  believe 
they  are  tigers,  or  who  aspire  to  be 
tigers.  Our  50,000  circulation  daily  just 
won  20  national  journalism  awards.  We 
hire  and  train  winners  who  can  go 
beyond  inverted  pyramid,  but  who  can 
do  that  too,  and  prize  accuracy  above 
all.  Right  now,  we’re  looking  for  good 
general  assignment  hires  we  can  funnel 
into  important  beats.  Market  competitive 
pay  and  great  benefits  in  fastest-growing 
area  of  Los  Angeles  County.  Qualified 
applicants  have  bachelor’s  degree  in 
journalism  or  related  field,  or  equivalent 
experience.  Candidates  should  send  a 
cover  letter,  resume  and  clips  to: 

Antelope  Valley  Press 
Attn:  Human  Resources 
RO.  Box  4050,  Palmdale,  CA  93590-4050 


770Broadway,  7thFI,NY,  NY10003  I  RO.  Box  4050,  Palmdale,  CA  93590-^ 
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Expanding  daily  15,000-t-  circulation 
needs  experienced  professionals  to  cover 
a  diverse  range  of  topics  including  state, 
local  politics,  business,  sports,  lifestyle 
features  and  economic  development  in 
one  of  the  country’s  fastest  growing 
media  market.  Salary  ($30,000-*-)  and 
benefits  competitive  with  the  big  city  but 
in  a  small  town  area.  Climate  lifestyle 
and  recreational  opportunities  in  our 
area  are  second  to  none.  Please  send 
resume  to: 

Box  01352,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


King  Publishing  seeks  experienced 
reporters  to  join  award-winning  team  that 
produces  Defense  Week,  Space  &  Missile 
Defense  Report  and  Navy  News  & 
Undersea  Technology,  newsletters  that 
cover  the  business  and  politics  of  national 
security.  If  you  are  willing  to  work  hard  to 
break  news,  we  offer  a  competitive  salary 
and  an  exciting  place  to  work.  Send 
resume  and  published  clips  to: 

Editor,  Defense  Week 
627  National  Press  Building 
Washington,  DC  20045 


The  Watertown  (NY)  Daily  Times,  a 
35,000-circulation  newspaper,  has  2 
openings  for  reporters.  Salary  range  is 
$21,890-$26,000  depending  on  expe¬ 
rience.  Send  resume,  clips,  references  to 
Bob  Gorman,  AME-News,  Watertown 
Daily  Times,  260  Washington  Street, 
Watertown,  NY  13601. 


REPORTER 

Sharp  news  and  feature  writer  wanted 
for  30,000-circulation  daily  just  north  of 
Indianapolis.  Join  a  savvy,  experienced 
staff  that  works  hard,  has  fun  and  writes 
great  stories.  Send  resume  and  clips  to: 
Managing  Editor  Patrick  Sanders 
The  Herald  Bulletin 

1133  Jackson  Street,  Anderson,  IN  46015 


Transport  Topics  Publishing  Group  has 
an  immediate  opening  for  a  Reporter  for 
its  weekly  newspaper.  Successful  candi¬ 
date  will  be  responsible  for  covering  Cap¬ 
itol  Hill  for  the  nation’s  leading  paid- 
circulation  transportation  publication. 
B.S./B.A.  in  Journalism  or  related  dis¬ 
cipline  and  5-f  years  reporting  experi¬ 
ence  required.  Should  have  solid  journal¬ 
ism  background  and  extensive  understan¬ 
ding  of  legislative  processes,  workings  of 
Congress  and  operations  of  local  gov¬ 
ernment  and  federal  agencies.  Send 
resume  with  salary  requirements  to: 

American  Trucking  Associations 
2200  Mill  Road,  Alexandria,  VA  22314 

Or  E-mail:  Recruiter@trucking.org 

SELF-STARTING  CREATIVE  editor  sought 
for  national  award  winning  weekly  in 
Wyoming  mountain  community.  This 
hands  on  position  entails  managing  strong 
writing  staff,  editing  copy  as  well  as  writ¬ 
ing,  photography  and  layout.  Salary 
depend  on  experience  with  benefits. 

E-mail  resume  to:  atticus@trib.com 


EDITORIAL 


SENIOR  EDITOR  wanted  by  Television 
Production  and  Distribution  Company  in 
New  York,  NY.  Must  have  Bachelor’s 
degree  in  English  or  Journalism  and  2 
years  editing  experience.  Respond  to: 

HR  Department,  Global  Japan  LLC 
145  West  45th  Street,  Suite  5F 
New  York,  NY  10036 


SPORTS  REPORTER 

Community-oriented  daily  in  the  Beauti¬ 
ful  Berkshires  of  Massachusetts  seeks  a 
sports  reporter  with  top  writing  skills  as 
well  as  QuarkXPress  pagination  and  pho¬ 
tography  skills.  Pay  starts  at  $10  per 
hour  with  full  benefit  package.  Contact: 

Kris  Dufour,  Editor,  North  Adams  Transcript 
(413)663-3741  ext.  223 
NATRANS@BCN.NET 


STATES  NEWS  SERVICE  has  openings 
for  energized  reporters  with  daily  news 
experience  who  can  help  us  cover  Con¬ 
gress,  federal  agencies,  the  election  and 
transition  on  a  state-specific  basis  from 
DC.  $20K-$24K.  Come  visit.  To  make 
an  appointment.  E-mail: 

states200 1  @aol  .com 
with  resume,  expression  of  interest, 
three  targeted  federal  story  ideas  you’d 
write  for  your  hometown  paper. 


TELECOM  REPORTER 
Seeking  experienced  self-starter  to  cover 
telecom.  We’re  part  of  a  41-paper  chain 
with  500-1-  staffers  nationwide  known 
for  their  aggressive,  ahead-of-the  curve 
reporting.  Send  resume,  clips  and  letter 
to:  Allen  Greenberg,  editor,  Philadelphia 
Business  Journal,  400  Market  Street, 
Suite  300,  Philadelphia,  PA  19106. 


THE  BAKERSFIELD  CALIFORNIAN, 
award-winning  mid-sized  daily  in  Cali¬ 
fornia’s  heartland,  is  seeking  reporters 
and  editors.  Collaborative  atmosphere 
where  journalistic  excellence  is  revered. 
Visit  our  web  site  -  www.bakersfield.com 
-  for  a  closer  look.  Send  cover  letter, 
resume  and  work  samples  tO: 

Lois  Henry,  Assistant  Managing  Editor 
The  Bakersfield  Californian 

RO.  Box  440,  Bakersfield,  CA  93302 
ASSISTANT  CITY  EDITOR:  Three  to  five 
years  daily  experience  (reporting  and  edit¬ 
ing)  and  excellent  communication/people 
skills.  Night  position,  M-F. 

CONSUMER  TECHNOLOGY  REPORTER: 
Cover  the  fast  changing  world  of 
technology  and  find  fun,  interesting,  rele¬ 
vant  stories.  Two  years  daily  experience. 
SPORTS  GA:  Cover  diverse  range  of 
events  and  people  in  fast-paced  environ¬ 
ment.  One-two  years  daily  experience. 

COPY  EDITOR:  Fully  paginated  QuarkX- 
Press/QPS  system.  Attention  to  detail, 
solid  grammar  and  familiarity  with  AP 
style  are  essential.  Will  consider  entry- 
level. 

PHOTO  EDITOR:  Lead  award-winning 
staff  of  six  in  technologically  advanced 
environment.  Going  digital.  Five-10  years 
photojournalism  experience  required, 
including  3-5  in  management. 

www.edltorandpubllsher.com 
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-HELP  WANTED- 


EDITORIAL 


THE  DAILY  GAZETTE,  a  60,000- 
circulation  family-owned  independent  in 
New  York’s  Capital  Region,  is  looking  for 
an  experienced  reporter.  Candidates 
should  demonstrate  that  they  can  report 
aggressively,  write  clearly  and  under¬ 
stand  community  news.  Send  resume 
and  work  samples  to: 

Thomas  Woodman,  Managing  Editor 
The  Daily  Gazette 
2345  Maxon  Road  Ext. 
Schenectady,  NY  12308 


THE  FLORIDA  TIMES-UNION,  circula¬ 
tion  180,000  daily  and  240,000  Sun¬ 
day,  needs  to  fill  two  critical  positions  in 
its  newsroom  -  news  desk  copy  chief 
and  features  page  designer.  Consider 
joining  us  in  Jacksonville,  a  fast-growing 
Sunbelt  city  that  is  inexpensive,  warm, 
has  pro  football,  a  great  arts  community, 
clean,  uncrowded  beaches. ..did  we  men¬ 
tion  that  it's  inexpensive  and  warm? 

NEWS  COPY  DESK  CHIEF 
You're  a  copy  editor.  And  a  good  one. 
And  you  find  that  you’re  even  better 
when  you  read  other  copy  editors’  work 
and  make  suggestions  that  help  them 
improve.  The  Florida  Times-Union  has 
an  immediate  opening  for  a  copy  chief. 
You’ll  be  one  of  the  “last  reads”  on  local 
and  wire  copy,  you’ll  evaluate  copy 
editors  and  you’ll  suggest  ways  that  we 
can  improve.  If  you  have  the  ideas,  we 
listen.  Please  send  examples  off  your 
copy  editing  work  along  with  a  resume 
and  cover  letter  to  Mike  Marino,  News 
Editor. 

FEATURES  SECTION  PAGE  DESIGNER 
This  is  the  type  of  job  that  a  creative 
page  designer  should  jump  on.  We  need 
a  first-rate  visual  journalist  to  help  us 
give  our  Lifestyle  section  fronts  pop  and 
vitality.  Join  our  features  design  staff 
and  broaden  your  design  palette.  You 
will  have  3  sections  a  week  to  plan  and 
direct,  working  with  editors,  photo¬ 
graphers  and  graphic  artists.  Please 
send  samples  of  your  work  with  a 
resume  and  cover  letter  to  Belinda 
Hulin,  Features  Editor. 

The  Florida  Times-Union 
RO.  Box  1949 
Jacksonville,  FL  32231 
We  are  a  DRUG-FREE  WORKPLACE 
Equal  Opportunity  Employer 


THE  INTERNATIONAL 
RICE  RESEARCH  INSTITUTE 
is  seeking  an  editor/writer  for  its  Public 
Awareness  Unit.  For  full  details  see: 
http://www.cgiar.Org/irri/irsemp.htm#PA 


MAJOR  INTERNATIONAL  news  agency 
seeks  a  technology  correspondent  based 
in  the  San  Francisco/Silicon  Valley  area. 
Must  have  five  years’  experience  in  jour¬ 
nalism,  including  extensive  knowledge  of 
the  Internet  and  communications  sector, 
and  be  able  to  develop  and  execute 
feature  projects  as  well  as  daily  cov¬ 
erage.  Working  knowledge  of  French  an 
asset.  Please  apply  with  resumes  and 
clips  to  Francis  Kohn  at: 

(202)414-0648 
Or  francis.kohn@afp.com 
www.edltorar.dpublisher.com 


EDITORIAL 


THE  NEWS  &  OBSERVER  in  Raleigh, 
NC,  is  seeking  reporters  to  cover  two  key 
beats  for  this  consistent  APSE  award¬ 
winning  paper: 

CAROLINA  HURRICANES  OF  THE 
NATIONAL  HOCKEY  LEAGUE 
This  person  must  provide  compeiling  cov¬ 
erage  that  satisfies  not  only  veteran 
followers  of  hockey  but  also  people  get¬ 
ting  to  know  the  sport,  of  whom  there  are 
many  in  the  Triangle  region.  The  Hurri¬ 
canes  writer  must  be  able  to  balance  a 
demanding  game  schedule  (home  and 
away)  with  breaking  news,  enterprise  and 
profiles.  Energy  and  creativity  are  musts. 
Previous  experience  covering  professional 
hockey  and  at  least  three  years  daily 
newspaper  experience  preferred. 

NASCAR 

This  writer  must  be  able  to  do  much 
more  than  cover  races  and  tell  readers 
what  a  restrictor  plate  is.  He  or  she  must 
also  be  able  to  break  news,  produce  com¬ 
pelling  profiles  and  enterprise  and  impart 
to  readers  the  rich  tradition  of  this  sport. 
Three  to  five  years  daily  newspaper  expe¬ 
rience  preferred.  Previous  experience  cov¬ 
ering  NASCAR  desirable  though  not 
required. 

Send  resume,  clips  and  references  to: 
Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC  27602 


THE  NEWSTRIBUNE,  a  Midwest,  mid¬ 
size,  Monday-Saturday  PM,  located 
about  1  1/2  hours  from  Chicago, 

midway  between  Rockford  and  Peoria, 
IL  is  seeking  to  fill  two  full-time  posi¬ 
tions.  We  are  a  family-owned  operation 
where  which  your  ideas  wiil  be  heard. 

GENERAL  ASSIGNMENT  REPORTER 
Good  starting  salary  and  benefits.  Ideal 
candidate  will  have  previous  newspaper 
experience  and  knowledge  of  local  gov¬ 
ernment.  Editing  and  layout  experience 
helpful. 

Send  resume  and  clips  to: 

Joyce  McCullough,  NewsTribune 
426  Second  St.,  LaSalle,  IL  61301 


THE  SOUTHWEST  IS  CALLING! 

We  need  two  reporters  (one  vacant 
because  of  promotion)  to  join  the  staff  of 
the  largest  (almost  20K)  daily  in  the 
famous  Four  Corners  region.  We  offer 
the  best  outdoors  scene  in  the  nation, 
from  Moab  to  Aztec  ruins,  from  Rocky 
Mountain  forests  to  desert  sunsets.  Send 
resume  and  clips  ASAP  to: 

Editor  Troy  Turner,  The  Daily  Times 
RO.  Box  450,  Farmington,  NM  87401 


VALLEJO  TIMES-HERALD,  daily  morn¬ 
ing  paper  in  San  Francisco  Bay  Area, 
has  immediate  opening  for  page 
designer/copy  editor.  Command  of 
English  language  and  AP  Stylebook,  and 
QuarkXPress  required.  Writing  op¬ 
portunities  available.  4-day  work  week 
schedule.  For  more  information,  contact: 

Managing  Editor,  Jack  F.K.  Bungart 
at  (707)  553-6841,  ore-mail 
at  jfkbung@aol.com. 


EDITORIAL 


THREE  OPENINGS  AT  17,000  daily, 
family-owned  located  in  beautiful 
Greenwood,  SC.  Small  college  town, 
close  to  cities  with  great  concert  venues. 
SPORTS  WRITER/PAGE  EDITOR.  PAGE 
EDITOR/REPORTER.  REPORTER. 
Page  editing  requires  skills  in  QuarkX¬ 
Press,  Photoshop.  Reporting  is  topical  and 
geographical  beat.  Photography  required. 
Send  cover  letter,  resume,  clips  to: 

Richard  Whiting,  Managing  Editor 
The  Index-Journal 

RO.  Box  1018,  Greenwood,  SC  29648 
Fax:  (864)223-7331 
E-mail:  rwhiting@indexjournal.com 


WRITER,  VIRGINIA  BEACH 
The  Virginian-Pilot  seeks  aggressive 
reporter  with  5-1-  years  experience  to 
cover  tourism,  economic  development 
and  breaking  local  news  in  Virginia’s 
largest  city.  Send  letter,  resume,  clips  to: 

Debra  Adams,  The  Virginian-Pilot 
150  West  Brambleton  Avenue 
Norfolk,  VA  23510 


EDITORIAL 


FREELANCE 


FREELANCERS  WANTED 
Nevada  Internet  news  digest/magazine 
needs  several  proven  free-lance  writers 
specializing  in  issues  specific  to  the 
state,  including,  mining,  government, 
education,  land  use,  taxes  and  water. 
Knowledge  of  Nevada  history,  trivia  and 
folklore  is  desirable.  Fax  resume  with 
three  clips  to:  (702)938-1028. 


CIASSIFIED  .ADVERTISING 

DEADLINES 

in-€ohimn  .\d>  ertisements 

Tuesday  ncx)n  (EST)  for 
Following  Monday’s  issue 

Classified  Dbplay 

Friday  5pm  (EST)  11  days 
prior  to  publication 


EDITORIAL 


JOIN  THE  EDITORIAL  STAFF  OF  THE  LEADING 
PUBLICATION  OF  THE  NON-PROFIT  WORLD 


The  Chronicle  of  Philanthropy  has  several  openings  in  its  Washington,  DC 
headquarters. 

The  Chronicle  is  a  biweekly  newspaper  and  Web  site  http://philanthropy.com 
that  covers  the  world  of  charities  and  foundations.  Our  fast-growing  reader- 
ship  includes  people  who  work  for  a  wide  range  of  causes  and  organizations 
seeking  to  improve  society. 

We  have  positions  available  for: 

•  EXPERIENCED  REPORTERS 

We’re  expanding  the  size  of  our  reporting  staff  and  looking  for  reporters  who 
have  strong  analytical  skills,  the  ability  to  identify  breaking  trends,  and  a 
talent  for  writing  about  complicated  issues  in  a  lively  and  clear  style.  A  back¬ 
ground  covering  business,  tax,  or  legal  issues  is  helpful,  but  not  required. 

•  SERVICE-FEATURES  EDITOR 

We  have  an  immediate  opening  for  an  editor  to  oversee  our  service  listings  of 
new  grants  announced  by  foundations,  personnel  appointments,  conference 
calendars,  deadlines  for  competitions,  and  many  other  such  items  to  serve  the 
information  needs  of  our  readers.  In  addition,  the  editor  will  supervise  editorial 
staff  members  during  the  proofreading  phase  of  our  biweekly  production  cycle. 

He  or  she  will  be  assisted  by  two  junior  editors  who  assemble  the  listings  and 
will  be  heavily  involved  in  many  aspects  of  the  editorial  process.  We’re  looking 
for  someone  who  has  an  eye  for  detail,  a  passion  for  accuracy,  and  outstand¬ 
ing  organizational  skills 

Candidates  should  have  at  least  two  years  of  editing  experience  and  must 
demonstrate  strong  copy  editing  and  proofreading  skills,  as  well  as  an  ability 
to  handle  a  large  volume  of  information  on  a  daily  basis.  An  understanding  of 
the  workings  of  non-profit  organizations,  especially  foundations,  is  a  plus. 

For  more  information  about  The  Chronicle,  visit  our  Web  site  at: 

http://philanthropy.com 

To  receive  more  details  about  the  job  openings,  send  an  E-mail  to: 

editor@philanthropy.com 

To  apply,  send  a  cover  letter,  resume,  and  editing  or  writing  samples  to: 

Stacy  Palmer,  Editor 
The  Chronicle  of  Philanthropy 
1255  23rd  Street,  Washington,  DC  20037 
Or  send  electronically  to  stacy.palmer@philanthropy.com 
No  phone  calls,  please 

SEPTEMBER  11,  2000  EDITOR& PUBLISHER  CLASSIFIF.D.S  C  II 
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-HELP  WANTED- 


INFORMATION  SYSTEMS  INFORMATION  SYSTEMS 


toasliington 

The  Washington  Post  has  several  CCI-related  job  openings  and 
anticipates  several  others  in  the  coming  months.  We  encourage 
all  potential  candidates  to  contact  us  immediately.  Come  Join 
our  team  of  dedicated  Journalists  and  technologists. 

CCI  PAGINATION  TRAINING  AND  TECHNICAL  SUPPORT:  The  newsroom's 
Information  Technology  department  is  seeking  a  pagination  training  and  technical 
support  person.  The  candidate  should  have  extensive  knowledge  of  CCI's 
LayoutChamp  and  Dba  applications  and  preferably  would  have  experience  as  an 
instructor.  This  person  would  have  responsibility  tor  updating  and  posting  docu¬ 
mentation  to  The  Source  (The  Post's  Intranet)  and  involvement  in  other  Newsroom 
Technology  training  initiatives. 

NEWSROOM  CCI  SUPPORT  AND  DEVELOPMENT:  The  Newsroom  Technology 
department  is  seeking  people  to  support  users  of  the  pagination  system  and  to 
develop  and  maintain  the  various  CCI  applications.  Candidates  should  have 
extremely  strong  skills  in  most  of  the  following  applications  and  disciplines; 
LayoutChamp,  CCI  Edit/Word,  Access  Manager,  Configuration  Manager,  Dba  setup, 
product  setup,  tag  writing.  Fingerpost,  PlanEdit,  Visual  Basic,  HTML  export. 

NEWS  DESK  EDITORS:  The  News  Desk  seeks  Assistant  News  Editors  to  join  a  staff 
that's  responsible  for  news  and  feature  sections.  News  Desk  editors  help  determine 
story  and  image  play,  craft  headlines  and  design  pages  on  the  CCI  system.  The  ideal 
candidate  will  have  several  years  of  layout  and  editing  experience  at  a  metro  news¬ 
paper,  keen  news  judgment,  a  flair  for  design  and  a  collegial  attitude. 

PREPRESS  SYSTEMS  CCI  SUPPORT  AND  DEVELOPMENT:  The  Post's  Prepress 
Systems  department  seeks  programmer/analysts  to  be  responsible  for  all  application 
development,  UNIX  Server  and  Oracle  database  support  in  a  three-server  HA  environ¬ 
ment.  A  large  percentage  of  time  will  be  spent  on  full  life-cycle  application  devel¬ 
opment.  Candidates  will  work  closely  with  our  newsroom,  advertising  and  produc¬ 
tion  clients  to  assist  them  in  achieving  their  goals  and  objectives.  A  combination  of 
several  of  the  following  skills  is  required:  UNIX  AIX,  Oracle  8i,  Visual  Basic  pro¬ 
gramming  and/or  VBA  scripting,  Java,  C,  C-t-  -t- ,  HTML,  Perl. 

In  the  coming  months.  The  Post  plans  to  replace  its  Sll  text  editing  system  and  will 
be  enabling  remote  access  to  CCI,  completing  setups  for  dynamic  export  of  content 
from  CCI  pages  to  washingtonpost.com  and  other  sources,  and  crafting  a  compre¬ 
hensive  archiving  solution.  Come  be  a  part  of  an  exciting  evolution  in  publishing 
technology  at  The  Washington  Post. 

The  Washington  Post  is  an  equal  opportunity  employer. 

Please  send  a  cover  letter  (indicating  the  position  in  which  you  are  interested)  and  a 
resume  that  includes  your  phone  number  and  E-mail  address  to  one  of  the  following 
people  by  September  29: 


John  Benner:  bennerj@washpost.com 
Cheryl  Butler:  butlerc@washpost.com 
Bill  Liberti:  ljbertiw@washpost.com 
Ed  Thiede:  thiedee@washpost.com 

If  sending  clips,  contact  us  by  mail  at: 

1150  15th  Street  NW,  Washington,  DC  20071 


ADVERTISERS 

For  space/material  deadlines  call 
Hazel  Preuss  at  646.654.5302 

-  details  at  www.editorandpublisher.cofn - 


INFORMATION  SYSTEMS 


APPLICATION  SUPPORT  ANALYST 
Publishing  Business  Systems,  the  pre¬ 
mier  provider  of  advertising  and  circula¬ 
tion  management  software  applications, 
is  looking  for  individuals  to  assist  in  its 
support  organization. 

This  is  a  terrific  opportunity  for  those 
individuals  who  would  like  to  work  with 
a  variety  of  clients  to  help  them  better 
use  the  number  one  set  of  business 
system  products  in  the  newspaper  indus¬ 
try.  We  have  grown  impressively  over 
the  past  few  years  and  there  are  many 
opportunities  for  advancement  for  the 
right  individual.  The  ideal  candidate 
would  have  at  least  three  years  of  expe¬ 
rience  using  circulation  or  advertising 
business  systems,  and  a  real  plus  would 
be  if  you  had  experience  supporting  such 
applications. 

Please  send  your  resume  with  cover  let¬ 
ter  indicating  salary  requirements  tO: 

humanresources@pbs.com 
Or  mail  tO: 

Human  Resources  Department 
Publishing  Business  Systems 
2611  Hamline  Avenue  North 
St.  Paul,  MN  551 13 
Phone:  (651)639-0662 
Fax:(651)639-0306 


MAILROOM 


PACKAGING  MANAGER 
The  San  Diego  Union-Tribune,  a  daily 
metropolitan  newspaper  with  a  circula¬ 
tion  of  380K  daily  and  460K  Sunday  is 
currently  seeking  a  Packaging  Manager. 
In  the  Packaging  Department  we  cur¬ 
rently  operate  with  four  Heidelberg 
2299's  with  Prima  controls,  Quipp  Con¬ 
veyor  and  stacker  equipment  plus 
Dynaric  strappers. 

This  position  will  manage  the  daily  oper¬ 
ation  of  the  Packaging  Department.  The 
qualified  individual  will  establish  and 
meet  goals  and  objectives  of  the  com¬ 
pany  and  the  department  with  special 
emphasis  on  the  production,  budgetary, 
new  technology  and  personal  aspects  of 
the  department. 

Qualified  candidate  will  have  a  minimum 
of  3-5  years  of  production  management 
and  5  years  of  experience  in  a  produc¬ 
tion  environment.  Candidate  will  have 
strong  mechanical  aptitude,  analytical 
skills,  excellent  communication  and 
interpersonal  skills  and  the  ability  to 
deal  effectively  with  all  levels  of  the 
organization.  College  degree  preferred. 

The  San  Diego  Union-Tribune  offers  an 
excellent  benefit  and  compensation 
package  to  include  medical,  dental,  vis¬ 
ion,  401(k),  paid  vacation,  and  more. 

If  you  meet  the  above  qualifications  and 
are  interested,  please  send  resume  and 
salary  history  tO: 

The  San  Diego  Union-Tribune 
Human  Resources  Department 
Job#  137-OO/AS 
RO.  Box  120191 
San  Diego,  CA  921 12-4106 
Or  E-mail:  ut.jobs@uniontrib.com 
(word  format  only  please) 


MARKETING  R^EARCH 


MARKETING  PROPOSAL  MANAGER 
Architect  -  NYC 

The  qualified  candidate  will  run  entire 
marketing  function  for  small  architect 
firm.  Coordinate  marketing  and  public 
relations  for  this  Historic  Architecture 
Design  firm.  Candidate  must  write  pro¬ 
posals,  create  collateral  and  be  a  team 
player.  Salary  to  $70K  plus  benefits. 
Send  resume  to: 

MART  OMCD@aol  .com 
Or  Fax  (212)989-2440 


MARKETING  RESEARCH  MANAGER 
The  Tribune-Review  Publishing  Company 
seeks  a  marketing  professional  to  contract 
local  market  research  and  integrate 
results  with  other  marketing  departments. 
Qualified  candidates  will  have  computer 
proficiency,  2-5  years  research  experience 
and  a  B.S.  degree.  We  offer  a  competitive 
salary  and  benefits  package.  Submit 
resume  and  salary  requirements  tO; 

Andrea  Mroz,  Advertising  Director 
Re:  Marketing  Research  Manager 
Pittsburgh  Tribune-Review 
D.L.  Clark  Building 
503  Martindale  Street,  3rd  Floor 
Pittsburgh,  PA  15212 


PHOTOGRAPHY 


IMAGING  MANAGER  for  major  daily 
newspaper  making  transition  from  B&W 
to  color.  Must  have  color  magazine  and/ 
or  newspaper  experience  and  proven 
track  record.  Knowledge  of  all  aspects  of 
digital  imaging  and  pre-press  a  must. 
This  is  a  hands-on  position.  Please  E- 
mail  resumes  to: 

gviehmann@nypost.com 


PRESSROOM 


SHIFT  SUPERVISOR  or  experienced 
operator  for  Goss  or  Harris  offset.  Reply 
to  The  News  Chief,  P.O.  Box  1440, 
Winter  Haven,  FL  33882  or  E-mail  to: 
dwllk@newschief.com 


SUPERVISOR 

Major  newspaper  in  the  Northeast  is  cur¬ 
rently  seeking  a  middle  level  manager  for 
its  pressroom.  Ideal  candidate  will  have 
a  minimum  of  10  years  experience  in 
newspaper  or  related  industries.  Union 
environment  is  helpful,  as  well  as  a 
knowledge  of  offset  press  equipment. 
This  position  requires  an  individual  with 
very  strong  supervisory,  communication, 
and  interpersonal  skills.  We  offer  a 
relocation  package  along  with  an 
excellent  salary  and  comprehensive 
benefits.  Send  replies  to: 

Box  01336,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


C12  EDITOR  &  PUBLISHER  CI.ASSIFIEDS  SEPTEM  BER  1 1.  2000 


www.editorandpublisher.com 


Phone:1-888-825-9149  -  CUSSIFIED  tDVEIIIISINe  ~  Fax  :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


-POSITIONS  WANTED- 


PRESSROOM 


PRESSMEN/WOMEN:  Several  positions 
available.  Experience  with  4  Color,  Goss 
Community,  Urbanite  and/or  King.  Full 
time  and  part  time  (Night  and  Weekend) 
positions  available.  Flexible  hours.  Top 
pay  and  good  working  conditions. 

Fax  resume  (516)  484-6749 
Call  (516)  484-3300  ext.  207 
10:00  a.m.  -  4:00  p.m.  ET 


PRODUCnON/TECH 


PRODUCTION  MANAGER 
Midwestern  daily  in  a  college  town,  look¬ 
ing  for  an  energetic  professional  with 
exceptional  peoples  skills  to  lead  our 
talented  staff.  Candidates  must 
demonstrate  experience  with  commercial 
printing,  pressroom  and  mailroom  opera¬ 
tions.  Supervisory  and  management  expe¬ 
rience  required.  Great  opportunity  for 
education,  growth  and  career  advance¬ 
ment.  We  offer  a  competitive  benefits 
package.  For  consideration  send  resume 
to  The  Tribune,  317  5th  Street,  Ames,  lA 
50010.  Attention:  Production  Director 


PUBUC  RELATIONS 


PUBLIC  AFFAIRS  SPECIALIST 
Federal  Highway  Administration,  San 
Francisco.  Salary  $54K  -  $83K  DOE. 
Closes  9/18/00.  Provides  expertise  in 
media  relations  to  agency  offices  in  a  14 
state  area  with  emphasis  on  promotion 
of  new  technology.  Skill  in  journalism, 
negotiations,  written/oral  presentations, 
ability  to  counsel  managers  helpful. 
Announcement  LF0190DX.  Contact: 

Mark  Harris  (303)  969-5772,  x405 
www.usajobs.opm.gov 


SALES 


DIRECTOR  OF  INTERNET  SERVICES 
Add  Inc,  an  employee-owned  company 
and  one  of  the  Country’s  leading  pub¬ 
lishing  and  printing  companies,  has  an 
opening  for  a  Director  of  Internet  Ser¬ 
vices. 

The  position  will  be  responsible  for: 

•  Creating  and  implementing  sales 
strategies  aimed  at  bringing  local  auto 
dealerships  and  real  estate  companies 
to  the  Internet. 

•  Establishing  a  sales  plan 

•  Setting  and  working  with  a  yearly 
budget 

•  Hiring  personnel 

A  preferred  candidate  will  have  a  strong 
sales  background,  with  an  interest  in 
bringing  those  skills  to  an  Internet  based 
product.  Experience  with  Internet  pro¬ 
grams  and  selling  or  working  in  the 
automotive  or  real  estate  industries  a 
definite  plus. 

Add  Inc  is  one  of  seven  media  related  com¬ 
panies  owned  by  Journal  Communica¬ 
tions,  publishers  of  the  Milwaukee 
Journal  Sentinel,  as  well  as  operators  of 
several  local  radio  and  television  sta¬ 
tions. 

Add  Inc  provides  an  excellent  compensa¬ 
tion  package.  We  offer  health  and  dental 
insurance,  life  and  AD&D  insurance, 
short-term  disability  insurance,  profit 
sharing,  401(k)  retirement  program, 
pension  plan,  employee  stock  ownership 
and  incentive  bonus  program. 

Send  your  cover  letter  and  resume  to: 

Add  Inc 

Attn:  Human  Resources  Department 
RO.  Box  609,  Waupaca,  Wl  54981 
Fax:(715)258-8469 


EDITORIAL 


FREELANCE  WRITER  with  three  years 
experience  seeks  music/arts/feature  beat 
in  MD-PA-DE-VA  region.  Offers 
insightful,  well  researched  copy  and  an 
enthusiasm  for  challenging  issues,  and 
creative  storytelling.  Call  John  at. 

(410)319-7583 


EDITORIAL 


LITERARY  AGENT  looking  for  manuscripts 
of  all  kinds.  Send  to  Tom  Gray,  101  Hyde 
Street,  San  Francisco,  CA  94142, 


EDITOROTUBLISHER:  The  communication  link 
of  the  newspaper  industry  every  week  since  1884. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


NEWS  i 

makes  the  difference,  j 

rJ  ASSIFIFD  ADVFRTIS!\7r 

|[VFORMATIO\ 


l)K\l)LI\FS 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  tfie  next  Monday’s  issue. 

DISPLAY  ADS  -  Space  reservation  11  days  prior  to  publication  date;  camera 
ready  copy  7  days  prior  to  publication  date. 


M\K  \l)  R  \n:s 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34  charac¬ 
ters/spaces  per  line,  no  abbreviations. 

also  includes  online 


HELP  WANTED  POSITIONS  WANTED 


1  WEEK  . . . 

. . .  $12.00 

1  WEEK  .... 

.  .$6.00 

2  WEEKS  . . 

...  $11.18 

2  WEEKS  .  .  . 

.  .  $5.05 

3  WEEKS  ,  . 

...  $9.80 

3  WEEKS  .  .  . 

. .  $4.15 

4  WEEKS  .  . 

.  .  .  $8.25 

4  WEEKS  .  .  . 

. .  $3.70 

ALL  OTHER  CLASSIFICATIONS 

1  WEEK  . . .  . 

.  .$11.00 

2  WEEKS . . 

.  . .  $9.70 

3  WEEKS . . 

. . .  $8.50 

4  WEEKS  .  . 

. . .  $7.25 

BLIND  BOXES:  $25  per  insertion;  counts  as  additional  line  in  copy. 


I)ISPI.\\  \l)R\iHS 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise  a 
scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum  133-line 
same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  email.  For 
instructions  ,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum.  1/2  inch  increments 


1  WEEK . $131 

2  WEEKS . $119 

3  WEEKS . $113 

4  WEEKS . $109 


OKDKRS  AM)  IMVMFM 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis.  Contracts  arej 
non-cancelable.  All  ads  from  new  advertisers  must  be  prepaid  prior  to  dead-j 
line;  advertisers  with  a  payment  record  in  good  standing  may  be  billed,  j 
Deadline  is  tuesday  prior  to  Monday  publication.  Cash,  check,  VISA,! 
MasterCard,  and  American  Express  accepted  .  All  ads  require  a  signed  inser-j 
tion  order,  and  all  ad  copy  must  be  submitted  in  writing  via  email,  mail,  or  fax.j 
\Ne  reserve  the  right  to  reject  any  ad.  j 


I  TO  Pl.VCK  \\  \l) _  I 


Please  contact  us  for:  display  ad  copy  specifications  and  procedures 
MAIL:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI.,  New  York,  NY  10003 
FAX:  (646)  654-5312 

ANY  QUESTIONS  E-MAIL  or  CALL 

Hazel  Preuss  (646)  654-5302 
hpreuss@editorandpublisher.com 


www.editorandpubllsher.com 
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September  11, 2000 


CULTURE  TRENDS 


j  MTV's 
BUZZWORTHY 


Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 
majority  have  been  certified 
gold  or  platinum. 

Week  of  9U/00 

\ 

Artist/Group;  P.  0 .  D . 

Song/Video:  “Rock  the  Party” 

Album:  Fundamental  Elements 
of  Southtown 

The  second  single  from  their 
major-label  debut,  EO.D.  (Payable 
on  Death)  has  already  opened  for 
the  likes  of  Primus  and  taken  the 
main  stage  at  OzzFest.  It’s  been 
quite  a  good  year  for  this 
Christian  hardcore  metal  outfit, 
who’s  influences  range  from  Bad  j 
Brains  to  U2  -  who’s  “Bullet  the 
Blue  Sky”  they  often  cover  live. 

Artist/Group:  Disturbed 
Song/Video:  “Voices” 

Album:  The  Sickness 

Yet  another  rap/metal  band  with 
a  touch  of  industrial  and  electron- 
ica  thrown  in  for  good  meaure. 
“Voices”  is  the  second  single 
from  the  band’s  debut  record. 


©2000  MTV 


The  Hollywood  Reporter’s  Box  Office 

For  weekend  ending  September  4, 2000 

This 

Week 

Last 

Week 

Picture 

3-Day 
Weekend  Gross 

Days 

In  Releast 

Total 
Gross  Sales 

1 

1 

Bring  it  On 

14,170,825 

11 

36,649,970 

2 

3 

The  Cell 

8,929,313 

18 

46,270,539 

3 

4 

Space  Cowboys 

8,640,825 

32 

74,535,279 

4 

2 

The  Art  of  War 

7,685,402 

11 

21,451,997 

5 

New 

Highlander:  Endgame 

6,223,330 

4 

6,223,330 

6 

6 

What  Lies  Beneath 

5,952,607 

46 

138,783,687 

7 

5 

The  Original  Kings  of  Comedy 

5,803,123 

18 

28,790,999 

8 

7 

The  Replacements 

4,475,975 

25 

36,879,115 

9 

9 

Nutty  Professor  II:  The  Klumps 

3,882,060 

39 

115,031,670 

10 

8 

The  Crew 

3,714,745 

11 

9,215,258 

11 

10 

Autumn  in  New  York 

3,603,172 

25 

31,976,248 

12 

17 

Saving  Grace 

2,971,435 

32 

6,744,300 

13 

11 

Coyote  Ugly 

2,873,649 

32 

53,548,255 

14 

New 

Whipped! 

2,729,625 

4 

2,729,625 

IS 

12 

Hollow  Man 

2,517,807 

32 

70,202,548 

16 

13 

Bless  the  Child 

2,436,755 

25 

26,244,972 

17 

73 

Dinosaur 

1,711,794 

109 

135,606,304 

18 

40 

Gone  in  60  Seconds 

1,711,790 

88 

98,696,150 

19 

16 

The  Perfect  Storm 

1,706,184 

67 

177,845,359 

20 

15 

X-Men 

1,390,987 

53 

153,257,611 

21 

14 

Godzilla  2000 

1,165,388 

18 

9,372,833 

22 

18 

The  Kid 

962,743 

60 

67,011,632 

23 

20 

Chicken  Run 

947,486 

76 

104,175,839 

24 

23 

The  Tao  of  Steve 

790,712 

34 

2,029,991 

25 

48 

M:I2 

747,420 

104 

213,785,038 

26 

21 

The  Patriot 

677,602 

69 

111,802,610 

27 

22 

Gladiator 

671,526 

123 

183,637,370 

28 

19 

Scary  Movie 

562,901 

60 

149,348,668 

29 

26 

Pokemon  2000 

439,245 

46 

43,091,145 

30 

24 

Big  Momma’s  House 

427,500 

95 

116,222,463 

31 

27 

Thomas  and  the  Magic  Railroad 

350,634 

41 

15,604,169 

32 

30 

The  Croupier 

308,494 

141 

5,312,322 

33 

25 

Me,  Myself  &  Irene 

307,916 

74 

89,588,653 

34 

28 

Michael  Jordan  to  the  Max 

231,523 

123 

11,381,869 

35 

32 

Rocky  &  Bullwinkle 

218,790 

67 

25,640,085 

©2000  The  Hollywood  Reporter 
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CULTURE  TRENDS 


j  MTV  Top  20 

1  Countdown 

Week  of  9HI00 

Top  R&B/Hip-Hop  Albums 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 

1.  Nelly  “Country  Grammar” 

This  Last 

Week  Week 

Wks  on 

Chart 

Artist 

Album  i 

2.  Janet  Jackson  “Doesn’t  Really  Matter” 

1  1 

9 

Nelly 

Country  Grammar 

2  2 

15 

Eminem 

Marshall  Mathers 

3.  Madonna  “Music” 

3 

1 

Wyclef  Jean 

The  Ecleftic... 

4.  Eminem  “The  Way  I  Am”  1 

1  "  -  . 

1 

Lil’  Zane 

...The  Future 

1  1 

5.  Creed  “With  Arms  Wide  Open” 

1  ^ 

49 

Yolanda  Adams 

Mountain  High... 

6  4 

18 

Toni  Braxton 

The  Heat 

6.  Papa  Roach  “Last  Resort” 

7  6 

9 

Kelly  Price 

Mirror  Mirror 

7.  Incubus  “Stellar”  I 

8  3 

7 

Soundtrack 

Nutty  Professor  1 1 

8.  Red  Hot  Chili  Peppers  “Californication” 

9  5 

5 

BigL 

Big  Picture 

10  8 

9 

Various  Artists 

Ryde  OR  Die  tVol.2) 

9.  Deftones  “Change” 

©2000  Billboard/SoundScan,  Inc. 

10.  Common  “The  Light” 

! 

- - - 

11.  Disturbed  “Stupify” 

12.  Ruff  Endz  “No  More” 

13.  DIMX/Sisqo  “What  You  Want” 

14.  Christina  Aguilera  “Come  on  Over’ 

15.  Big  Tymers  “#1  Stunna” 

16.  Foo  Fighters  “Next  Year” 

17.  Busta  Rhymes  “Fire” 

I  18.  RO.D.  “Rock  the  Party” 
j  19.  Mya  “Case  of  the  Ex” 

i 

j  20.  98  Degrees  “Una  Noche” 

©2000  MTV 


Top  Country  Albums 

Compiled  from  a  national  sample  of  retail  store  sales. 


This 

Last 

Wks  on 

Week 

Week 

Chart 

Artist 

Album 

1 

1 

4 

Soundtrack 

Coyote  Ugly 

2 

3 

42 

Faith  Hill 

Breathe 

3 

2 

10 

Billy  Gilman 

One  Voice 

4 

4 

52 

Dixie  Chicks 

Fly 

5 

5 

4 

Jo  Dee  Messina 

Burn 

6 

6 

14 

Lee  Ann  Womack 

I  Hope  You  Dance 

7 

7 

5 

Aaron  Tippin 

People  Like  Us 

8 

8 

68 

SheDaisy 

The  Whole  Shebang 

9 

9 

147 

Shania  Twain 

Come  On  Over 

10 

11 

69 

Tim  McGraw 

A  Place  in  the  Sun 

©2000  Billboard/SoundScan,  Inc. 
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CULTURE  TRENDS 


Billboard  Modern  Rock  Tracks 

j  Compiled  from  a  national  sample  of  airplay  provided  by  Broadcast  Data  Systems. 


This 

H'ccA- 

Last 

Week 

Peak 

Pos. 

Wks  OH 

Chart 

Title 

Artist 

1 

1 

1 

21 

Last  Resort 

Papa  Roach 

2 

4 

2 

16 

Right  Now 

SR-71 

3 

3 

3 

16 

Change  (in  the  House  of  Flies) 

Deftones 

4 

5 

4 

11 

Stellar 

Incubus 

5 

2 

1 

13 

Californication 

Red  Hot  Chili  Peppers 

6 

7 

1 

25 

Kryptonite 

3  Doors  Down 

7 

8 

7 

8 

Teenage  Dirtbag 

Wheatus 

8 

ti 

3 

13 

Promise 

Eve  6 

9 

16 

9 

3 

Hemorrhage 

Fuel 

10 

9 

5 

20 

Judith 

A  Perfect  Circle 

©2000  Billhoard/Bi-oadoast  Data  System.^ 


Billboard  Top  Video  Rental 

(^omiiiled  from  a  national  sample  of  retail  store  rental  reports. 

Thix  Laxt 


Week 

Week 

Title 

Stiielio 

1 

5 

Erin  Brockovich 

Universal 

2 

3 

Magnolia 

New  Line 

3 

13 

The  Talented  Mr.  Ripley 

Paramount 

4 

1 

The  Beach 

FoxVideo 

5 

4 

The  Ninth  Gate 

New  Line 

6 

11 

The  Hurricane 

Universal 

7 

2 

Boiler  Room 

New  Line 

8 

6 

American  Beauty 

DreamWorks 

9 

8 

The  Whole  Nine  Yards 

Warner 

10 

7 

The  Green  Mile 

Warner 

©2000  Billboard/Sound.scan 


©2000  Billhoard/SoundScan,  Inc. 


EDITORtJ 

PUBLISHER  ANNUAL  DIRECTORIES 

Order  Your  2000  Editions  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 
And  Part  3  is  a  phone  directory  of  all  the  major  players  in  both  doily  and  non-doily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quontitotive  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  information...exclusive  economic  and  demogrophic  projections  and  much  morel 

ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
or  for  information  on  our  CD-ROMs,  coll  1-888-612-7095. 


Kwnia^T)  MiMnn 


YKAR  BOOK 


80' 


YEAR  HOOK 


EDITOR 

PUBLISHER 

ANNUAL  DIRECTORIES 

All  the  critical  data 
you  need  —  right  . 
at  your  fingertips! 


For  faster  service,  or  for  information 
on  our  CD-ROMs,  call  toll-free 
1-888-612-7095 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor  &  Publisher 
MARKET  GUIDE 

1515  BROADWAY 
NEW  YORK  NY  10109-0025 
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T  E  C  H  N  O  L  O  G  Y 


TO  FlEXO  TO  OTFSET 

Second  U.S.  4-by-l  press  user  will  be  first  with  bundler,  pelletizer 


BY  JIM  ROSENBERG  The  chosen  solutions  eventually  would 

Already  an  occasion  for  change,  putting  up  a  j  enable  the  JVews-Senft'nc/ to  eliminate 

new  headquarters  in  a  new  location  may  be  the  best  and  stre^lme  the  produrtion 

process,  from  direct  output  of  plates  to 

time  to  bring  m  new  ways  to  print  and  package  a  creation  of  transport-ready  bundles, 
newspaper.  Harding* Ankarlo  designAlliance,  Boul 

The  Knoxville  (Tenn.)  News-Sentinel  is  doing  just  |  original  siting  and  production 

that,  in  spades:  adopting  unfamiliar  plating  and  printing  pro-  !  studies),  and,  through  its  local  office,  sub- 
cesses  on  an  untried  newspaper  press  design;  forming  tied  bun-  I  contractor  IxkI^o^  Green  will  handle 

dies  of  printed  papers  on  a  machine  that  it  is  the  first  to  buy;  then  i  Ken  Harding,  president  of  designAlliance 

automatically  loading  them  onto  _ ! _ _ _ "  The  paper  hopes  to  name  a  local  con- 

pallets  with  another  machine  never  ■  Q*Q*Q^1'*  EKEH  tractor  soon.  “The  ones  that  we're  inter 


equipment  installation  (packaging  center 
first)  proceed  throughout  2002,  and  pro¬ 
duction  commence  in  early  2003.  Total 
cost  of  the  project  at  E.W.  Scripps  Co.’s 
118,212-circulation  daily  was  put  at  $50 
million. 

Although  Knoxville  is  not  a  test-bed  for 
Scripps  and  the  corporate  parent  did  not 
drive  the  project’s  equipment  decisions, 
“certainly  it’s  been  done  with  their  support,” 
said  President  and  Publisher  Bruce  R. 
Hartmann.  By  relying  on  available  automa¬ 
tion,  he  added,  “we’re  just  trying  to  produce 
a  newspaper  in  the  most  efficient  manner 
possible.” 


A 


pallets  with  another  machine  never 
before  used  in  the  United  States. 

An  enthusiastic  Ted  Milligan  fore¬ 
sees  no  special  difficulties  in  adopt¬ 
ing  the  new  printing  and  packaging 
systems,  tracing  much  of  his  confi¬ 
dence  to  having  seen  the  equipment 
operating  in  the  United  States  and 
Germany. 

As  much  in  his  market  as  in  his  in¬ 
dustry,  the  operations  director  ex¬ 
pects  the  project  will  help  the  paper 
remain  a  leader.  With  about  60%  of 
its  165,000  square  feet  devoted  to 
production  and  packaging,  the  new 
building  will  go  up  in  a  “center-city 
business  neighborhood”  that  is  part  of 
the  city’s  redevelopment.  “They  need 
an  anchor  tenant  to  get  this  area  de¬ 
velopment  started,  and,  of  course, 
that’s  going  to  be  us,”  said  Milligan. 

“Right  on  the  interstate”  and  rising 
from  about  28  industrially  zoned 
acres  that  the  city  agreed  to  swap  for 
the  paper’s  current  downtown  loca¬ 
tion  (about  two  miles  away  and  occu¬ 
pied  since  1928),  \he  News-SentineTs 
new  headquarters,  Milligan  said,  will 
be  “the  most  dominant  building  as 
you  come  through  Knoxville.” 

He  said  management  hopes  to  see 
construction  begin  early  next  year. 


From  top  to  bottom:  Copies  are  conveyed  from  press  fold¬ 
ers  to  FlexiRoll  storage/buffering,  through  30: 1  SLS2000 
inserters,  and  into  Bundlers  and  Fontana  palletizers  (or 


process,  from  direct  output  of  plates  to 
creation  of  transport-ready  bundles. 

Harding* Ankarlo  designAlliance,  Boul¬ 
der,  Colo.,  has  the  design  contract  (it  per¬ 
formed  the  original  siting  and  production 
studies),  and,  through  its  local  office,  sub¬ 
contractor  Lockwood  Green  will  handle 
engineering  and  field  administration,  said 
Ken  Harding,  president  of  designAlliance. 
The  paper  hopes  to  name  a  local  con¬ 
tractor  soon.  “The  ones  that  we’re  inter¬ 
viewing  are  all  local  folks,”  Milligan 
said,  adding  that  the  paper  insists  on 
'  “as  much  local  involvement  throughout 
!  the  project  as  we  can  possibly  do.” 

The  News-Sentinel  chose  GMA  for 
almost  all  its  packaging  and  distribution 
systems.  Besides  a  News-Grip  single- 
;  gripper  conveyor  and  two  30-into-l 
SLS2000  inserters,  it  will  supply: 
FlexiRoll  wind  and  unwind  units  for 
storing  preprinted  sections  and  buffer- 
:  ing  sections  at  press  speed;  six  Bundlers, 
GMA’s  all-in-one  stack,  wrap,  label,  and 
strap  machines;  and  two  60-bundle-per- 
minute  Fontana  palletizers  from  GMA’s 
parent  company,  Muller  Martini. 

Knoxville  is  GMA’s  first  customer 
for  the  Bundler,  designed  to  save  space 
and  staffing  (£efP,  Jan.  23, 1999,  p.  31; 
May  8,  2000,  p.  48).  It  also  is  the  first 
U.S.  buyer  of  the  Fontana.  Milligan 
nevertheless  said  he  sees  “no  risk”  in 
-  their  selection,  calling  the  former  an 
“outstanding  concept”  (GMA  has  used 
it  for  the  past  year  at  its  sister  company, 


unwound  directly  to  a  Bundler,  as  in  conveyor  path  on  left  National  Inserting  Systems,  which  han- 


side).  Next  to  each  Fontana  is  provision  for  another  ven¬ 
dor’s  pallet-wrapping  station  (black  squares  near  bottom). 
Inserters  can  be  expanded  in  the  upstream  direction 
(green  squares  near  top)  to  40:1  capability.  Each  two-high 
storage  area  (far  left,  far  right)  holds  up  to  250  pallets. 
FlexiRolls  are  stored  in  the  upper-right  rectangular  area. 


dies  the  New  York  Sunday  Daily  News') 
and  citing  the  Muller  palletizers’  use 
“for  quite  a  few  years  in  Europe.”  While 
in  Germany  at  the  Drupa  exposition  in 
May,  News-Sentinel  managers  visited 
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papers  using  Fontana  and  FlexiRoll.  |  Conceding  that  it  won’t  be  easy  to  make 

GMA  CEO  Randy  R  Seidel  called  Fon-  the  move  in  stages,  Hartmann  allowed  that 
tana  a  next-generation  palletizer  designed  starting  with  post-press  will  help, 
for  inserted  newspapers  —  especially  larger  “Our  biggest  bottleneck  now  is  in  our 
Sunday  editions  —  and  said  his  own  insert-  mail  room,”  he  said,  echoing  so  many  other 
ing  firm  will  begin  using  it  in  December.  newspaper  executives.  He  added  that  by 

He  said  Fontana,  at  60  bundles  per  - 

minute,  “is  probably  the  fastest 
[palletizer]  on  the  market.”  GMA 
had  Fontana  in  mind  when  it  de¬ 
signed  the  Bundler,  Seidel  added, 
explaining  that  their  use  together 
permits  control  of  bundle  orientation. 

Milligan  also  said  he  prefers  work¬ 
ing  with  a  single  vendor.  He  said 
GMA  will  use  its  SAM  planning  and 
control  system  to  join  mail-room  op¬ 
erations  with  circulation,  advertising, 
and  transportation,  and  its  LINCS 
software  modules  to  control  and 
integrate  the  post-press  equipment. 

Besides  the  extra  time  that  MAN 
Roland  will  need  to  engineer  folders 
for  Knoxville’s  preferred  cut-off", 

Harding  said  “the  driving  reason”  for 
equipping  the  packaging  center  first 
is  that  the  “current  site  is  extremely 
constrained.” 

The  nine-month  head  start  will 
enable  the  new  site  to  insert  into 
advance  sections  or  Sunday  comics 
shipped  from  the  current  site  (or  just 
into  kraft  wrappers),  palletize  the 
inserted  sections,  and  ship  them  to 
distribution  centers,  where  they  will  Knmville  (Tenn.)  News-Sentinel  is  the  first  U.S.  daily  1 

be  joined  by  the  main  news  sections.  Muller  Martini  Fontana  palletizers  for  newspaper  bundles. 


Are  you  one  of  the  best? 


Have  you  published  or  broadcast 
outstanding  stories  on  race 
and  ethnidty  during  the  last 
two  years?  Did  you  pierce 
stereotypes?  Stir  debate? 

If  we  find  your  newspaper  or  TV  work 
among  the  nation's  best,  we  will  invite 
you  to  discuss  it  next  June  with  media 
leaders  at  innovative  Workshops  on 
Journalism,  Race  and  Ethnicity  held  by  the 
Graduate  School  of  Journalism  at  Columbia 
University.  Honorees  will  receive  a  $500 
award  and  travel  expenses. 


Submit  copies  of  your  work 
(clippings,  photocopies  or  VHS- 
format  tapes)  and  a  nomination 
letter  by  Nov.  1,  2000,  to: 

Arlene  Morgan 

Graduate  School  of  Journalism 
Columbia  University 
2950  Broadway 
New  York,  NY  10027 
For  further  information: 

(212)  854-5377 
(212)  854-7837  Fax 
race@jrn.columbia.edu 
www.jrn.columbia.edu/workshops 


GRADUATE  SCHOOL  OF 

JOURNALISM 


j  separating  the  printing  and  packaging 
I  projects,  bugs  can  be  worked  out  in  one 
!  area  before  having  to  do  so  in  the  next, 
j  The  pair  of  80-page  jaw  folders  with 

three-high  formers  (for  producing  six- 
section  editions)  are  part  of  a  Regioman 
double-wide  offset  press  that  wUl 
replace  letterpress  converted  to  flexo 
in  the  late  1980s  by  PEC.  The  anilox- 
inking,  relief-printing  process  using 
vibrant,  rub-ffee,  water-based  inks 
gave  the  paper  attractive  color  for  the 
past  decade.  Hartmann  said  there 
was  no  particular  dissatisfaction  with 
flexo,  but  rather  “so  many  benefits  of 
the  Regioman  that  we  thought  it  was 
best  for  us  to  go  that  way.” 

Like  many  others,  Milligan 
prefers  straight  runs,  which  is  all 
the  one-plate-around  Regioman 
will  do  —  in  the  process,  conferring 
section-size  flexibility,  cutting  plate 
consumption,  offering  operating 
and  printing  advantages,  and  pre¬ 
serving  high  productivity  by  print¬ 
ing  against  a  two-around  blanket 
cylinder  (E&P,  March  27, 1999,  P- 
49;  Feb.  28,  2000,  p.  34). 

Signed  late  last  month,  the  sale 
consists  of  12  full-color  towers  over 
14  reelstands.  The  press  will  feature 
automated  blanket  washing  and 
man’s  Aurosys  newsprint-handling 
system,  including  reel  loading  and 
to  buy  roll  pasting. 

The  color  capacity  reflects  a  com¬ 
mitment  to  “give  [an]  advertiser  the 
j  position  he  wants,”  even  if  all  available 
1  color  can’t  be  sold,  Milligan  said.  Taking  a 
[  50-inch-wide  web,  the  press  will  have  a 
I  21-inch  cut-off,  which  Milligan  hopes  will 
1  help  in  securing  commercial  work, 
j  Milligan  says  attrition  and  overtime  re- 
]  duction  “will  take  care  of  lower  work-force 
j  needs.”  He  cited  a  commitment  to  train- 
j  ing,  calling  it  “a  high  priority ...  going  from 
archaic  to  state-of-the-art  equipment.”  In 
addition  to  taking  offset  litho  classes,  the 
pressroom  crew  will  be  on  hand  for  the  in¬ 
stallation.  Some  will  see  the  press  built  in 
Plauen,  Germany,  and  visit  the  first  oper¬ 
ating  Regioman  in  Weimar, 
i  In  post-press,  GMA  sent  Hartmann  a 
j  video  for  briefing  board  members  and  staff 
j  about  the  new  equipment. 

And  between  Drupa  and  Nexpo,  said 
Milligan,  almost  all  platesetter  suppliers 
were  consulted.  “Our  plan  is  to  have  a  com- 
puter-to-plate  system,”  he  said,  adding  that 
j  he  hopes  to  see  better,  cheaper  CTP  solu- 
tions  by  the  time  one  must  be  chosen.  11 
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JORDAN:  KELLY  WILKINSON/' 


Maureen 
Jordan,  a 
teacher’s 
aide,  takes 
part  in  a 
recent 
Page  One 
meeting. 


Innovative  editing 


TREATMENT 

Luckily,  he  didn’t  promise  dinner. 
When  Associate  Editor  for  Reader 
Relations  Ted  E.  Daniels  of  The 
Indianapolis  Star  invited  readers  to  sit  in 
on  the  paper’s  Page  One  editorial  meetings, 
nearly  100  of  them  jumped  at  the  chance. 

The  Star  now  welcomes  one  or  two  read¬ 
ers  into  the  war  room  each  day  for  the  af¬ 
ternoon  sessions,  in  hopes  that  all  who 
signed  up  can  attend  a  meeting  within  the 
next  few  months.  So  far,  the  opinions  of 
RCtldcrS  readers  and  editors  on 

what  stories  merit  Page 
rnOV0  to  One  play  have  generally 

the ‘Star’  'I'im'A 

guests  have  shone  a 

1>0<1  rd  spotlight  on  areas  that 

•  1  need  more  attention. 

For  example,  a 

swimmer’s  recent  plea  for  more  coverage 
of  the  Olympic  swimming  trials  held  in 
the  city  led  to  a  story  in  the  “Local”  sec¬ 
tion.  Daniels  says  that  the  paper  may  ap¬ 
point  a  formal  reader  advisory  council  in 
the  future.  And  while  readers  who  take 
part  won’t  be  wined  and  dined,  they  will 
receive  limited-edition  Star  coffee  cups. 

—  Erin  Whalen 


ONLY  THE  BEST 

E&P  accepts  submissions  from  news¬ 
papers  for  “Photo  of  the  Week”  and 
other  features  in  this  section.  Please 
send  to  either  hottype@editorand 
publisher.com  or  “Hot  Type,”  Editor  & 
Publisher,  770  Broadway,  New  York, 
NY  10003-9595.  Submissions  cannot 
be  returned. 
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THE  BEST  —  AND  REST  —  OF  THE  PRESS 

'We  take  eoni plaints  hi)  phone,  fad’,  and  e-mail, 
but  not  generaUij  bij  open  mike'' 

-  MICHAEL  OKESKES,  “THE  NEW  YORK  TIMES” 


Photo  of  the  week 

ueimeypiiiiniE 

CARLOS  AVILA  GONZALEZ,  SAN  FRANCISCO  CHRONICLE 

A  CHARACTER  NAMED  DR.  MEGAVOLT  PUT  A  REAL  CHARGE 
in  the  annuai  Burning  Man  techno/freak/dot-communist 
festivai  in  Nevada’s  BTack  Rock  desert  last  week.  Dr. 
Megavolt,  also  known  as  Austin  Richards,  dresses  up  in  an  insu¬ 
lated  suit  and  stands  between  a  pair  of  Tesla  coils,  which  blast 
lightning  bolts  at  him.  Otherwise,  it  was  the  usual  drab  affair,  fea¬ 
turing  nude  tai  chi,  a  battery-driven  sofa  (it  motors  at  15  mph), 
pubic  hair  trimming,  and  a  60-foot  fire-breathing  dragon. 
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The  Ventura  County  {Cali?.) 

Star  really  appreciates  its  readers. 
So  much  so,  that  it  put  some  of 
them  to  work. 

When  it  came  time  earlier  this  year  to 
decide  how  to  reward  readers  who  con¬ 
tributed  story  suggestions  for  the  paper’s 
75th-anniversary  special  section,  officials 
settled  on  a  contest.  The  prize:  shadowing 
newsroom  employees.  The  winners  would 
get  a  unique  chance  to  get  an  inside  look 
at  the  newspaper  by  riding  along  with  a 
photographer,  accompanying  a  reporter 
on  his  beat  or  — 


“Mary  Jane,  can’t  talk,  must  get  Green  Goblin  piece  online  by  3:00  or  JJJ  will  kill  me!  Ttyl,  Pete” 


REA60,Ni,;*r 
, _ WE  I'GVT 


Arachnid  kid  snags  ncxc  post 


the  real  plum  as¬ 
signment  —  din¬ 
ing  out  with  the 
restaurant  critic. 
Out  of  the  roughly 
250  people  who 
entered  the  con¬ 
test,  seven  dinners 
were  chosen. 

On  Aug.  25, 
the  paper  pub¬ 
lished  a  168-page 
Fan  appreciation  day  special  section, 

comes  to  newsroom  .75 

Love  Ventura  County.”  About  half  of  the 
stories  in  the  section  were  contributed 
by  readers. 

“I  got  my  inspiration  from  the  baseball 
fan-appreciation  days  you  see  around  the 
country  where  you  can  be  a  bat  boy,  sing 
the  national  anthem,  and  sit  in  a  luxury 
box,”  says  Star  Marketing  Director  Rich 
Barth,  adding  that  planning  the  special 
section  began  a  few  months  ago.  Editor 
and  President  Tim  Gallagher  was  sur¬ 
prised  to  see  how  “willingly”  the  news¬ 
room  took  to  the  idea  of  being  shadowed. 

“As  with  any  occupation  or  industry,  it 
is  all  very  mysterious  until  you  pull  back 
the  curtain,”  Gallagher  obseiv'es.  “In  the 
case  of  the  news  media,  many  members  of 
the  public  attach  sinister  motives  to  our 
decisions  until  they  actually  see  why  we 
do  what  we  do.”  Several  times  a  year, 
Gallagher  invites  a  reader  to  “spend  the 
day  with  the  editor.”  —  David  Noack 


CARL  Bernstein  did  it,  so  did  Sydney  Schanberg.  Now 
another  famous  print  journalist  has  joined  them  on  the  Web 
—  Peter  Parker,  alter  ego  of  comic-book  legend  Spider-Man. 
Marvel  Comics’  new  series  “Ultimate  Spider-Man”  will  retell  the 
Spider-saga  (begun  in  1962),  updating  Parker  from  “Daily  Bugle” 
photographer  to,  appropriately  enough,  “Bugle”  Webmaster.  What 

next?  Clark  Kent  jumping  to  Slate?  —  Jamie  Santo 

- 

If  the  gnnishoc  Jits  . . . 


m:'. 


^  COLD 

■'f  ^  Li  i 


DAVE  ALTIMARI,  MICHAEL  REGAN,  THE  HARTFORD  COURANT 

Scribes  at  the  dredging  up  the 

Hartford  (Conn.)  muck  (and  the  paper- 

Courant  got  to  live  work)  of  the  past, 

the  oft-romanticized  life  However,  reader  re- 

of  crime  reporters  this  sponse  was  largely  posi- 

summer  as  they  worked  many  sent  tips 

on  “Cold  Cases,”  the  ■  and  story  requests  to  the 

paper’s  Sunday  series  Courant  through  the  pa- 

revisiting  unsolved  local  per’s  Web  site.  The  year- 

murder  cases.  The  paper’s  Cold  Cases  Squad 

education  reporter,  Rick  created  by  the  state’s 

Green,  for  example,  wrote  a  piece  on  the  attorney’s  office  has  also  worked  closely 
strange  disappearance  of  a  waitress  in  with  the  paper  on  tips  and  investigations. 

1984.  It  wasn’t  exactly  the  cigar-chomp-  Project  editor  Michael  Regan  saw  the 
ing  world  immortalized  on  TV,  but  the  advantage  of  running  the  series  in  the 

series  did  generate  its  own  minor  contro-  slow-news  summer  season.  The  amateur 

versies.  The  third  week’s  case,  which  in-  sleuthing  also  fostered  newsroom  unity, 
volved  a  police  officer  as  a  suspect,  stirred  as  reporters  and  editors  from  all  sections 
up  some  smoldering  coals.  Reporter  and  of  the  paper  took  turns  plajang  gumshoe, 
series  creator  Dave  Altimari  adds  that  Since  the  series  began,  three  of  the 

some  local  and  state  police  departments  featured  cold  cases  have  been  reopened 
didn’t  alw'ays  appreciate  amateur  detec-  for  investigation.  —  Erin  Whalen 
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We  Rank  The  BEST  PLACES 
TO  LIVE  IN  THE  U.S. 

ALL  NEW  2000 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 


E&P  Better  Living  index! 


For  ■’5  years  marketers  have  used  the  cJkP MARKET  (H  IDE  as  a  planning  Industries.  (;hain  Outlets.  Retail  Outlets.  Im  iiiiiii  . 

tool.  They  have  come  to  reh-  on  the  demographic  and  economic  tables  of  .Markets.  Newspapers  .Serving  the  Market,  Retail  Sales  Data,  anj"  ' 
with  actuals  and  remarkabh-  accurate  annual  pnijections.  much,  much  more! 

But  the  MARKET  (il'lDE  has  also  been  a  highh  recommended  source  of  It's  the  only  source  of  valuable,  descriptive  information  for  .MSA  and 
rekKation  data.  Its  unique  combination  of  quantitative  and  qualitative  data  non-.MSA  markets  in  the  I'.S.  and  Canada  . . .  plus  critical  market  data 
has  provided  an  accurate  description  of  communit)  lite.  for  more  than  1.6(K)  cities  and  all  3,141  U.S.  counties. 


Now.  in  our  'bth  anniversary  printing,  the  .MARKET  (iUlDE  offers 
more  new'  features  to  enhance  its  usefulness  in  both  areas! 


Relocation  info  now  includes  rankings  of 
quality  of  life  data  including: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVI\G  I.\DEX! 

Demographic  data  now  includes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  5  YEARS  to  2005! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

in. US  ... 

. . .  these  regular  features:  Population  by  Age. 
Ethnic  Breakdowns.  Number  of  Households. 
Income  per  Household  and  per  Capita.  Principal 


UKIUINC 

The  print  copy  of  the  E&P  .MARKET  GUIDE  is  jicst  $140.  It's  also  available 
on  f!D-RO.M  for  windows.  Pricing  for  the  CI>RO.M.  which  includes  the 
printed  .Market  Guide,  is  just  S495.  (CA.  EK!!.  FL.  IL. 
■VIA.  .MD.  NJ.  NT.  OH  and  TX  residents  please  add 
appmpriate  sales  tax.  (Canada  residents  please  add  GST.) 

Old )i:k  i()1).\m 

Please  send  payment  to:  EDITOR  &  PUBLISHER 
DIRECTORIES.  Circulation  Dept..  "'"'0  Broadway, 
New  York,  NT  10003.  Phone:  (888)  6l2-~095. 
E-.Mail:  edpub@mediaintb.com.  Place  your  order  on  our 
Web  site:  \vAVAv.editoraiidj)ul)lisjiur.coni 
(click  on  the  store  icon)  Or  contact  us  at  the 
number  above  for  more  information. 
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Viljfhv  You'll  Find  tlx  Powers  of  the  Press." 


Ethics  Comer 


-30- 


'Character  assassination’  takes  on  a  whole  other  meaning 
in  the  case  of  Joel  Rose,  subject  of  anonymous  sources 


This  much  we  know.  Joel  Rose,  64,  a  former  Cleve-  | 
land  radio  and  TV  personality,  killed  himself  Aug.  4  j 
after  reading  a  Cleveland  P/ain  Dealer  story  that  all  ! 
but  convicted  him  of  sexually  assaulting  at  least  a 
dozen  Ohio  women  by  mail  and  telephone. 

The  article  cited  anonymous  investigative  sources  and  anony-  i 
mous  victims  and  included  a  perfunctory  denial  by  Rose,  who  may  | 
have  been  the  biggest  victim  of  them  all.  ' 

Rose’s  wife,  Lois,  found  her  husband,  sprawled  out  in  the  woods 
on  the  edge  of  their  property,  alongside  a  copy  of  The  Plain  Dealer 


in  which  he  was  featured  —  “Ex-TV  Host 
Rose  Under  Investigation  in  Porn  Case” 

—  and  that  he  had  just  picked  up  from  his 
mailbox. 

His  .38-caliber  pistol,  just 
fired,  was  at  his  side. 

After  she  called  the  police, 

Lois  Rose  went  back  to  her 
house  and  found  four  suicide 
notes,  including  one  in  which 
her  husband  predicted  he  would 
be  cleared  of  any  wrongdoing  by 
the  DNA  tests  he  had  taken  the 
day  before  the  story  ran. 

Rose  was  right. 

Just  10  days  later.  The  Plain  Dealer 
published  another  Page  One  story  — 
“Evidence,  Rose  DNA  Don’t  Match”  — 
along  with  a  subhead  that  kept  his  legacy 
in  shadows:  “Former  radio-TV  personali¬ 
ty  is  not  eliminated  as  a  suspect.” 

And,  oh  yes,  one  more  thing.  The  type¬ 
writer  taken  in  a  sheriff s  raid  on  Rose’s 
home  was  not  used  for  the  notes  accom¬ 
panying  pornographic  materials  sent  to 
the  female  victims,  just  about  wiping  out 
the  case  against  Rose. 

Why  was  the  paper  still  calling  Rose 
a  suspect? 

The  prosecutors  had  shown  Plain  Deal¬ 


er  Editor  Doug  Clifton  a  copy  of  the  sealed 
affidavit  —  which  Rose’s  lawyers  or  rela¬ 
tives  have  still  not  seen  —  that  was  used  to 
get  a  search  warrant  to  scour  | 
Rose’s  house  for  evidence.  I 

What  was  in  the  affidavit?  ! 

“I  saw  it  from  a  distance,”  j 
explained  Clifton.  “I  really  i 

couldn’t  tell  you  what  it  said.”  j 
Clifton  said  The  Plain  Dealer  \ 

might  have  held  back  the  story  | 
if  Rose  had  emphasized  his 
innocence.  “We  would  have 
happily  heard  trom  him  some¬ 
thing  like.  This  is  a  scandalous  | 
injustice  and  a  terrible  lie,’”  said  Clifton, 
who  was  on  vacation  when  the  story  ran. 
“But  when  we  asked  for  his  take  on  what 
happened,  he  said,  “Falk  to  my  lawyer.’  ”  | 

Why  did  Rose  keep  his  emotions  to  1 
himself? 

“I  told  Joel  not  to  talk  to  the  news  | 

media  or  anyone  else,”  explained  Gerald  | 
C.  Gold,  who  was  then  Rose’s  attorney.  i 
“Are  there  Plain  Dealer  rules  on  what  to  i 
say  when  you  are  accused  of  something?  I  ! 
guess  I’ll  have  to  tell  my  clients  to  yell  real  i 
loud  so  they  won’t  run  stories  about  them.  ! 

“I  tell  my  clients  not  to  talk  to  the  press  * 
because  I  don’t  want  my  cases  tried  before  I 


they  go  to  trial.  When  The  Plain  Dealer  j 
called  me,  I  told  them  the  charges  were  j  I 
absurd.  Wasn’t  that  enough?”  j  i 

Gold’s  advice  to  Rose  was  not  unlike 
the  orders  that  Clifton  gave  to  Rosa  Maria  ; ' 
Santana,  the  police  reporter  who  wrote  | 
the  initial  story  on  the  investigation,  on  :  j 
how  to  deal  with  questions  from  the  I  j 

press.  “I  can’t  say  anything,”  Santana  said.  j  i 
“It’s  company  policy.  You  have  to  talk  to  1 1 
Doug  about  this.”  !  j 

Clifton,  for  his  part,  said  the  paper  was  ! 
not  a  puppet  of  the  prosecutor’s  office.  j 

“No  one  was  selling  the  story  to  us,”  said  I 
Clifton.  “One  of  our  editors  [Assistant  ! 
Metro  Editor  Edith  Starzyk]  saw  the  cops  |  j 

when  they  raided  Rose’s  house.  We  were  1 1 
doing  what  we  were  supposed  to  do.  We  j  | 
always  consider  the  potential  impact  on  a  ! ! 
person’s  life  before  we  print  something.”  j  | 
Merle  Pollis,  Rose’s  best  friend  and  1 1 

longtime  radio  sidekick,  doesn’t  buy  :  ■ 

Clifton’s  explanation.  "The  Plain  Dealer  \  \ 
might  as  well  have  pulled  the  trigger,”  j  j 
Pollis  said.  “He  killed  himself  right  after  !  j 

they  delivered  the  paper.  I  could  under-  ! ' 
stand  them  running  something  if  he  had  | 
been  charged  with  something.  i 

“What  they  did  was  simply  unethical.  j 
Even  after  the  DNA  tests  cleared  Joel,  I ' 
they  still  published  a  story  saying  he  was  a  i  | 
suspect.  What  kind  of  journalism  is  that?”  ! ; 

The  kind  of  journalism  that  prevailed 
in  1954  when  Cleveland  media  prosecuted 
Dr.  Sam  Sheppard  for  killing  his  wife,  1  j 

Marilyn.  The  U.S.  Supreme  Court  over-  I ; 
turned  the  conviction  that  followed,  and  1 1 
he  was  later  acquitted.  The  Sheppard  case  i  j 
inspired  a  long-running  TV  drama  called  i 
“The  Fugitive”  that  is  being  remade  for  a  j : 
new  run  on  TV  this  fall.  j 

Terry  H.  Gilbert,  a  Cleveland  attorney  1 1 
who  represents  the  Sheppard  family,  can  j 
see  some  similarities  between  the  cases.  ] ! 

“Everyone  who  saw  The  Plain  Dealer  \ 
story  probably  thought.  This  guy  is  sick,’”  j 
Gilbert  said.  “I  can’t  imagine  anyone  who  !  i 
read  that  story  coming  away  thinking  that  i ! 

Joel  might  be  innocent.”  I  i 

Meanwhile,  the  prosecutor’s  office  is  i  j 
burrowing  into  Rose’s  life  with  the  same  j  | 
enthusiasm  that  preceded  his  death,  j  I 

conducting  tests  on  everything  they  ' ; 

confiscated  from  his  house.  i  i 

They  better  find  something  fast.  Lois  i 
Rose  has  hired  a  civil  attorney.  11  |  j 
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An  Argument  Against  Simplicip. 


The  web-based  RFR  Buying  and  selling  media  is  not  a  simple  process.  It  is  fu8  of  nusnce,  improvisation  and  change.  To  be  the 
market  leader  in  developing  a  truly  functional  media  e-marketplace,  we  had  to  understand  the  need  for  complexity.  So  when 
created  a  web-based  Request  For  Ffoposal,  we  resisted  techrxjlogy's  urge  to  oversimplify.  We  preserved  the  inherent  richness  and 
depth  of  the  process.  All  with  real  technology,  no  vaporware.  In  fact,  we’re  the  only  site  today  where  you  can  buy  nxxjia,  from  the 
RFP  through  negotiation  to  the  invoice,  with^  ever  leaving  the  Internet.  Itls  exactly  how  you  buy  and  sell  media  now.  Only  better. 


^ONE^  The  media  e-marketplace  that  works  tody/. 

PLACE  www.oiMiiMdlaplac«.eoin 


I 


r  ‘ 


Co-Manager 


In  media  and  entertainment, 
knowing  the  industry  / 


is  one  thing. 
Understanding  .J 
where  it’s  heading  / 
is  another. 


RADIO  ONE,  INC 


$260,000,000 

Convertible  Preferred 
Securities 

Co-Manager 


cox  RADIO,  INC. 


$255,200,000 


Follow-On  Equity  Offering 
Co-Manager  ^ 


RADIO  ONE,  INC 


$750,000,000 


Senior  Credit  Facility 


Documentation  Agent 


YOUNG 

BROADCASTING 

$800,000,000 
Senior  Credit  Facility 
Co-Book  Runner/Syndication 


CITADEL 

COMMUNICATIONS 

CORPORATION 

$244,625,000 
Follow-On  Equity  Offering 


BLOOMINGTON 

BROADCASTING 

CORPORATION 

has  been  acquired  by 
Citadel  Communications  Corp, 

M&A  Sellside  Advisor 


EMMIS 

COMMUNICATIONS 

CORPORATION 

$230,000,000 
Follow-On  Equity  Offering 

Co-Manager 


BAHAKEL 

COMMUNICATIONS 

LIMITED 

$135,000,000 

Senior  Credit  Facility 
Arranger/Administrative  Agent 


NO  one  knows  your  business  like  you  do.  You  know 
that  it  takes  creative  thinking  and  vision  to 
achieve  goals.  But  the  media  and  entertainment  industry  is 
constantly  changing.  With  evolving  technologies  and  the 
emergence  of  alternative  delivery  methods,  it’s  important  to 
have  a  partner  that  can  help  you  reach  new  levels  of  success. 

For  over  20  years,  First  Union  Securities  has  partnered  with 
growing  media  and  entertainment  companies  to  deliver 
innovative  ideas  and  strategic  capital  solutions.  Our  expertise 
in  identifying  new  opportunities  in  the  grovrth  sectors  of 
media  and  entertainment  is  just  what  you  need  to  get  ahead. 

If  you’re  ready  to  take  the  lead  in  your  industry,  call  Bruce 
Levy  at  First  Union  Securities,  877-549-1428.  Because  growing 
companies  can’t  wait  for  ideas. 


Securities 


M&A  Advisory  •  Private  Capital  •  Public  Equity  •  Equity  Research  •  High  Yield  Debt  •  Loan  Syndications 
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